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CREAM  E45 
NOW  HAS  EVEN  MORE 
GOING  FOR  IT. 
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Cream  E45  has  been 

X soothing  dry  skin  for 
nearly  40  years. 
Millions  of  satisfied 
users  bear  witness  to 
the  success  of  this 
efficacious  emollient,  recommended  and 
prescribed  for  the  relief  of  a  wide  range  of 
dry  skin  conditions. 

And  now  we've  modified  its  formu- 
lation to  include  hypo-allergenic  lanolin. 

Lanolin  is  an  excellent  moisturiser 
described  by  an  eminent  dermatologist  as 
"...a  marvellous  material",  "...among  the 
most  marginal  sensitisers  in  all  of  clinical 
medicine."'  The  lanolin  in  Cream  E45  has 
been  purified  by  reducing  natural  free  fatty 
alcohols  and  by  removing  detergent  and 
pesticide  residues. 

Clinical  trials  prove  the  success  of  the 
modified  formulation.  They  show  that 
Cream  E45  is  now  acceptable  to  the 
majority  of  lanolin-sensitive  people*  and  is 
effective  in  the  relief  of  a  wide  range  of  dry 
skin  conditions,  from  psoriasis'  to  the  dry 
stages  of  eczema4. 

That  means  you  can  recommend  the 
soothing  emollient  properties  of  Cream 
E45  to  even  more  people. 


For  further  information  and  detailed  rnal  results,  write  to: 
E45  Information  Pack,  PO  Box  12,  Nottingham,  NG7  2GB. 
References:  1.  Kligman,  A.M.,  Contact  Dermatitis  1983.  9: 
99-107  2,  3,  4.  Data  on  file. 
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Last  week  the  Public  Accounts  Committee  took  evidence 
from  the  Department  of  Health  to  measure  against  the 
recent  National  Audit  Office  report  on  Community 
Pharmacy  in  England.  Pharmacists  will  note  the  tough 
tone  of  questioning  by  MPs  from  all  parties,  but  will  be 
heartened,  no  doubt,  by  the  equally  robust  response  from 
the  under-secretary  at  the  Department,  who  often  seemed 
to  find  himself  speaking  out  in  defence  of  the  profession. 

The  much-vaunted  alteration  to  the  fee  structure  was 
aired,  with  the  NAO's  recommendation  that  there  be  a 
single  fee  for  all  pharmacies,  whatever  the  prescription 
volume  they  dispense,  receiving  tacit  support  from  the 
Department.  Such  sentiments  will  ring  the  alarm  bells  for 
the  smaller,  independent  pharmacy.  The  only  consolation 
for  them  is  that  the  Department's  Mr  Hart  told  the  PAC 
that  changes  to  the  fee  structure  must  be  made  with 
caution:  "We  don't  want  to  destabilise  the  situation  and 
force  pharmacies  out  of  business  in  areas  where  there 
would  be  a  significant  loss  of  service  to  the  community." 
This  is  fine  in  theory,  but  in  practice  could  prove  very 
difficult.  The  Pharmaceutical  Services  Negotiating 
Committee  will  have  an  extremely  tough  job  to  ensure 
that  "the  fee  structure  gives  the  right  'signals'  to  the 
profession",  as  Mr  Hart  told  PAC,"  rather  than  pinpoint 
which  pharmacies  should  close".  Although  this  could 


sound  as  though  the  big  multiples  will  not  be  allowed  to 
ride  rough-shod  over  their  smaller  brethren,  it  might  also 
be  a  polite  way  of  saying  "Financial  attrition  rules.  OK?" 

The  real  concern  is  that  Mr  Hart  spells  out,  for  the  first 
time,  of  the  ephemeral  nature  of  the  rules  restricting 
entry  to  NHS  contract;  their  demise  really  would  herald 
the  beginning  of  the  end  of  the  caring,  independent, 
positioned  throughout  the  community  with  some 
semblance  of  rationality,  and  the  advent  of  the 
factory-farm  pharmacy  often  sited  apparently  only  for  the 
convenience  of  the  multiple  companies. 

It  is  gratifying  for  the  profession  that  the  Department 
seems  to  value  community  pharmacy  and  the  wider 
health  service  that  it  affords.  And  it  is  pleasing  that  the 
health  centre  pharmacy  and  the  dispensing  doctor  are 
neatly  put  in  context  as  self-limiting  ideals.  But  pharmacy 
still  needs  the  muscle  that  only  a  review  body  can  give. 

But  pharmacy  can  also  add  value  to  its  services  through 
setting  up  formal  systems  of  continuing  education  and 
self-audit.  The  MPs  spelt  out  their  concern  over  standards 
at  the  PAC,  and  though  the  profession's  record  is  sound,  it 
could  be  improved  upon.  It  is  unclear  whether  the  judicial 
review  of  the  review  panel's  position  will  precede  the  PAC 
judgment.  What  is  clear  is  that  much  lobbying  and 
housekeeping  needs  to  be  done. 
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DoH  pushing  for  flat  rate  fee 


The  Department  of  Health  wants 
to  move  towards  a  flat  rate 
dispensing  fee  for  pharmacy 
contractors  rather  than  the 
present  two-tier  system,  Graham 
Hart,  permanent  secretary  at  the 
Department,  said  last  week. 

He  hoped  that  negotiations 
would  start  next  year  on  this 
aspect  of  the  contract  and  on 
developing  the  pharmacist's 
professional  role. 

Mr  Hart  was  giving  evidence 
before  the  House  of  Commons 
Public  Accounts  Committee 
whose  members  —  all-party  MPs 
—  questioned  him  about  aspects 
of  the  National  Audit  Office's 
report:  "Community  Pharmacies 
in  England"  (C&D,  June  6,  p960). 

The  report  had  recommended 
modifying  the  two-tier  structure 
which  supports  small  pharmacies 
even  where  they  are  not  essential. 
Committee  members  questioned 
the  need  to  give  additional 
support  to  low  volume 
pharmacies  which  were  only  a 
short  distance  from  others. 

Caution  on  fees 

But  Mr  Hart  said:  "We  must  be 
very  cautious  how  we  change  the 
fee  structure  to  make  sure  we 
don't  destabilise  the  situation  and 
force  pharmacies  out  of  business 
in  areas  where  there  would  be 
significant  loss  of  service  ..." 

There  was  a  need  to  encourage 
efficient  units  of  dispensing  while 
safeguarding  smaller  pharmacies 
which  provided  an  essential 
service.  He  thought  this  could  be 
done  by  restructuring  payment  to 
give  the  right  "signals"  to  the 
profession,  rather  than  pin- 
pointing which  should  close. 

In  this  way  it  might  eventually 
be  possible  to  remove  control  of 
entry  into  pharmaceutical 
contracts.  These  controls  were 
helpful  at  the  time  they  were 
introduced  but  "we're  not  saying 
we  should  keep  them  for  ever". 

He  was  unable  to  predict  how 
soon  such  changes  could  be 
introduced  because  the 
Department  wanted  to  reach 
agreement  with  the  profession 
first.  The  Department  also 
wanted  to  get  rid  of  on-cost  and 
reward  the  pharmacist's 
professional  role  more  than  had 
been  done  in  the  past. 

Reasonable  access 

Terry  Davis  asked  how  the  DoH 
ensured  reasonable  access  to 
pharmacies  in  urban  areas. 

Mr  Hart  replied  that  family 
health  services  authorities  could 
steer  pharmacists  to  areas  of  need 
when  they  submitted  dispensing 
applications.  "Reasonable  access" 
had  to  be  defined  according  to 
local  circumstances  as  it 
depended  on  factors  such  as  the 
availability  of  public  transport 
and  geographical  features. 


Mr  Davis  was  worried  about  the 
Department's  apparent  lack  of 
accountability  for  ensuring  an 
adequate  service  on  estates. 

Mr  Hart  said  that  if  the 
Department  was  convinced  there 
were  serious  problems  of  access  it 
could  consider  some  kind  of 
incentives  to  encourage 
pharmacies  to  open.  Denzil 
Davies  suggested  that  the  system 
where  the  doctor  wrote  a 
prescription  then  the  patient 
took  it  to  a  pharmacy  was 
inefficient  and  he  wondered  why 
more  dispensing  was  not  done 
from  health  centres. 

Mr  Hart  agreed  that  this  could 
be  useful;  some  health  centres 
already  provided  this  service  and 
pharmacies  were  often  situated 
close  to  surgeries  anyway. 

Mr  Davies  suggested  that  these 
days  "everything  is  packaged  and 
the  pharmacist  just  takes  the 
stuff  off  the  shelf,  so  why  was  this 
not  done  at  health  centres  or  by 
dispensing  doctors? 

Mr  Hart  said  that  pharmacists 
provided  a  much  wider  service 
than  just  dispensing:  they  gave 
advice,  sold  OTC  medicines  and 
other  healthcare  requisites,  and 
offered  a  useful  service  to  the 
community.  If  doctors  dispensed 
with  no  control,  large  numbers  of 
pharmacies  would  close  down. 

ESPS  value? 

Robert  Maclennan  asked  how  the 
Department  assessed  whether 
essential  small  pharmacies  gave 
value  for  money  compared  with 
doctor  dispensing.  Mr  Hart 
replied  that  it  would  be  a  very 
difficult  comparison  to  make  and 
would  need  to  take  into  account 
the  added  value  pharmacists  gave 
to  the  community. 

He  thought  the  relative 
cost-effectiveness  depended  on 
the    amount    of   business;  if 


dispensing  fell  below  a  certain 
level  it  was  probably  more 
sensible  for  doctors  to  do  it. 

Referring  to  the  Consumers' 
Association  survey  which 
criticised  the  quality  of 
pharmacists'  advice,  Mr  Davies 
asked  if  the  DoH  was  concerned  it 
might  be  held  responsible,  in  this 
litigious  age,  if  pharmacists  gave 
negligent  advice. 

Mr  Hart  said  it  was  not  a 
concern  that  had  occurred  to 
him,  because  the  advice  surveyed 
by  the  CA  was  not  given  in 
carrying  out  the  NHS  contract. 

But,  persisted  Mr  Davies,  if  the 
DoH  encouraged  advice-giving 
as  a  policy  it  could  get  into 
difficulties.  Mr  Hart  still  did  not 
consider  this  a  problem,  to  which 
Mr  Davies  added:  "The  public 
might  not  see   it   like  that." 

Other  PAC  members  were  also 
concerned  about  the  quality  of 
pharmacists'  advice  and  their 
competence  for  an  extended  role. 

Quality  standards 

Mr  Hart  said  there  was  no  doubt 
that  standards  sometimes  fell 
short  but  there  were  methods  of 
monitoring  quality,  such  as  visits 
from  the  Society's  inspectors  and 


drug  testing  schemes.  The  DoH 
was  keen  to  develop  postgraduate 
education  and  had  helped  fund  a 
Centre  for  Pharmacy  Post- 
graduate Education  which  will  i 
provide  12  hours  training  for 
every  pharmacist  this  year. 

Richard  Page  suggested  that 
the  Department  should  carry  out 
some  assessment  of  its  own.  Mr 
Hart  replied  that,  while 
advice-giving  was  important,  it  j 
was  not  specifically  mandated  in 
the  contract  and  related  to  wider  1 
issues  than  NHS  dispensing. 

Mr    Page    thought    that  if 
pharmacists   were   looking   to  I 
expand  their  advisory  role,  the 
Department    should    monitor 1 
them  to  see  if  they  were  suitable. 

Alan    Williams     questioned ! 
whether  the  Society  employed 
enough  inspectors  to  monitor 
their     professional  standards 
adequately. 

Mr  Hart  seemed  to  be  satisfied 
with  the  situation  and  said  the 
errors  detected  under  the  drug 
testing  scheme  constituted  a 
miniscule  percentage  of  the 
samples  taken." 

The  PAC  is  expected  to  publish  i 
its  report  and  its  conclusions  on  i 
the  meeting  in  four  months  time,  i 


Sweeteners  move 


The  Government  is  coming 
under  pressure  to  block  a 
European  Community  bid  to 
introduce  food  regulations  which 
might  lead  to  the  wider  use  of 
artificial  sweeteners. 

More  than  30  Labour  MPs  have 
tabled  a  parliamentary  motion 
expressing  concern  that 
cyclamates,  a  sweetener  at 
present  banned  in  Britain 
because  it  is  a  "carcinogen", 
might  come  into  wider  use. 

They  call  on  the  Government 


to  "protect  the  people  of  Britain, 
keep  the  ban  on  cyclamates  and  i 
list  all  sweeteners  by  name". 

The  leading  signatures  of  the 
motion  are  Mr  Thomas  Graham, 
Mr  Eric  Martlew,  Mr  Jimmy  J 
Wray,  and  Mr  Alan  Meale. 
•  The  same  MPs  are  the  leading 
signatories  on  a  parliamentary! 
motion,  backed  by  nearly  50; 
Labour   MPs,   calling   on  the] 
Government  to  end  Value  Added 
Tax  on  essential  items  such  as) 
sanitary  wear  for  women. 
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Penicillin 
recall 

Evans  Kerfoot  are  recalling  a 
batch  of  Evans  Medical  Ltd 
Penicillin  VK  Elixir  which  has 
been  labelled  incorrectly. 

The  batch  affected  is 
Phenoxymethvl  Penicillin  Oral 
Solution  BP  (Penicillin  VK  Elixir) 
250mg/5ml,  batch  number 
R4289A1  (expiry  January  1994). 
It  has  been  incorrectly  labelled  as 
the  125mg/5ml  strength. 

Pharmacists  are  asked  to 
return  any  stock  of  this  batch  to 
their  wholesaler  for  credit.  In  the 
event  of  any  problems  call  the 
company  on  061-330  4531. 


NPA  BOARD  REPORT 


NAO  and  Europharmacy  on 

(where  the  Directors  approved  an 
alteration  enabling  the  company 
to  continue  to  cover  the 
purchasers  of  houses  'blighted'  by 
subsidence). 

The  Board  welcomed  the  NAO 
report's  finding  that  community 
pharmacy  has  much  to  offer 
primary  healthcare,  and  the 
exhortation  that  the  Department 
of  Health  implement  the 
recommendations  of  the  Joint 
Working  Party  with  all  speed. 

However,  the  Board  was 
concerned  that  the  NAO  should 
have   impliedly  advocated  the 


The  National  Audit  Office  report 
and  Europe  dominated  the  June 
meeting  of  the  NPA's  Board  of 
Management. 
There  was  also 
meetings 
Defence 
directors 


general 
Chemists' 
(at  which 
discretion 
members 


the  annual 
of  the 
Association 
were  given 
to  support  NPA 
in  contract  appeals), 
the  Pharmaceutical  &  General 
Provident  Society  (where 
increases  in  benefits  and 
subscriptions  from  1993  were 
agreed)  and  the  Pharmacy 
Mutual     Insurance  Company 


Pharmacists  could  be  left 
in  dark  over  oral  syringes 


As  the  July  1  date  for  the 
introduction  of  oral  syringes  for 
liquid  medicines  approached, 
pharmacists  were  still  waiting  for 
official  guidelines  on  their  use. 

Community  and  hospital 
pharmacists  said  they  had  not 
received  any  instructions,  patient 
leaflets  or  posters  as  C&D  went  to 
Press  on  June  30. 

Meanwhile  the  potential 
dangers  of  untrained  pharmacists 
demonstrating  the  use  of  the  new 
syringes  was  revealed  in  a  survey 
at  the  Glasgow  Royal  Infirmary. 

r  . "    - 


CAPT  Booklets 

The  Child  Accident  Prevention 
Trust,  with  support  from  Reckitt 
&  Colman's  Dettol,  have 
launched  two  new  publications. 
"Accident  prevention  in  day  care 
and  play  settings"  —  a  "Practical 
guide"  and  a  "Training  resource" 
are  aimed  at  upgrading  the 
quality  of  child  care. 

Hayfever  guides 

A  guide  to  hayfever  in  Europe, 
endorsed  by  the  UK's  National 
Pollen  and  Hayfever  Bureau  and 
the  European  Aeroallergen 
Network,  has  been  produced  by 
Seldane  and  Kleenex.  It  shows 
how  to  ask  for  products  in 
different  languages.  Copies 
from  Pickfords  travel  agents 
throughout  July  and  August,  or 
direct  from  Marion  Merrell  Dow 
on  081-848  3456,  or  via  sales 
representatives. 

Price  service 

The  Disallowed  Dressings  and 
Appliances  listing,  formerly 
publishedin  the  Price  List,  is  now 
published  in  the  revised  and 
extended  Generics  Supplement 
which  was  sent  out  with  our 
May  30  issue. 

Dale  McVeigh 

C&D  would  like  to  point  out  that 
Dale  McVeigh  no  longer  lives  in 
Birkdale  Drive,  Immingham,  his 
registered  address  at  the  time  of 
the  Statutory  Committee 
hearing  (last  week,  p1 124). 


Neil  Caldwell,  staff  pharmacist 
clinical  services,  found  that  only 
eight  out  of  15  were  able  to 
measure  accurately  and  only 
three  gave  the  medicine  correctly 
taking  steps  to  prevent  choking. 

"The  survey  was  done  to  show 
that  without  guidelines 
pharmacists  can  not  be  expected 
to  teach  parents  or  carers  how  to 
use  oral  syringes,"  Mr  Caldwell 
told  C&D. 

Sheffield  LPC  secretary  Martin 
Bennett  described  the  situation 
as  "ridiculous". 

He  said  he  had  bought  in 
supplies  of  the  oral  syringes  but 
had  received  no  official  literature 
from  the  Doll. 

A  similar  situation  existed  in 
Dorset,  said  LPC  secretary  Roger 


King.  On  the  Isle  of  Wight,  LPC 
chairman  Wally  Dove  said  that 
although  he  had  ordered 
syringes,  he  was  still  waiting  for 
delivery. 

A  spokeswoman  for  the 
Department  confirmed  that  the 
explanatory  leaflets  and  posters 
would  he  going  to  pharmacists 
"very  shortly,  that  is  in  the  next 
few  days". 

A  filler  featuring  comedians 
Cannon  and  Ball,  which 
television  companies  could  use 
when  they  had  a  suitable  space, 
was  already  available,  she  said. 
■  The  PGC  is  discussing  with  the 
Scottish  Office,  Home  and  Health 
Department  that  the  supply  of 
oral  syringes  should  be  paid  as 
compliance  aids. 


GPs  for  limited  extension  to 
pharmacist's  role 

unfavourable  to  pharmacists 
screening  for  hypertension, 
hyperlipidaemia  and  height  and 
weight  of  preschool  children. 

Opinion  was  more  equally 
divided  about  monitoring 
medicines  in  nursing  homes, 
screening  for  glycosuria  and 
supervising  repeat  prescribing. 

When  asked  about  pharmacists 
prescribing  for  specific 
indications,  most  GPs  agreed 
with  the  issuing  of  nicotine 
chewing  gum,  co-dydramol  for 
toothache  and  oral  nystatin  for 
candidosis  in  a  baby. 

But  few  favoured  propranolol 
for  anxiety,  cimetidine  for 
dyspepsia  not  responsive  to 
antacids,  and  antibiotics  for  a 
sore  throat  and  productive 
cough. 

There  was  a  high  level  of 
agreement  that  pharmacists  were 
ideally  placed  to  provide  health 
education  but  about  half  thought 
that  GPs  should  be  allowed  to 
dispense. 


Most  doctors  would  favour  an 
extension  of  the  role  of 
community  pharmacists  into  a 
limited  number  of  activities  but 
they  are  concerned  about  their 
role  in  screening,  counselling 
patients  and  in  prescribing. 

These  are  among  the  findings 
of  a  survey  of  GPs  reported  in  the 
current  issue  of  the  British 
MedicalJournal  (June  27  pl670). 

While  relationships  were  felt  to 
be  generally  good,  there  may  be  a 
need  for  better  communication 
and  co-operation. 

John  Spencer  and  Clive 
Edwards  of  Newcastle  University, 
sent  questionnaires  to  GPs  in  the 
Northern,  West  Midlands  and 
Oxford  regions.  Just  over  68  per 
cent  replied. 

Reaction  to  specific  extended 
roles  showed  favourable  attitudes 
towards  pharmacists  reporting 
ADRs,  increasing  their  role  in 
minor  illness,  and  advising  GPs 
on   cost   effective  prescribing. 

However,     reactions  were 


NPA  agenda 

closure  of  pharmacies  without 
defining  its  terms,  and  had 
concluded  there  were  too  many 
pharmacies  in  certain  areas, 
without  defining  "reasonable 
access"  or  considering  quality. 

The  NAO  report  urged  the  DoH 
to  define  "reasonable  access",  and 
the  Board  assumed  they  would  be 
consulting  widely  before 
reaching  any  conclusion. 

If,  having  considered  all  the 
relevant  factors,  the  DoH  decided 
that  some  pharmacies  should 
lose  their  contracts,  the  owners 
must  be  entitled  to 
compensation. 

•  Europharmacy  The  Board 
received  initial  reports  from  EEC 
representatives  Wally  Dove  and 
Les  Calvert  and  director  Tim 
Astill  on  the  General  Assembly  of 
the  European  Pharmacy  Group. 

It  was  clear  that  pharmacists  in 
all  European  countries  faced 
similar  problems  especially 
financial  constraints.  Generic 
substitution,  selective 
distribution  of  skincare  products 
and  the  privatisation  of 
pharmacies  in  former  Iron 
Curtain  countries  had  been 
discussed. 

The  Board  also  approved  the 
response  of  the  UK  delegation  to 
an  EC  document  proposing 
amendments  to  a  1989  Directive 
on  pricing  and  reimbursement  of 
human  medicines. 

•  Boots'  approaches  to  doctors 
Board  members  studied  a  letter 
from  Boots  Head  Office  to  a 
doctors'  practice. 

Boots  had  learned  that  the 
doctors  had  applied  for  planning 
permission  for  new  premises  and 
suggested  that  a  pharmacy  be 
opened  in  conjunction  with  the 
surgery. 

The  Board  was  concerned 
about  the  general  tenor  of  the 
letter  but  agreed  that  publicity 
would  be  given  to  it  so  that  NPA 
members  could  be  aware  of  this 
"initiative". 

•  Multiple  prescription  charges 

The  Board's  attention  was  drawn 
to  the  problem  of  explaining  why 
two  prescription  charges  should 
be  payable  for  a  composite 
medicine  in  a  single  container.  It 
was  agreed  that  the  NPA  should 
produce  an  explanatory  card 
emphasising  that  the  additional 
charge  is  a  tax  and  not  extra  profit 
for  the  pharmacist. 

•  Medicine  packaging  The  Board 
received  yet  more  complaints 
about  aspects  of  pharmaceutical 
packaging  including  tiny 
lettering,  obscure  strengths, 
approved  names  which  were 
difficult  to  read,  boxes  full  of  air 
etc. 

It  was  agreed  that  the 
individual  complaints  would  be 
taken  up  with  the  manufacturers 
concerned  and  that  the  NPA 
would  draw  up  a  model  set  of 
guidelines  for  discussion. 
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Which?  check 
toothpaste  claim 


More  than  a  quarter  of  toothpaste 
claims  analysed  by  Which?  don't 
hold  water,  according  the  June 
addition  of  the  Consumers' 
Association  magazine. 

The  manufacturers  of  more 
than  60  toothpastes  were  asked  to 
submit  evidence  that  their 
products  did  what  they  said  they 
did  and  this  was  evaluated  by  a 
panel  of  dental  health 
professionals. 

Of  the  47  regular  toothpastes 
checked,  18  had  their  claims 
substantiated,  15  did  not  and  14 
did  not  submit  evidence. 

In  some  cases,  products 
accredited  by  either  the  British 
Dental  Association  or  the  British 
Dental  Health  Foundation  did 
not  pass  the  Which?  scrutiny. 

The  CA  says  there  could  be 
confusion  over  the  existence  of 
two  voluntary  accreditation 
schemes.  It  suggests  that 
industry  and  retailers  should 
agree  a  list  of  oral  health  claims 
manufacturers  can  make  if  their 
products  meet  certain  criteria. 


Which?  accepted  that  Colgate 
Gum  Protection  Formula  and 
Mentadent  P  can  help  prevent 
gum  disease  and  some  products 
including  Colgate  Tartar  Control, 
Crest  Tartar  Control,  Crest  Ultra 
Protection  and  Mentadent  P,  can 
control  tartar. 

For  sensitive  teeth,  the  panel 
accepted  that  Macleans  Sensitive, 
Mentadent  S,  Sensodyne, 
Sensodyne  F  and  most  of  the 
supermarket  own  label  products 
can  substantiate  their  claims. 
•  Good  sunglasses  need  not  be 
expensive,  according  to  a  separate 
survey  in  the  same  edition  of  the 
Which?  magazine.  Tests  on  30 
popular  pairs  showed  that  many 
inexpensive  pairs  block  all 
potentially  harmful  ultraviolet 
light,  don't  distort  what  is  seen 
and  pass  strength  tests,  says  the 
CA. 

However,  a  £79  pair  of  Ray-Ban 
sunglasses  distorted  the  colour 
blue.  Other  "British  Standard" 
glasses  did  not  pass  all  the  CA's 
Standard-based  tests. 


Video  catches  pharmacist 
drinking  morphine 


A  39  year  old  pharmacist  who  was 
caught  on  video  drinking 
morphine  from  the  Controlled 
Drugs  cabinet  at  Milesmark 
Hospital,  Dunfermline,  has  been 
struck  off  the  Register  after  a 
Statutory  Committee  hearing. 

Steven  Faulkner  had  suffered 
from  depression  for  some  time, 
leading  to  an  overdose  and  a  three 
month  stay  in  hospital,  but  he 
decided  to  start  afresh  in 
Scotland,  Mr  Gary  Flather,  QC, 
the  Committee  chairman  said. 

He  took  a  job  at  the  Milesmark 
Hospital  in  the  early  part  of  1991. 

"By  July  1992  he  had  become 
addicted  to  oral  opiates,  and  a 
number  of  litres  of  Controlled 
Drugs  were  lost.  The  losses  from 
the  Controlled  Drugs  cabinet 
were  becoming  so  serious  that 
measures  had  to  be  taken,"  said 
Mr  Flather. 

A  video  camera  was  set  up,  and 
on  October  9,  1991,  it  showed  Mr 
Faulkner  drinking  morphine 
sulphate  elixir  from  the  cabinet. 
He  was  fined  £75  at  the  Tayside 
Central  &  Fife  Sheriff  s  Court  on 
October  29,   1991,  where  he 


Allegations  of  misconduct  over  exports 


A  London  pharmacist  who 
assumed  that  controlled  drugs  he 
sold  were  being  exported  to 
Ghana  faced  allegations  of 
misconduct  before  the  Royal 
Pharmaceutical  Society's 
Statutory  Committee  on  June  17. 

Malcolm  Lennard  of  4  Dorset 
Drive,  Edgware  had  been  selling 
drugs  to  a  middle  man  who  he 
could  not  properly  identify  since 
the  1970s,  the  Committee  heard. 
He  believed  they  were  going  to  be 
exported  to  Ghana  but  had  made 
no  real  checks  that  the  drugs 

Herbal 
compendium 

The  first  British  Herbal 
Compendium  will  be  available  in 
the  next  few  weeks. 

It  is  intended  as  a  companion 
to  the  British  Herbal 
Pharmacopoeia,  which  will  now 
concentrate  on  the  quality 
specifications  rather  than  on 
therapeutic  uses. 

It  lists  the  constituents, 
actions,  indications,  contra- 
indications, dosage  and 
regulatory  status  of  more  than  80 
herbs.  It  has  been  compiled  from 
more  than  1,000  original  papers 
published  in  170  different 
journals  from  25  countries,  and 
references  are  included. 

Available  from  BHMA,  PO  Box 
304,  Bournemouth  BH7  6JZ  (£30 
to  BHMA  members). 


were  leaving  the  country,  said  Mr 
Jocelyn  Hill,  solicitor  to  the  Royal 
Pharmaceutical  Society. 

Mr  Lennard,  the  director, 
shareholder  and  superintendent 
pharmacist  of  M.  Lennard  Ltd, 
was  fined  £750  with  £400  costs  at 
Harrow  Crown  Court  on 
November  1  last  year.  He 
admitted  supplying  controlled 
drugs,  namely  Temgesic, 
Duramine  and  Ionamin,  between 
May  1  1989  and  May  8  1990.  The 
Secretary  of  State  also 
confiscated  £5,730  under  the 
Drugs  Trafficking  Act. 

In  interviews  with  police,  Mr 
Lennard  said  that  he  began 
selling   drugs   to   a  Ghanian 


company,  Dikkai,  owned  by 
Edward  Gyamfi,  in  the  1970s. 
Orders  were  taken  from  Ghana  on 
the  telephone  and  given  to  a 
representative  while  codeine 
linctus  was  sent  by  an  export 
company,  said  Mr  Hill. 

When  Interpol  contacted  the 
Ghanian  company,  Mr  Gyamfi 
said  he  had  received  the  codeine 
linctus  but  although  he  expected 
other  drugs,  none  arrived. 

Mr  Lennard  believed  Mr 
Gyamfi  was  a  pharmacist  and 
admitted  he  did  not  have  Home 
Office  authority  to  export  CDs 
and  had  no  real  proof  the  drugs 
left  the  country.  The  hearing 
was  adjourned. 


admitted  stealing  the  drug.  Since 
the  conviction  Mr  Faulkner  has 
sought  medical  help. 

"There  is  no  alternative  but  to 
direct  the  registrar  to  remove  his 
name  from  the  Register.  Mr 
Faulkner  voluntarily  deregistered 
himself  by  taking  himself  away 
from  all  pharmaceutical  practices 
since  the  event,"  said  Mr  Flather. 


Information 
sought  on 
herb  poisons 

A  leading  toxicologist  has  urged 
herbal  medicine  manufacturers 
to  collaborate  with  poisons  units 
by  providing  more  information 
about  their  products. 

Dr  Virginia  Murray,  consultant 
occupational  toxicologist  at  the 
National  Poisons  Unit,  Guy's 
Hospital,  told  a  British  Herbal 
Medicine  Association  meeting 
last  week  that  her  unit  was  seeing 
an  increasing  number  of  toxic 
reactions  to  plant  products  and 
traditional  Chinese  medicines. 

The  unit  has  started  a  project, 
supported  by  the  Department  of 
Health  and  the  Ministry  of 
Agriculture,  Fisheries  and  Food, 
to  collect  information  about  any 
cases  where  the  use  of  such 
products  could  have  led  to  acute 
or  chronic  effects  on  health. 

Doctors  frequently  dismissed  I 
their  patients  who  turned  to  j 
complementary  therapies  and 
might  fail  to  recognise  toxic 
symptoms  that  could  be  due  to 
these  treatments.  Her  team 
wanted  to  build  up  a  database  so 
they  could  inform  doctors  what 
to  do  if  a  child  accidentally 
swallowed  herbal  medicines. 
Many  people  believe  such  goods 
to  be  safe  because  they  were 
natural,  yet  few  had  been  tested 
for  efficacy,  safety  or  quality. 


'Cost'  of  generic  antidepressants 


Treating  patients  with  cheap, 
generic  antidepressants  is  less 
cost  effective  than  using  newer, 
more  expensive  drugs,  a 
conference  of  psychiatrists  heard 
last  week. 

"The  costs  of  depression  are 
largely  due  to  the  costs  of  failing 
to  treat  it,"  Dr  Paul  Bebbington, 
of  the  MRC  Social  and 
Community  Psychiatry  Unit,  told 
the  International  Congress  of 
Neuropsychopharmacology  in 
Nice. 

He  and  Dr  B.  Jonsson, 
professor  of  health  economics  at 
Stockholm's  School  of 
Economics,  calculated  that  the 
cost  of  treating  depressive  illness 


in  the  UK  in  1990  was  £222.25 
million.  The  highest  proportion 
was  spent  on  hospital  admissions 
(£94m),  GP  consultations  (£62m) 
and  drugs  (£48m). 

Indirect  costs,  such  as  those 
due  to  disability,  death  from 
suicide  and  lost  productivity  of 
family  members,  were  five  times 
greater,  Dr  Bebbington  said. 

He  compared  the  costs  of 
treating  with  imipramine  or  with 
paroxetine  which  was  more 
expensive  but  had  relatively  few 
side  effects. 

A  study  in  the  USA  found  that 
more  patients  dropped  out  when 
taking  imipramine  (54  per  cent) 
than  paroxetine  (42  per  cent). 


By  working  out  the  increased 
costs  of  treatment  failures  in 
terms  of  GP  visits,  hospital 
admissions  etc,  Dr  Bebbington 
found  that  the  overall  cost  per 
patient  differed  little  between  the 
two  drugs  and  the  cost  of 
successfully  treating  with 
paroxetine  (£750)  was  less  than 
three-quarters  of  that  using 
imipramine  (£1,024). 

"A  more  expensive  drug  is 
cheaper  in  the  long  run  if  people 
are  more  likely  to  take  it",  he  said. 
Community  pharmacists  could 
help  by  persuading  patients  to 
comply  with  the  treatment 
whenever  antidepressants  were 
dispensed,  he  suggested. 
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A  sinister 
development 

I  have  commented  before  that 
Northern  Ireland  has  not  suffered 
the  drug  abuse  problems  so 
evident  in  the  rest  of  the  British 
Isles,  particularly  in  London, 
Edinburgh  and  Liverpool.  Recent 
events,  however,  suggest  we  are 
witnessing  the  beginning  of  a 
considerable  drug  culture,  but 
the  DHSS  is  not  willing  to  accept 
the  evidence. 

It  would  appear  that  old  habits 
die  hard  at  the  Department.  For 
years  they  have  been  confident 
that  no  problem  existed  and, 
despite  the  rapid  deterioration 
over  the  last  12  months,  they  still 
echo  that  long-held  belief. 
Presumably  they  suppose  that 
starving  drug  abuse  of  official 
recognition  has  kept  it  at  bay  in 
the  past.  So  why  should  that  not 
work  now? 

Simply,  now  we  have  a 
problem  that  in  the  past  we  did 
not.  Failure  to  recognise  the 
developing  drug  culture  will  only 
lead  to  a  lack  of  effective  action. 

The  drug  of  abuse  is  mainly 
Ecstasy  or  "E".  It  is  imported 
from  Holland  and  its  distribution 
here  is  controlled  by  a  few  people 
who  apparently  are  known  to  the 
Drug  Squad  but  are  proving 
difficult  to  catch. 


An  increase  in  drug 
abuse  will  leave 
pharmacies  more 

prone  to  break-ins 


So  what  has  this  to  do  with 
pharmacy?  The  simple  answer  is 
that  with  an  increase  in  drug 
abuse  pharmacies  will  be  more 
frequently  subject  to  break-ins 
and  hold-ups,  and  you  and  your 
staff  will  be  put  at  considerable 
risk.  The  problems  of  drug  abuse 
are  well  known  to  our  colleagues 
in  other  major  cities,  and  whereas 
most  pharmacists  would  be 
willing  to  help  supply  clean 
needles  via  needle  exchange 
schemes,  and  dispense 
methadone  if  requested; 
prevention  is  better  than  cure. 

In  the  past  weeks  I  have  been 
asked  by  an  anxious  parent  to 
identify  medicines  which  they 
had  taken  from  their  teenage 
child.  The  tablets  were  warfarin 
3mg,  but  were  purchased  as 
Ecstasy  at  an  all-night  party  in 
the  Lisburn  area.  Possibly  they 
were  stolen  from  a  parent  or 
grandparent  and  were  sold 
unscrupulously  as  Ecstasy.  This 
gravely  pernicious  activity  is 
nothing  short  of  murder,  and  I 
hope  that  this  is  an  isolated 
incident.  We  must  act  to  prevent 
the  situation  deteriorating! 

Written  by  a  practising  NI 
community  pharmacist. 
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Getting 
under  my 
skin  and  up 
my  nose! 

The  latest  edition  of  the  Drugs 
and  Therapeutics  Bulletin 
questions  the  continued  use  of 
topical  antihistamines,  whose 
rationale  for  use  was 
established  over  forty  years  ago 
using  investigative  techniques 
unacceptable  today. 

I  now  rarely 
counter-prescribe  these 
preparations,  having  already 
discovered  empirically,  after 
talking  to  many  hundreds  of 
patients  over  the  years,  that 
they  just  do  not  work. 
Symptomatic  treatment, 
depending  on  the  cause,  with  a 
combination  of  calamine,  local 
anaesthetics,  cold  applications 
and,  more  recently, 
hydrocortisone  cream,  is  far 
more  successful  and  the 
continued  demand  for  topical 
antihistamines,  in  my 
pharmacy  at  least,  is  only 
fuelled  by  media  advertising. 

When  it  comes  to  eye  drops 
the  problem  is  more  difficult, 
because  there  are  few 
constructive  OTC  alternatives, 
and  the  use  of  antihistamine 
eye  drops  does  seem  to  give 
relief  to  allergic  conjunctivitis 
sufferers,  for  whom  the 
alternative  is  no  relief  at  all 
during  the  long  wait  for  a 
doctor's  appointment. 

The  suggestion  in  the 
Bulletin  that  sodium 
cromoglycate  drops  work 
better  is  ironic  considering 
that,  yet  again,  at  the  height  of 
the  hayfever  season,  Fisons  are 
unable  to  supply  enough 
Opticrom  eye  drops  to  meet 
the  demand  from  the 
prescription  sector,  let  alone 
expand  into  the  OTC  market. 

I  would  dearly  love  to  be  able 
to  recommend  a  sodium 
cromoglycate  eye  drop  OTC, 
and  can  never  understand  why 
Fisons  have  persisted  in 
promoting  the  nasal 
formulation  in  isolation  from 
the  eye  treatment. 

Until  effective  nasal  and  eye 
drops  are  available,  patients 
will  persist  with  their  systemic 


antihistamines  and  the  high 
potential  sales  of  nose  and  eye 
drops  will  not  be  realised. 

Vitamins 

The  sales  of  dietary 
supplements  continues  to  rise 
as  consumers  become  ever 
more  conscious  of  their 
benefits.  In  the  forefront  of 
pharmacy  sales  have  been 
Sanatogen  and,  slightly  more 
recently,  Seven  Seas,  who 
between  them  now  dominate 
my  sales.  In  order  to 
consolidate  their  market 
positions  new  products  are 
continually  researched  and 
launched,  either  to  establish 
new  markets,  as  is  the  case 
with  Sanatogen's  new  Teen 
supplement,  or  a  new  angle  on 
selling  in  an  old  market,  as 
with  Seven  Seas  Natural 
Multivitamins. 

It  is  probably  coincidence 
that  these  products  have  been 
launched  in  the  same  week 
(C&D,  June  27,  pll28)  but 
both  seem  to  be  aimed  at  the 
fringe  of  marketing  potential, 
where  my  required  capital 
investment  may  not  produce  a 
satisfactory  return  from 
increased  sales.  The  only 
targeted  vitamins  I  have  ever 
successfully  sold  have  been 
those  for  children,  but  in  the 
case  of  Teens,  I  suspect  the 
sales  potential  may  have  been 
limited  by  the  decision  to 
target  teenage  magazines. 
Teenagers  should  be  aware  of 
the  product's  existence,  but  it 
is  their  mothers  who  show 


most  concern  and  who  would 
buy  the  product.  Convince  the 
mothers  and  there  is  your 
market,  but  teenagers  rarely 
admit  they  may  be  wrong! 

The  Seven  Seas  Natural 
Multivitamin  aims  for  a  wider 
audience,  but  is  also  slightly 
strange,  since  technically  it 
only  contains  vitamins  A,C,D 
and  E.  A  multivitamin  product, 
certainly,  but  one  which 
contains  none  of  the  B 
vitamins.  Once  again  a  targeted 
preparation  at  the  "natural" 
market,  but  do  I  detect  a  hint 
of  reverse  fashion?  The  fashion 
of  natural  products  is 
presently,  "yeast  free". 

I  have  no  idea  why  yeast  is 
suddenly  a  dirty  word  apart 
from  its  confusion  with  "fungal 
infections",  but  it  is  the 
obvious  source  of  natural 
vitamin  B,  and  does  seem  an 
odd  omission  from  a  "new" 
multivitamin. 

Magnetic 
magnesium? 

Magnesium  is  the  latest 
"miracle  cure"  for  heart 
problems,  following  a  widely 
reported,  successful  trial  of  its 
use  in  the  treatment  of  heart 
attack  victims,  by  workers  from 
Leicester  University  and 
Leicester  Royal  Infirmary.  Most 
media  reports  accurately  and 
specifically  stated  that  the 
treatment  was  post-attack, 
intravenous,  and  not  for 
prophylactic  use,  yet  all  of  last 
Friday  I  was  asked  for 
magnesium  supplements  by 
those  who  only  understand 
what  they  wish  to  hear! 

I  have  often  castigated  the 
media  for  inaccurate  reporting, 
yet  this  time  great  care  was 
taken  to  emphasise  any 
possible  ambiguity.  Once  again 
I  wearily  had  to  question 
patients  about  their  new-found 
interest,  this  time  in 
magnesium  supplementation, 
and  to  ward  off  the  angry 
minority  who  questioned  my 
right  to  "interfere".  Another  of 
those  unsung  roles  of  the 
community  pharmacist 
protecting  the  public  from 
their  own  worst  excesses! 


Scriptspecials 


Proscar  for  benign 
prostatic  hyperplasia 


Merck  Sharp  &  Dohme  have 
launched  Proscar  tablets, 
described  as  the  first  oral 
treatment  to  treat  the  underlying 
cause  of  benign  prostatic 
hyperplasia  (BPH). 

Benign  prostatic  hyperplasia  is 
a  non-malignant  condition 
characterised  by  enlargement  of 
the  prostate  gland,  which 
gradually  narrows  the  urethra 
leading  to  urinary  difficulties.  It 
is  estimated  that  one  in  three 
men  over  50  suffer  symptoms  of 
BPH  which  include  nocturia, 
dysuria  and  urgency.  Currently 
90  per  cent  of  all  treatment  for 
BPH  is  surgical. 

Enlargement  of  the  benign 
prostate  is  dependent  on 
dihydrotestosterone  (DHT). 
Within  the  prostate  testosterone 
is  converted  into  DHT  by  the 
enzyme  5-alpha  reductase. 
Proscar,  containing  5mg 
finasteride,  inhibits  5-alpha 
reductase,  substantially  reducing 
levels  of  DHT,  halting  or 
regressing  the  growth  of  the 
prostate,  improving  urinary  flow 
and  relieving  the  urinary 
symptoms  of  BP1 1. 

However,  5-alpha  reductase 
inhibitors  may  cause 
abnormalities  of  the  external 
genitalia  of  a  male  foetus  when 
administered  to  a  pregnant 
woman.  Crushed  or  broken 
Proscar  tablets  should  not  be 
handled  by  women  who  are  or 
may  become  pregnant  because  of 
the  possibility  of  absorption. 

Small  amounts  of  finasteride 
have  been  recovered  from  semen 
of  men  receiving  Proscar.  It  is  not 
known  whether  a  male  foetus 
may  be  adversely  affected  if  his 
mother  is  exposed  to  the  semen  of 
a  patient  receiving  Proscar. 
Therefore,  when  the  patient's 
partner  is,  or  may  become 
pregnant,  the  patient  should 
either  avoid  exposure  of  his 
partner  to  semen  (for  example  by 
the  use  of  a  condom),or 
discontinue  Proscar  therapy. 
Product  licence  holder  Merck 
Sharp  &  Dohme  Ltd,  Hertford 
Road,  Hoddesdon,  Hertfordshire, 
EN 11 9BU 

Presentation  Blue-coloured, 
apple-shaped,  film-coated  tablets, 
marked  "Proscar"  on  one  side  and 
"MSD  72"  on  the  other, 
containing  5mg  finasteride. 
Dosage  and  administration  One 
5mg  tablet  daily.  Although  early 


28  tablets 
Calendar  Pack 
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WARNING:  FOR  USE  BY  MEN  ONLY 

improvement  may  be  seen, 
treatment  for  at  least  six  months 
may  be  necessary  to  assess 
whether  a  beneficial  response  has 


been  achieved.  Thereafter, 
treatment  should  be  continued 
long  term.  No  dosage  adjustment 
is  required  in  elderly  patients. 


Side  effects  The  most  frequently 
reported  side  effects  have  been 
related  to  sexual  function;  see 
Data  Sheet. 

Contra-indications,  warnings  etc 

Proscar  is  contra-indicated  in 
women  who  are  or  may  become 
pregnant,  and  in  children.  The 
presence    of    BPH    does  not 
preclude     the     existence  of 
prostatic  carcinoma,  therefore 
patients   should   be  evaluated 
prior  to  initiating  therapy  and 
regularly       monitored  for 
obstructive      uropathy  and 
prostate  cancer.  No  clinically 
important  drug  interactions  have 
been  identified. 
Legal  category  POM 
Packs  A  calendar  pack  of  28 
tablets  Trade  price  £24.90. 
Licence  number  0025/0279 
Issued  May  1992 


Isotrex  gel  for  acne 


The  most  effective  treatment  for 
acne  is  oral  isotretinoin,  but  its 
use  is  limited  to  hospitals. 
Stiefel's  new  topical  isotretinoin 
gel,  Isotrex,  is  indicated  for  mild 
to  moderate  acne,  and  is  effective 
in  treating  comedones  as  well  as 
inflammatory  acne. 
Manufacturer  Stiefel 
Laboratories,  Holtspur  Lane, 
Wooburn  Green,  High  Wycombe, 
Bucks  HP10  0AU 
Presentation  Soft  greenish 
yellow  gel  containing  isotretinoin 
LISP  0.05  per  cent  w/w. 
Indications  Topical  treatment  of 
mild  to  moderate  acne  vulgaris. 
Effective  in  treating  both 
inflammatory  and  non- 
inflammatory lesions 


Administration  Apply  over  the 
whole  affected  area  once  or  twice 
daily.  Use  within  two  months  of 
breaking  the  tube  seal.  Patients 
should  be  advised  that  six  to  eight 
weeks  treatment  may  be  required 
before  a  therapeutic  effect  is 
observed.  Safety  and  efficacy  has 
not  been  established  in  children 
Contra-indications  Known 
hypersensitivity,  personal  or 
family  history  of  cutaneous 
epithelioma.  Inadequate  evidence 
of  safety  in  pregnancy.  Not  known 
whether  isotretinoin  is  excreted 
in  breast  milk 

Precautions  Contact  with  mouth, 
eyes  and  mucous  membranes  and 
with  abraded  and  eczematous 
skin  should  be  avoided.  Do  not 


apply  to  the  angles  of  the  nose. 
Apply  to  sensitive  areas  of  the 
skin,  eg  the  neck,  with  caution. 
Exposure  of  areas  treated  to 
sunlight  should  be  avoided  or 
minimised.  Concomitant  topical 
medication  should  be  used  with 
caution,  especially  products  with 
a  peeling  agent,  eg  benzoyl 
peroxide,  or  abrasive  cleansers 
Side  effects  May  cause  stinging 
or  burning.  Erythema  and 
peeling  at  the  siteof  application 
may  occur.  If  undue  irritation 
occurs,  treatment  should  be 
temporarily  interrupted. 
Discontinue  if  irritation  persists. 
Legal  categoryPrescription  Only 
Packs  30g  tube  £6.96 
Product  licence  0174/0073 


Alimix  from  Janssen 

Janssen  Pharmaceutical  Ltd  is  to 
market  and  distribute  Alimix 
(cisapride)  in  the  UK,  starting  from 
July  1. 

All  queries  on  Alimix  should  be 
directed  to  Janssen 
Pharmaceuticals  Ltd.  Tel:  0235 
772966. 

Half  Securon  SR 

A  new  presentation  of  verapamil  is 
now  available  from  Knoll  Ltd.  Half 
Securon  SR,  (120  mg  verapamil 
hydrochloride  sustained  release)  is 
only  available  in  50ml  polyprop 
security  containers  in  quantities  of 
100  film-coated  tablets  (£25.00). 
Knoll  Ltd.  Tel:  0628  776360. 

Galen  extend  range 

Galen  Ltd  have  introduced 
Galenamet  tablets,  a  range  of  three 
strengths  of  cimetidine.  Trade 
prices:  Galenamet  200mg  (112) 


£10.59;  400mg(56)  £11.22; 
800mg(28)  £10.52. 

Flucloxacillin  capsules, 
Galfloxin,  are  available  in  two 
strengths. 

The  trade  prices  for  100  capsules 
are  250mg  (£8.10);  500mg 
(£16.80). 

Manevac  sachets  are  available  in 
packs  of  4  x  14  sachets  (£3.80). 
Galen  Ltd.  Tel:  0762  334974. 

Uticillin  is  back 

Smithkline  Beecham  are 
reintroducing  Uticillin  500mg 
tablets  in  packs  of  30  (£10.62). 
Smithkline  Beecham 
Pharmaceuticals.  Tel:  0707 
325600. 

lodof  lex  dressing 

Perstorp  Pharma  are  making 
Iodoflex  available  on  prescription 
in  the  community.  It  is  indicated 
for  the  management  of  dirty, 


sloughy  leg  ulcers. Iodoflex  is 
available  as  individual  dressings, 
4cm  x  6cm  (£4.11),  packed  in 
outers  of  five  dressings  (£20.55). 
Perstorp  Pharma  Ltd.  Tel:0256 
477868. 

Sere  repacked 

Duphar  have  modified  the 
packaging  for  Sere  8mg.  The 
product  will  now  be  called  "Serc-8" 
to  distinguish  it  from  the  16mg 
strength.  The  new  Serc-8  pack  will 
contain  six  strips  of  20  tablets 
(previously  8  x  15).  Price  is 
unchanged.  Duphar  Laboratories 
Ltd.  Tel:  0703  472281. 

Ambisome  cut  15pc 

The  price  of  Ambisone 
(amphotericin  50mg  presented  as  a 
lyophilized  product  for  intravenous 
infusion)  is  being  reduced  by  15 
per  cent  from  July  1,  bringing  the 
price  per  50mg  vial  down  to  £119. 
Vestar  Ltd.  Tel:  0223  461342. 
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IT! 

Introduced  only  last  year,  IBULEVE  ibuprofen  gel  has  become  one  of  the  most 
dramatically  successful  product  launches  .       Demand  has  been  so  phenomenal, 
that  IBULEVE  is  already  brand  leader!  And  now,  in  addition  to  our  high  impact 
press  advertising,  we're  rolling  out  our  explosive  nationwide  TV  campaign. 
So  the  brand  leader's  going  to  be  even  bigger. 
Stock  up  now,  or  you  won't  know  what's  hit  you. 
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IBUPROFEN  GEL 

FOR  THE  RELIEF  OF  BACKACHE,  RHEUMATIC  AND 
MUSCULAR  PAIN,  SPRAINS  AND  STRAINS 

Apply  directly  to  the  point  of  pain 

FOR  THE  RELIEF  OF  BACKACHE,  RHEUMATIC  AND 
MUSCULAR  PAIN,  SPRAINS  AND  STRAINS 

PAIN  RELIEF  WITHOUT  PILLS 

DISTRIBUTED  BY  DDD/DENDRON  LTD,  WATFORD,  HERTS  WD1  7JJ. 


Counterpoints 


Olvarit  takes  place 
of  C&G  drinks 


Cow  &  Cate  are  launching 
Olvarit  pure  baby  juices 
which  will  eventually 
replace  their  existing 
babydrinks. 

The  new  juices  contain 
about  10  per  cent  less 
natural  fruit  sugar  which 
has  been  made  possible  by 
using  blends  of  those 
juices  which  are  naturally 
low  in  sugar.  They  are  now 
claimed  to  be  the 
lowest-sugar  babydrinks 
on  the  market. 

The  nutritional  labelling 
has  been  improved  to 
comply  with  an  EC 
Directive  on  food  labelling 
which  comes  fully  into 
effect  in  1995;  this 
includes  declaring  sugars 
as  a  percentage  of 
carbohydrates.  Clearer 
guidelines  on  use  have  also 
been  introduced,  together 
with  revised 
recommendations  that 
babydrinks  may  be  used 
for  babies  from  about 
three  or  four  months. 

There  are  six 
ready-to-drink  varieties 
(125ml,  £0.42):  apple  and 
pear,  apple  and 
blackcurrant,  pear  and 
peach,  apple  and  orange, 
exotic  fruits  and  Summer 
fruits.  The  four 
concentrated  varieties  are: 
apple  and  pear,  pear  and 
peach,  apple  and 
blackcurrant,  and  apple 
and  rosehip  (175ml, 
£1.09),  which  provide  17 
drinks  when  diluted. 

Olvarit  pure  baby  juices 
are  backed  by  a  total 
investment  of  £lmillion  in 
research,  development  and 
support.  Three  major 
initiatives  will  be  launched 
over  the  next  two  months 
including  "The  Nursery 
Collection"  catalogue 
containing  consumer 
offers  and  joint  in-store 
promotions  with  other 
babycare  manufacturers.  A 
"Cars  on  jars"  promotion 
offers  free  draws  to  win  a 
car  simply  by  opening  the 
right  pack. 

Over  1  million  samples 
will  be  made  available.  The 
support  programme  is  the 
heaviest  the  company  has 
ever  put  behind  babydrinks 
and  forms  part  of  this 
year's  £5m  overall  spend 
on  Olvarit.  Cow  &  Gate 
Ltd.  Tel:0225  768381. 


Numark  unveil  new 
OTC  medicines  range 


Numark  are  introducing  a 
new  series  of  OTC 
medicines  after  requests 
from  retail  members.  The 
six  new  lines  are  intended 
to  complement  the  range 
of  Numark  packed  goods, 
and  will  be  packaged  in  the 
new  Numark  livery. 

The  lines  all  offer  a 
minimum  margin  of  45 
per  cent  and  are: 

•  Verruca  treatment 
(£1.95),  a  Pharmacy  line 
including  six  plasters  and 
pads  with  salicylic  acid 
ointment  50  per  cent  w/w. 

•  Cystitis  treatment 
(£2.89),  a  48  hour  sodium 
citrate  formulation  in  a  six 
sachet  pack  (4g  per  sachet) 
to  relieve  the  symptoms  of 
cystitis 

•  Mouth  gel  (15g£1.65),  a 
sugar-free  gel  to  soothe 
teething  infants,  mouth 


ulcers  and  dental 
irritation,  containing 
lignocaine  HCI  0.5  per 
cent  in  an  alcohol  base. 

•  Paracetamol  suspension 
BP  (100ml  £1.65),  a 
Pharmacy  line  for  children 
from  three  months  to  six 
years.  The  oral  suspension 
contains  120mg/5ml  in  a 
base  which  is  free  of  sugar, 
colourants  and  animal  fats 

•  Wart  solvent  (£1.30),  a 
Pharmacy  line  for  the 
removal  of  warts 
containing  86.25  per  cent 
v/v  glacial  acetic  acid 

•  Cold  sore  lotion  (5ml 
£1.45),  an  anti-viral 
formula  for  the  treatment 
of  skin  infections;  the 
product  contains  10  per 
cent  w/v  povidone  iodine 
as  the  active  ingredient. 
Numark.  Tel:  0827 
69269. 


New  look  Baby  Wet 
Ones 


Jeyes  have  relaunched 
their  Baby  Wet  Ones  in 
new  packaging  and 
extended  and  improved  the 
range. 

Products  now  come  in 
white  pearlised  containers, 
made  from  recyclable 
materials.  Baby  Wet  Ones 
are  now  available  in  80s 
(£2.65)  as  well  as  40s.  The 
hypo-allergenic 
formulation  has  now  been 
made  even  gentler,  say 
Jeyes. 

A  resealable  travel  pack 


holding  20  wipes  (£0.99) 
has  been  added.  It  comes 
in  an  outer  case  of  24 
packs. 

The  Baby  Wet  Ones  refill 
pack  has  been  made  easier 
to  open,  so  it  can  be 
simply  dropped  into  the 
box. 

Jeyes  are  spending 
£500,000  on  the  brand 
over  the  next  six  months, 
including  a  new  television 
campaign  which  will  run 
on  TV-am  this  Autumn. 
Jeyes.  Tel:  0842  754567. 


Two  feeding  systems 
from  Cannon 


Cannon  Babysafe  have 
introduced  two  new  baby 
feeding  systems,  both  ideal 
for  travelling. 

The  Avent  Feeding 
System  (£3.99)  takes  a 
baby  from  first  feeds  to 
weaning,  say  Cannon.  It 
includes  a  9oz  feeding 
bottle  complete  with  cap 
and  detachable  handle,  a 
slow-flow  teat  for  the  first 
weeks  and  a  variable  flow 
teat  for  three  months  and 
over.  Also  included  is  a 
soft  spout,  recommended 


for  babies  between  four 
and  12  months,  to  be  used 
with  the  handle  to  provide 
transition  from  teat  to 
training  cup. 

The  Avent  Weaning 
System  (£3.99)  comprises 
a  4oz  bottle  and  handle 
with  a  training  spout,  a 
straw  adaptor  and  straw,  a 
sealing  disc  that  converts 
the  bottle  into  a  container 
for  storing  solids  and 
liquids  and  two  feeding 
spoons.  Cannon  Babysafe. 
Tel:  0787  280191. 


Hot  Summer  offers 


Unichem  are  offering 
discounts  and  gifts  on  the 
Nivea  and  Elastoplast 
ranges  throughout  July. 

Promotional  prices  are 
offered  across  the  Nivea 
range,  giving  pharmacists 
a  40  per  cent  POR.  In 
addition  pharmacists  can 
claim  a  Systema  game 
when  they  order  nine  units 
from  Nivea.  With  16  units 
they  will  receive  a  Gary 
Lineker  table  top  football 
game  or  a  Golf  Master  2 
game.  All  orders  qualify  for 


a  free  draw  to  win  one  of 
five  Nintendo  Gameboys. 

A  30  per  cent  POR  is 
available  on  Elastoplast, 
with  the  Airstrip  Economy 
six-pack  on  offer  at  £6.40 
and  the  Airstrip  Pocket 
24-pack  available  for 
£10.29.  With  orders  of 
eight  packs  there  is  a  free 
"Bruise  Boys"  vest  t-shirt. 
With  12  packs  there  is  a 
free  Bruise  Boys  t-shirt 
and  with  18  packs  a  free 
sweatshirt.  Unichem.  Tel: 
081-391  2323. 
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WHICH  IS 
HE  BIGGEST 
SELLING 
EETENER! 


Place 


4,000,000  people  already  Sweeten 
with  Sweetex. 

With  our  current  £3,500,000  of  TV 
and  press  advertising  support,  demand 
for  the  biggest  selling  Sweetener  will 
increase  your  profits  still  further. 


SWEET 


SWEETEX 


Jtoeeitie**  .C-  J.{t//it 
500 


GRANULATED 


Discover  Today  goes 
one-step 


Discover  Today, 
Carter-Wallace's  home 
pregnancy  test,  is  being 
relaunched  in  a  new  one 
step  format. 

New  box  packaging 
incorporates  the  test  as  a 
one-piece,  white  plastic 
test  stick,  which  can  detect 
pregnancy  on  the  first  day 
of  a  due  period,  says  the 
company.  Over  99  per  cent 
accurate  in  laboratory 
trials,  a  result  is  produced 
within  three  minutes. 

The  test  can  either  be 
held  in  midstream  urine  or 
dipped  in  a  urine  bottle.  It 
can  be  used  at  anytime 
during  the  day  as  it  does 
not  require  first  morning 
urine  to  produce  an 
accurate  result. 


DISCOVER 

TODAY 

m  mwm 


§ 


The  test  stick  has  an 
"error  control"  window 
which  shows  purple  to 
indicate  the  test  has  been 
conducted  properly.  A 
large  result  panel  shows  a 
purple  line  for  positive 


tests  and  a  white  line  for 
negative. 

The  unit  is  available  in 
single  (£6.95)  and  double 
(£9.89)  test  packs.  Carter 
Wallace  Ltd.  Tel:  0303 
850661. 


Roche  have  repackaged  their  Kylie  Pants  for  children.  The 
new  pack  shows  the  product  in  use.  The  pants  are  available 
in  three  sizes  (£6.61).  Roche  Ltd.  Teh  0707  328128 


Optrex 
eye  wash 
endorsed 

Optrex  Emergency  Eye 
Wash  has  been  endorsed 
by  the  St.  John 
Ambulance.  Packs  will  now 
carry  the  St  John  logo. 

Following  this,  Crookes 
Healthcare  are  stepping  up 
activity  in  the  health  and 
safety  arena,  advertising 
Optrex  Emergency  Eye 
Wash  in  specialist 
magazines  this  year. 

The  Optrex  "Safety  in 
Sight"  campaign,  which 
began  last  year,  will 
continue  throughout  1992 
with  posters  and  leaflets 
which  will  be  distributed 
through  the  health  and 
safety  Press.  Crookes 
Healthcare  Ltd.  Tel:  0602 
507431. 


Elegant  addition 


Elegant  Touch  have  added 
a  cuticle  stick  to  their  nail 
accessory  range.  Called  a 
Hoofstick,  it  has  a  rubber 


pusher,  and  a  rigid  plastic 
shape  at  either  end.  It 
costs  £1.49.  Original 
Additions.  081-573  9907. 


On  TV  Next  Week 


GTV  Grampian 
B  Border 
BSB  British  Sky 
Broadcasting 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend  Television 


C4  Channel  4 
U  Ulster 
G  Granda 
A  Anglia 

TWS  South  West 
TTV  Thames 


TV-am  Breakfast 
Television 
STV  Scotland 
(central) 
Y  Yorkshire 
HTV  Wales  &  West 
TVS  South 
TT  Tyne  Tees 


Aquafresh  Flex  toothbrush: 

All  areas 

Aquafresh  toothpaste: 

All  areas 

Allereze: 

TV-am 

Ambre  Solaire: 

All  areas 

Arrid: 

G.Y 

Bodyform  Plus: 

All  areas  except  G,C,CTV,C4 

Brut:             All  areas  except  CTV,  LWT,  TTV,  TVS,  TV-am 

Colgate  Great  Regular  Flavour: 

All  areas 

Clairol  Glints:  All 

except  TV-am,  LWT,  G,  HTV,  A 

Disprin: 

GTV,  STV.  B,  G,  Y,  C,  TVS,  C4 

Finesse: 

STV,  G,  C,  A.  CTV,  TSW,  TVS 

Immac: 

All  areas  except  LWT  &  TVS 

Lanacane  Creme: 

U,  STV,  G,  C,  LWT,  C4 

Oilatum: 

TV-am 

Oxy: 

All  areas 

Panadol  Extra: 

TV-am 

Peaudouce  Step  by  Step: 

U 

Ponds  aloe  vera: 

All  areas  except  U,  C4,  BskyB 

Remegel: 

TV-am,  BskyB 

Rennie: 

U,  STV,  B,  HTV,  TT,  C4 

Salon  Selectives: 

GTV,  STV.  B,  Y,  TT,  C4 

Slim-Fast: 

All  areas 

Solpadeine: 

All  areas 

Timotei  Honey  shampoo: 

All  areas  except  TV-am 

Ultra  Togs: 

TV-am 

Wrigley's  Extra  &  Orbit: 

All  areas 

GAMMABULIN* 

Normal  Immunoglobulin  Injection  B.R 

Your  patients  passport 
to  protection 

Full  prescribing  details  available  on  request: 

IMMUNO  Limited,  Arctic  House,  Rye  Lane,  Dunton  Green,  Nr  Sevenoaks,  Kent  TN 1 4  5HB. 
Telephone  Sevenoaks  (0732)  4581 01 .  Telex:  9541 3. 


Our  Ready^-Feed  has  got 
something  up  its  sleeve 

BRIGHT 
NEW  LOOK/ 


The  boxes  have  gone  and  and  in  their  place  are  bright, 
new,  colour-coded  sleeves. 

Nutrilon  Premium,  in  green,  and  Nutrilon  Plus,  in 
blue,  make  a  colourful  display  that's  guaranteed  to 
attract  parents  in  droves  this  Summer. 

Cow  &  Gate  Ready-To-Feed  babymilks  are  more  'ready' 
than  any  others.  So  don't  get  caught  out  -  get  stocks  in. 


Ready 


Set 


No  carton  to  open.  No  mixing 
required.  In  short,  no  more  fuss. 


Nutrilon 

PREMIUM^ 

"Mritionalty 
'"mplete,  sterilised 1 
"rtready-to-feed 
b°bymilk  T\ 


"if  '  v 

4  <^§,<# 

\ 

Just  attach  sterile  teat  unit 

(Bottles  compatible  with  most  makes  of  teat  units) 


It's  Ready-To-Feed 


Breastmilk  is  the  best  food  for  babies.  The  purpose  of  infant  milk  formula  is  to  replace  breastmilk  when  a  mother  cannot,  or 
chooses  not  to  breastfeed.  The  cost  of  infant  milk  formula  should  be  considered,  and  medical  advice  taken,  before  deciding 
how  to  feed  a  baby. 

Cow  &  Gale  Ltd.,  Trowbridge,  Wiltshire  BA14  OXQ.  Tel:  0225  768381 


PLUS 

^itionalfy 
ComPkte,  sterilised 
m '  ready-to-feed 


The  Babyfeeding  Specialists 


Ponds  moisturisers 
for  Performance 


Elida  Gibbs  have  launched 
a  range  of  six  specialist 
moisturisers,  said  to  work 
with  the  skin  to  boost  the 
areas  most  vulnerable  to 
the  visible  signs  of  ageing. 

Ponds  Performance  is 
aimed  at  encouraging 
mass  market  users  to  trade 
up  into  the  anti-ageing 
upper  mass  market,  rather 
than  offering  consultant 
sector  users  cheaper 
alternatives. 

Triple  Action  Daily 
Moisturiser  (100ml  lotion, 
50ml  cream,  £5.45  each)  is 
said  to  have  an  action  on 
the  three  layers  of  the 
skin,  protecting  the 
epidermis,  replenishing 
moisture  in  the  middle 
layer,  and  defending  the 
base  layer  against  UV 
damage. 

Night  Regenerating 
Complex  (50ml,  £5.75) 
targets  and  replenishes 
areas  prone  to 
dehydration,  retains 
moisture,  and  is  said  to 
improve  skin  quality  by 


increasing  cell  renewal  by 
20  per  cent. 

Other  products  are  Neck 
Treatment  Cream  (45ml, 
£5.95)  to  moisturise  and 
protect  the  skin,  Firming 
Eye  Cream  (25ml,  £6.25) 
to  smooth  away  dryness 
that  can  cause  lines  to 
appear,  and  Lip  Treatment 
Gel  with  UVA  and  UVB 
filters  (10ml,  £3.55)  to 
moisturise  and  defend 


against  sun  damage. 

The  launch  of  Ponds 
Performance  will  be 
supported  with  a  £3 
million  spend  in  the  first 
six  months,  including  a 
£2m  televison  and  Press 
campaign.  PR  and 
sampling  are  also  planned, 
and  merchandising  and 
window  displays  are 
available.  Elida  Gibbs  Ltd. 
Tel:  071-486  1200. 


Aapri  gains  foaming 
facial  wash  gel 


Henkel  Cosmetics  are 
extending  their  Aapri 
range  with  the  launch  of  a 
foaming  wash  gel. 

Designed  to  cleanse  skin 
deeply  yet  gently,  Aapri 
foaming  wash  gel  is  100 
per  cent  soap-free  and  is 
lightly  fragranced  with 
apricot.  It  comes  in  a 


white  stand-up  tube  with  a 
flip-top  cap  (125ml  £2.60). 

The  launch  of  the  wash 
gel  is  being  supported  by  a 
promotional  campaign 
running  through  the 
Summer,  which  will 
include  Press  advertising. 
Henkel  Cosmetics.  Tel: 
0793  513600. 


Arrid  Extra  Dry  gets 
shower  gel~ 


Carter-Wallace  have  added 
a  shower  gel  to  their  Arrid 
Extra  Dry  range. 

Arrid  deodorising 
shower  gel  (200ml  £1.95) 
has  anti-bacterial 
ingredients  to  provide 
lasting  freshness,  says  the 


company.  The  formulation 
is  derived  from  natural 
plant  extracts  and  is 
designed  to  be  mild,  yet 
effective.  It  comes  in  two 
variants  —  For  Men  and 
Sport.  Carter-Wallace.  Tel: 
0303  850661. 


New  look  for  Sudafed 


Wellcome  have  given  a 
new  look  to  their  Sudafed 
and  Actifed  ranges. 

Sudafed  expectorant  and 
linctus  for  dry  coughs  are 
packed  in  red  and  orange; 
elixir  and  tablets  are  in 


blue  and  scarlet.  Actifed 
packaging  has  a  front 
facing  which  states  what 
type  of  cough  or  cold  the 
products  should  be  used 
for.  Wellcome.  Tel:  0293 
615455. 


Parlour  change 

Parlour  Products  are  now 
handling  all  orders  for 
Mosquito  Milk  repellant  on 
a  direct  basis.  Parlour 
Products.  Tel:  0858 
465051. 

New  to  Cilfag 

Cilag  are  taking 
responsability  for  the 
marketing  and  distribution 
of  Acnidazil  and  Lenium  in 
the  UK.  Cilag  Ltd.  Tel: 
0240  243541. 

Opas  is  back 

Peppermint  Opas  tablets 
are  now  available  from 
wholeslaers  in  a  new  80 
tablet  pack  (£2.25).  The 
pack  has  been  designed  so 
that  the  four  rolls  of  20  in 
each  carton  can  be  sold 
individually  at  £0.60. 
Rybar  Laboratories 
apologise  for  the  recent 
stock  shortages.  Rybar 
Laboratories.  Tel:  0494 
722741. 

Linco  Beer 

Carter- Wallace  have 
announced  that  Linco 
Beer  2  in  1  shampoo  and 
conditioner  is  now 
available  again  in  75ml 
and  150ml  bottles, 
following  a  formulation 
problem  which  has  now 
been  solved.  All  bottles  will 
carry  a  new  stock  sticker 
and  consumers  will  receive 
a  letter  to  advise  them  the 
shampoo  is  on  sale  again. 
The  range  will  be 
supported  by  a  Press 
campaign.  Carter-Wallace. 
Tel:  0303  850661. 


Braun  Action  Line 


Braun  are  introducing  a 
new  range  of  shavers  for 
the  youth  market. 

Action  Line  is  a  range  of 
mains  and  mains 
rechargeable  foil  shavers 
designed  for  first  time 
shavers.  The  shavers  have 
matt  black  housing  and  a 
red  trim.  Features  include 
a  long  hair  trimmer  and  a 
three-position  system  to 
accomodate  the  different 


dimensions  of  the  face,  say 
Braun.  The  shavers  retail 
at  £39.99  for  a  mains 
operated  shaver  and 
£59.99  for  a  mains 
rechargeable. 

The  launch  will  be 
supported  by  Press 
advertising  from  October 
and  in-store  promotions  in 
the  pre-Christmas  period. 
Braun  UK.  Tel:  0932 
785611. 


Numark  have  extended  their  Skin  Care  System  range  with 
the  launch  of  Intensive  Hand  Lotion  and  Pure  Soap.  Both 
products  are  fragrance-free.  The  hand  lotion  is  designed  for 
dry  skin  and  retails  at  £1.29  for  a  200ml  bottle.  The  Pure 
Soap  (125g£0.39)  is  designed  for  sensitive  skin  and  con- 
tains no  colour.  Numark  Management  Ltd.  Tel:  0827 
69269. 
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WELLCOME 
CONSUMER 

HEALTHCARE 


Camm  International  Ltd  (market  research)  asked  Retail  Pharmacists  the  following  question: 
"Please  name  5  companies  which  have  given  you  the  greatest  support  over  the  last 
2  years  regarding  products  within  the  pharmacy . . ." 


WELLCOME 

46.4% 

CROOKES  HEALTHCARE 

33.5% 

WARNER  LAMBERT 

30.7% 

STERLING  HEALTH 

25.5% 

RECKITT  &  COLMAN 

22.1% 

INFANT  SUSPENSION 

pain  &  fever  relief 
for  babies  & 


Calpol,  Actifed,  Sudafed,  Lyclear  and  Calgel  are  trademarks 
Data  source:  Pharmatop  survey  -  Camm  International  Ltd, 
originator  -  Benn  Publications  Ltd. 


Wellcome  -  continued  support  with  leading  brands. 


Supersoft  gets 
styling  range 


Schwarzkopf  have 
extended  their  Supersoft  3 
Weather  Protection  range 
with  the  addition  of 
mousse  and  gel  spray. 

The  new  Supersoft 
mousse  (200ml  £1.99) 
comes  in  three  variants: 
extra  firm  hold,  supreme 
hold  and  conditioning  hold 
for  curly  hair.  It  can  be 
used  on  wet  or  dry  hair, 
says  the  company,  and  will 
protect  hair  from  sun, 
wind  or  rain. 

The  gel  spray  (200ml 
£1.99)  can  be  used  for  root 
styling  or  holding  more 
adventurous  hair  styles, 
say  Schwarzkopf. 

Packaging  is  bright  and 
contemporary  and 


complements  the  other 
products  in  the  range  and 
variants  are  defined  by 
colour  coding. 
The  range  is  being 


supported  by 
million  televi 
campaign  thi 
Schwarzkopf 
0296  88101. 


a  £3. 
sion 
s  yea 
Ltd. 


Teh 


Tribe  for  trendy  teenagers 


Coty  are  attacking  the 
teenage  market  with  the 
launch  of  Tribe,  a 
contemporary  fruity  floral 
fragrance. 

Tribe  conveys  a  fun, 
trendy  image  and  is 
packaged  in  a  purple  bottle 
with  a  pink  and  turquoise 
cap  (see  Fragrances  p24). 


The  fragrance  is  aimed 
at  teenage  girls,  60  per 
cent  of  whom  wear 
fragrance  regularly.  The 
range  comprises  15ml 
parfum  de  toilette  spray 
(£4.50),  30ml  parfum  de 
toilette  spray  (£7.50)  and 
150ml  body  mist  (£3.50). 
For  the  launch  a  trial  size 


Chemex  Corner 


10ml  parfum  de  toilette 
spray  (£2.99)  is  available. 

To  support  Tribe  the 
company  is  investing  £1 
million  in  a  television 
campaign,  to  be  followed 
by  a  Press  campaign.  POS 
material  is  available. 
Beauty  International.  Teh 
0491  33333. 


Chemex  celebrates  10  years 


Chemex  '92  marks  the 
tenth  anniversary  of  the 
exhibition  and  will  be  held 
on  September  13-14  at 
Wembley  Exhibition 
Centre. 

The  NPA  Village  will 
once  again  be  a  major 
feature  of  the  show.  This 
year,  to  cope  with  the 
expected  increase  in 
overseas  visitors,  Italian 
and  French  translators  will 
be  at  hand. 

The  beauty  sectors  will 
have  strong  representation 
at  this  year's  exhibition. 
Areas  to  be  represented 
include  cosmetics, 
toiletries,  fragrances, 
nutritional,  health  and 
slimming  products. 

Companies  exhibiting 
include  Smithkline 
Beecham,  Aromatherapy 
Products,  Elida  Gibbs, 
Rimmel,  Yardley  Lentheric 
and  Montagne  Jeunesse. 

Chattem  UK  will  be 
display  their  Corn  Silk 
range  of  powders, 
foundations  and 
concealers. 

Also  present  on  the 
stand  will  be  their  Mudd 
range  and  their  haircare 
products. 


The  Jenks  Group  team 
will  be  on  two  stands  this 
year  as  they  team  up  with 
Bay  &  Vissing  to  handle 
the  sales  and  distribution 
of  their  Tandex  dental 
hygiene  products. 

Also  showing  on  the 
stand  will  be  the  new 
range  of  Celsius  body 
sprays  and  the  Wassen 
garlic  tablets. 

Lewis  Dietary 
Supplements  are  a  new 
range  of  supplements  to  be 
shown  on  the  Newton 
Chemical  stand.  Also  on 
show  will  be  the  Lee  Eye 
Care  and  Lee  Nail  Clinic 
ranges,  with  their  anti-nail 
bite  Thum. 

Body  Naturelle  will  be 
relaunching  their  tanning 
products  in  new  packs. 

Montagne  Jeunesse  are 
focusing  on  their  new 
range  of  ecological  gift  sets 
for  Christmas. 

Pharmacists  will  have 
access  to  expert  advice  at 
Chemex  when  it  comes  to 
photography. 

Among  those  attending 
the  show  will  be  Kodak, 
Agfa,  Colorama,  Fotostop 
Express,  Gretag,  Noritsu, 
Photo  Express  2000, 


Polaroid  and  Medialite. 

Colorama  will  be 
presenting  their  new 
national  programme  at  the 
show.  The  stand  will 
feature  a  giant  roll  of 
Colorama  film. 

The  display  will  include 
the  dealer  promotion, 
which  will  be  in  operation 
until  the  end  of 
September,  where 
Colorama  have  joined 
forces  with  Esther  Rantzen 
in  making  a  donation  to 
her  Childline  appeal  for 
every  order  placed  for  the 
bigger  Classic  prints. 

Visitors  will  be  able  to 
register  for  a  free  draw  and 
the  chance  to  win  a  Sony 
video  recorder. 

Polaroid's  stand  will  be 
devoted  to  their  Studio 
Express  system. 
Pharmacists  interested  in 
expanding  into  the 
passport  picture  area  of 
the  market  can  talk  to 
Polaroid  about  how  they 
can  become  a  Studio 
Express  operator. 

They  will  also  receive  a 
free  set  of  passport 
pictures  of  themselves.  MG 
Exhibitions  Ltd.  Tel: 
081-302  8585. 


Graf  ic  tames  curls 
with  new  spray 


Gamier  have  added  a  curl 
spray  to  their  Grafic 
styling  range. 

Grafic  Curl  Spray  is  a 
styling  spray  said  to  give 
softer  holding  properties 
to  curly  hair.  As  well  as 
holding  curly  hair,  say 
Gamier,  it  adds  shine  and 
body. 

The  new  curl  spray 
(200ml  £1.99)  incorporates 


Garnier's  micro-diffuser, 
giving  a  finer,  more 
directional  spray.  It  will  be 
available  in  a  prepacked 
unit  of  16. 

The  11  products  in  the 
Grafic  range  have  now 
been  colour  coded  to 
identify  the  different 
variants.  Laboratoires 
Gamier.  Teh  071-937 
5454. 


A  whiff  of  Victoriana 


Beauty  International  are 
launching  L'Effleur 
fragrance  nationally 
following  a  successful  test 
launch  in  selected  House 
of  Fraser  stores. 

I'Effleur  is  a  romantic 
floral  fragrance,  inspired 
by  the  Victorian  era.  It  is  a 
blend  of  green  and  floral 
fruity  notes. 

Packaged  in  Victorian 
style  boxes,  the  range 
lends  itself  to  the  gift 


market.  It  comprises  50ml 
cologne  spray  (£7.95), 
21ml  spray  (£4.95),  two 
70g  soaps  (£4.50),  lOOg 
body  powder  (£3.50),  170g 
bath  crystals  (£6.50), 
crystal  candle  holder  and 
two  candles  (£6.50),  pot 
pourri  sachet  (£4.95)  (see 
Fragrances  p24).  A 
counter  unit  is  available, 
which  holds  the  range. 
Beauty  International.  Tel: 
0491  33333. 


Roc  have  launched  two  flagship  Pure  Beauty  Centres  (see 
C&D  Feb  15)  in  central  London  -  Boots  in  Oxford  St  and 
High  Street  Kensington.  Placed  near  the  pharmacy  counter, 
the  aim  is  that  the  trained  counter  staff  will  collaborate  with 
pharmacists,  enabling  them  to  recommend  a  suitable  skin 
care  regime  to  complement  any  medical  treatment  the 
customer  may  be  using.  Staff  are  all  trained  by  Roc's 
technical  department  (as  are  all  Pure  Beauty  staff). 
Consumers  can  have  a  detailed  skin  analysis  and  a 
personalised  prescription  for  their  recommended  skin  care 
regime.  The  new  Pure  Beauty  Centre  in  Oxford  Street  was 
opened  by  Roc's  president  Robert  Maze-Sencier.  Shown  here 
(I  to  r)  are  Roc  consultants  Alison  Wheeler  and  Erica  Baum 
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Charwell? 
Yes,  Isogel, 
I  swear 
by  it. 


Isogel 


And  so  do  thousands  of 
others,  every  day.  Isogel  is 
effective  in  stabalising  the 
bowel  in  cases  of  diarrhoea, 
constipation  and  Irritable 
Bowel  Syndrome  -  a 
condition  suffered  by  a 
third  of  all  adults. 

With  a  40%  cost  saving  for 
your  customers,  a  long 
history  of  prescribing  and 
pharmacy  recommendation, 
Isogel  continues  to  be  a 
firm  favourite. 

Effective  products  and 
effective  marketing  -  that's 
why  Charwell  brands  make 
profits  for  you. 


CHARWELL 

CARE  FOR  YOUR 
CUSTOMERS 

PROFIT  FOR  YOU 


The  complete  Charwell  range  is  available  from  your  wholesaler.  For  more  information  telephone  or  write  to  Charwell  Pharmaceuticals  Ltd, 
Charwell  House,  Wilsom  Road,  Alton,  Hampshire  (11134  2TI  Tel:  (0420)84801  Fax:  (0420)  89376 


Caring  for  addicts: 
pharmacists 
slhould  be 
involved 

I  was  horrified  to  read  the  letter 
(C&  DJune  27)  "Addict-free 
pharmacies".  The  very  reason 
for  a  pharmacy  should  be  to 
secure  the  adequate  provision  of 
pharmaceutical  services  to  the 
area. 

To  then  state  that  we  should 
only  allow  into  the  pharmacy 
those  people  of  whom  we 
approve  seems  to  have  very  little 
logic  and  no  morality. 

How  do  we  identify  these 
drug  addicts  if  they  don't  have  a 
prescription?  Should  we  bar 
prostitutes  who  wish  to  buy 
condoms  or  people  who  have 
BO  on  the  grounds  that  they 
may  upset  those  who  only 
expect  to  meet  carefully 
deodorised  people? 

A  drug  addict  is  as  much  a 
client  as  the  person  receiving 
cardiovascular  medicines  to 
combat  the  effect  of  their 
nicotine  addiction,  or  their 
chlormethiazole  and  disulfiram 
for  alcoholism. 

The  lack  of  any  "nasty" 
treatment  for  heroin  addiction 
should  not  stop  an  attempt  at 
treatment. 

Not  all  drug  addicts  are 
corrupted  individuals:  some 
hold  responsible  jobs  within 
society.  To  say  that  most  petty 
crime  is  drug-related  is  untrue. 

Syringe  exchange  schemes 
are  not  a  farce.  In  Ipswich  we 
have  evidence  to  show  that 
more  are  returned  via  the 
cin-bin  than  are  issued  from  our 
Community  Drug  Team  and 
participatory  pharmacies. 

That  H.  Jolley  still  finds  them 
on  the  street  suggests  a  lack  of 
opportunity  for  their  safe 
disposal.  Perhaps  more 
pharmacists  should  join  the 
Liverpool  scheme. 

Syringe  exchange  schemes 
will  certainly  help  to  stop  the 
spread  of  Hepatitis  and  HIV  in 
the  community. 

The  statement  that  no  addict 
has  been  cured  by  supplying 
injectable  drugs  or  methadone 
is  nonsense.  In  many  instances 
the  supply  enables  the  addict  to 
break  all  ties  with  other  addicts 
and  will  also  prevent  the 
necessity  to  commit  crime  to 
pay  for  the  habit  where  that  is  a 
problem. 

In  itself  methadone  is  no  cure 
but  as  a  part  of  the  treatment 
package  it  has  a  valuable 
place  .The  message  to 
Government  must  be  clear  —  it 
works. 

The  comments  about  aiding 
and  abetting  abuse  and  the 
pharmacist's  implication  in 
cases  of  overdose  must  also 
apply  to  other  drugs  of  abuse. 
How  many  pharmacists  have 
dispensed  regular,  large  supplies 
of  benzodiazepines  to  a  patient 
knowing  that  they  are  being 


abused  or  misused,  and  yet  done 
little  about  it  other  than  wring 
their  hands  and  say:  'It's  really 
the  doctor's  fault'? 

It  is  to  be  hoped  that  the 
buses,  shops  and  pubs  in 
Newton-le-Willows  do  not  follow 
this  lead  and  put  up  signs  saying 
"No  addicts",  as  all  it  will  do  is 
marginalise  them  even  more, 
leading  to  greater  problems  in 
the  future. 

Pharmacy  must  maintain  a 
moral  stance  in  this  issue  and 
not  bow  to  pressure  to  accept  as 
their  "clients"  only  those  with 
socially  acceptable  diseases. 

David  H.  Evans 

Ipswich 


RPM  and  OTCs:  The 
unkindest  cut  of 
a  IB? 

While  exhibiting  at  the  recent 
AAH  trade  show  at  Ripley  Castle, 
I  was  surprised  to  meet  several 
pharmacists  who  said  they  were 
not  aware  of  the  existence  of 
The  Proprietary  Articles  Trade 
Association  (PATA),  though  they 
all  knew  of  Resale  Price 
Maintenance  (RPM)  on  OTC 
medicines. 

May  I  invite  pharmacists  who 
would  like  information  on  the 
PATA  and  RPM  to  write  to  me  at 
the  address  below. 

I  will  gladly  send  literature  on 
the  subject  and,  by  so  doing, 
hopefully  enhance  awareness  of 
the  need  to  protect  RPM  on 
medicines. 

This  should  result  in  an 
increase  in  the  number  of  price 
cutting  reports  received  at  this 
office.  The  address  to  write  to  is: 
5  Caxton  Way,  Watford  Business 
Park,  Watford,  Herts  WD1  8UA. 
Tel:  0923  211647  Fax:  0923 
211648 

Gerry  Harraway 

Director,  PATA 


Working  to  help 
the  disabled 

I  read  with  interest  the  Joint 
Working  Party's 

recommendations  regarding  the 
sale  and  supply  of  living  aids  for 
the  disabled. 

As  an  independent  pharmacy 
group  situated  in  Berkshire,  we 
have  been  successfully  doing 
this  for  a  number  of  years 

It  is  only  during  the  past  year 
or  two  that  we  have  actively 
promoted  this  aspect  of  our 
pharmaceutical  service  and  have 
seen  inquiries  from  the  public 
speedily  growing. 

We  felt  that  the  term 
"Disabled  Aids"  gave  a  rather 
narrow  description  to  products 
that  could  help  a  great  many 
people  in  the  community. 

We  felt  "Helping  Hand"  was  a 
more  appropriate  title  for  a 
range  of  items  which  would  be 


of  use  to  those  of  varying 
disabilities,  to  the  elderly  or  to 
those  for  whom  some  aspect  of 
their  daily  life,  whether  it  be  at 
work,  at  home  or  at  leisure,  has 
been  disrupted  through  a  minor 
disability. 

We  have  produced  our  own 
promotional  leaflets  so  that  the 
service  we  provide  is  as  widely 
known  as  possible  and  have 
actively  extended  our 
programme  to  surgeries,  homes, 
occupational/physio-therapists, 
support  groups,  etc. 

It  was  found  necessary  to 
appoint  one  of  our  staff  as  a 
"consultant  pharmacist",  and  it 
is  her  task  to  establish  the 
company  as  a  supplier  of  our 
"Helping  Hand"  service.  She  has 
sourced  suppliers  and  visited 
customers  as  far  afield  as 
Aylesbury  and  South  London  to 
discuss  their  requirements. 

All  this  has  been  achieved  at  a 
high  cost  in  both  time  and 
money. 

It  certainly  does  not  provide 
any  community  pharmacy  with 
a  "fast  buck"  and  I  think  the 
subject  must  be  approached 
with  an  initial  view  that  the 
service  provided  is  professionally 
self-satisfying  and  that  the 
financial  rewards  may  take  some 
time. 

We  have  managed  to  acquire 
some  space  in  the  central  area 
of  the  shopping  mall  at  the 
Kennet  Centre  in  Newbury, 


Berkshire,  on  Saturday,  August 
8,  between  9am  and  4.30pm,  to 
display  a  selection  of  our  living 
aids  and  to  give  advice  to  the 
public. 

Both  the  Pharmaceutical 
Society  and  NPA  have  kindly 
sent  us  material  which  will 
enable  us  to  promote  the  role  of 
the  pharmacist  in  society. 

Lawrence  Garnett 

J.R.  Butler  Chemists,  Reading 


Pharmacist  losing 
market  share  to 
grocery  through 
Pampers? 

I  am  annoyed  with  Procter  and 
Gamble.  After  having  assurances 
from  their  representatives,  and  a 
press  release,  stating  that  they 
would  stop  supplying  any 
retailer  selling  Pampers  at  lower 
than  cost  price  (such  as  the 
Toys  R  Us  case  in  1991),  I  was 
amazed  to  see  Tesco  selling 
Pampers  below  Procter  & 
Gamble's  quoted  cost  price  of 
£6.15.  This  was  with  Tesco's 
latest  Multibuy  Promotion,  "buy 
two  get  one  free".  At  a  retail 
price  of  £7.29  each  Tesco's 
customers  pay  £14.50  for  three 
packs  of  Pampers,  ie  £4.86  per 
pack! 

M.D.Robinson 

Manchester 


fa*    THE  BIG  ^4 

Squeeze 

V-y     W  WELEDA 

REDUCE  THE  PRICE 
OF  ALL  THEIR  TOOTHPASTES 

New,  improved  plant 
and  new  manufacturing 
methods  have  enabled 
Weleda  to  reduce  the 
trade  price  and  R.S.P. 
on  their  entire  range  of 
toothpastes  -  Herbal; 
Calendula;  Krameria; 
Plant  Gel  and  Salt 

SEND  THIS  AD  BACK  WITH  YOUR  ORDER 
TO  WIN  A  FULL  EXTRA  5%  DISCOUNT 

(mimimum  order  -  1  outer,  contains  12  tubes) 


Harnessing  the  Power 
of  Nature  for  Health 


Weleda  (UK)  Limited,  FREEPOST  200,  Ilkeston,  Derbyshire  DE7  SDR. 
Telephone:  0602  309319.  Facsimile:  0602  440349 
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WE'RE  MAKING  PROGRESS  -ARE  YOU? 


If  you're  not  making  Progress  part  of  your 
baby  sector  business  plans  -  isn't  it  time  you 
joined  the  movement? 
More  and  more  mothers  are  buying 
Progress  because  it's  the  sensible  milk 
choice  for  babies  from  six  months  old. 
It  contains  generous  levels  of  iron 
and  vitamin  D, 
together  with  a 
healthy  balance  of 
all  other  important 
nutrients. 

As  the  health  ben- 
efits of  follow-up 
milks  become  more 
widely  understood 


by  mothers  and  their  advisers,  sales  of 
Progress  from  SMA  Nutrition  increase  year 
on  year  and  this  trend  is  set  to  continue. 
Up  40%  from  1989  to  1990  and  up  64%  from 
1990  to  1991. 
And  our  57%  share  of  the  total  follow-up 
market  dominates  all  other 
brands. 

The  potential  value  of  the 
follow-up  milk  sector  is 
estimated  at  up  to 
£40  million.  That 
means  there  is  still 
plenty  of  Progress 
to  be  made.  Let's 
make  it  together. 


The  milk  that  makes  sense  from  six  months  on. 


IMPORTANT  NOTICE  Progress  is  a  balanced  blend  of  milk 
solids,  vitamins  and  minerals  for  babies  of  6  months  and  older 
Used  in  conjunction  with  solid  feeding,  it  provides  the 
nourishment  essential  to  a  baby's  healthy  and  sustained 
growth  Progress  is  not  intended  to  replace  breast  feeding 

*SMA  and  Progress  are  trademarks 

SOURCE  Independent  Market  Research  to  December  1991 
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SMA  Nutrition,  Huntercombe  Lane  South,  Taplow,  Maidenhead,  Berks  SL6  OPH.  Tel:  0628  660633 


Countdown  to  a  common 
European  future 

Against  the  background  of  the  build  up  to  the  Olympic  games, 
some  500  OTC  manufacturers  from  20  countries  gathered  in 

Barcelona  for  mental  gymnastics.  The  28th  annual  meeting  of 
European  Proprietary  Medicines  Manufacturers  (AESGP)  had  come 
to  discuss  the  common  future  for  OTC  medicines  in  the  new  Europe 


With  four  key  EC  Directives  on 
medicinal  products  now  firmly 
in  place,  this  year's  conference 
took  a  different  turn  to  last 
year's,  when  proposals  for  the 
Directives  were  at  the  drafting 
stage.  Not  suprisingly,  the 


consumer  was  uppermost  in 
manufacturers'  minds  as  the 
Directives  are  set  to  be 
translated  by  national 
authorities. 

"...  We  may  breathe  a  sigh  of 
relief,  and  say  that  in  the  final 


analysis,  common  sense  has 
won,"  said  AESGP  president  Dr 
Heinz  Schmidgall,  opening  the 
conference  by  referring  to  the 
finalisation  of  the  Directives.  "I 
know  we  do  not  all  agree  with 
all  the  details  of  the  new 


Directives,  but  in  general  they 
form  a  sound  and  solid  basis  for 
the  further  development  of  self 
medication,  as  well  as  providing 
certain  new  opportunities  in 
the  national  context,  as 
Member  States  will  have  to 
adapt  their  respective 
legislation  to  this  new  EC  law" 
Dr  Schmidgall  said  that  one 
of  the  most  important  tasks 
within  the  Association  now  was 
to  ensure  that  these  new 
Directives  are  used  to  their  full 
potential.  He  emphasised  their 
flexibility  and  adaptibility  in 
many  sections.  And  he  also 
stressed  the  need  for  a 
European  healthcare  policy  as 
well  as  for  close  cooperation 
between  all  partners  within  the 
healthcare  system.  These  two 
points  were  picked  up 
continually  during  the 
conference  by  various  speakers. 


Use  new  Directives  to  the  full, 
says  president  elect 


Dr  Roberto  Montanari, 
incoming  AESGP  president,  said 
the  important  message  of  the 
conference  to  the  national 
authorities  is  to  use  the  new 
directives  to  their  full  potential. 

"Indeed,  one  of  our  leading 
priorities  in  AESGP  is  that  the 
new  European  legislation 
should  not  only  be 
implemented,  but  also  be  used 
with  an  open  mind,  thus 
providing  new  opportunities 
for  the  self-medication  sector." 

Dr  Montanari  said  the  AESGP 
was  also  working  on  proposals 
for  guidelines  to  the  Directive 
on  the  classification  of 
medicinal  products.  Such 


More  passports 
to  Europe 

A  second  series  of  proposals 
for  European  Summaries  of 
Product  Characteristics  for 
eight  more  key  OTC 
substances  were  announced 
by  Dr  Gerhard  Helmstaedter, 
Rhbne-Poulenc  Rorer, 
Germany. 
These  are: 

•Sodium-Picosulphate 

•Dimethicone 

•Dextromethorphan 

•Carbocisteine 

•Lactulose 

•Hydrocortisone  (acetate) 
•Diphenhydramine  (as  a 
sleeping  aid) 
•Oxymetazoline 

The  structure  of  these  new 
proposals  takes  into  account 
the  ECs  note  for  guidance  on 
SPCs,  and  EC  Council  Directive 
92/27/EEC  on  the  labelling  of 
medicinal  products  for  human 
use  and  on  package  leaflets. 

These  eight  new  SPCs  join 
those  announced  last  year  — 
acetyl  salicylic  acid,  ibuprofen, 
paracetamol  and  bisacodyl. 

SPCs  issued  in  one  Member 
State  for  non-prescription 
products  will  become  a 
product  passport,  allowing 
access  to  the  internal  markets; 
consumer  information  will 
also  accord  with  the  SPCs. 


Dr  Roberto  Montanari 

guidelines  could  well  help  the 
authorities  to  identify  new 
ingredients  and  new  indications 
for  self-medication;  they  should 
also  elaborate  the  procedure 
for  the  switching  process,  he 
added. 

AESGP  is  also  working  with 
the  EC  Commission  on  the 
development  of  new  guidelines 
to  the  labels/leaflets  Directive, 
with  particular  reference  to 
special  warnings  and  the 
information  needed  for 
self-medication. 

Dr  Montanari  highlighted 
some  positive  points  in  the 
Directives  which  would  help  the 
growth  of  OTCs;  for  example 
the  obligation  for  authorities  to 
check  the  precription  status 
every  five  years  in  connection 
with  the  extension  of  the 
marketing  authorisation.  "By 
this,  an  automatic  mechanism 
which  forces  a  justification  of 
the  existing  legal  staus  will  be 
installed.  Ultimately,  this  will 
lead  to  a  reduction  in  the 
number  of  prescription 
medicines  and  an  increase  in 
the  non-script  products." 

He  also  spoke  of  the  need  to 
readjust  the  concept  of 
healthcare  to  face  the  huge 
financial  problems.  "Financial 
resources  today  are  insufficient 
to  make  medical  progress 
available  for  everybody  while 
keeping  all  previous 
obligations."  The  social 
network  needs  restructuring, 
and  the  role  of  the  welfare 
state  needs  redefining  in 
certain  respects;  a  change  of 
mentality  is  required. 


European 
reimbursement:  A 
common  thread 


Not  one  government  in  Europe 
is  capable  of  meeting  its 
healthcare  costs,  and  the 
situation  is  likely  to  get 
considerably  worse  over  the 
rest  of  the  decade,  PAGB 
president  John  Ball  told 
delegates,  referring  to  a  new 
OECD  report.  Costs  must  be  cut, 
and  greater  harmonisation  of 
reimbursement  schemes  is 
inevitable  —  but  OTCs  can  play 
a  major  role  if  used  correctly. 

Government  cost  cutting 
involves  both  cutting  the  drug 
bill  and  encouraging  people  to 
use  doctors  more  wisely  —  and 
both  can  be  helped  if  OTC  sales 
are  maximised,  explained  Mr 
Ball.  "Effective  use  of  OTCs 
switches  the  consumer  into  the 
pharmacy,  saving  the  doctor 
the  time  pressure,  and  makes 
the  consumer  self  purchase,  so 
relieving  financial  pressure." 

But  he  believes  there  is  no 
way  that  the  vicious  circle  of 
rising  costs  and  rising 
prescription  numbers  will  be 
broken  by  OTCs  unless  someone 
in  authority  does  so.  So  GPs 
need  to  have  confidence  in 
OTCs  and  motivate  consumers 
to  purchase  them.  And  if  OTCs 
are  to  play  a  major  role  in  cost 
containment,  an  ideal  strategy 
must  meet  the  needs  of  the 
goverment,  pharmacists, 
industry  and  the  consumer.  But 
what  is  the  best  way  this  can  be 


achieved? 

Delisting  brands  or 
conditions,  increasing 
co-payment  charges  in  excess  of 
inflation,  or  losing  potential 
OTC  business,  do  not  allow  a 
win/win  situation  for  all  parties, 
Mr  Ball  said. 

Instead  he  proposed  an 
"evolutionary"  model,  based  on 
the  assumption  that,  where 
appropiate  for  self-medication, 
there  is  a  move  to  a  maximum 
number  of  ingredients  and 
indications.  "In  other  words, 
the  total  brands  made 
available,  both  prescription  and 
OTC,  with  full  advertising  and 
no  loss  of  reimbursements." 

Using  this  model,  GPs  could 
continue  to  prescribe,  but  still 
have  confidence  in  OTC 
recommendation  of  established 
brands.  Consumers  have  a 
choice  of  source,  either  the 
pharmacy  or  the  doctor.  There 
would  be  a  potential  reduction 
in  prescriptions  and  a  potential 
increase  in  pharmacy  turnover, 
and  industry  would  have  longer 
timescales  to  establish  OTC 
brand  versions  of  prescription 
products. 

It  requires  pack  and  pricing 
flexibility,  and  will  be  a  positive 
use  of  the  new  advertising  and 
labelling  Directives,  ensuring 
consumers  have  the  right 
information,  continued  Mr  Ball. 

Feature  continued  on  p22 
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The  self-sufficient  patient  —  courtesy  of 

local  professional  help 


Dr  Mike  Pringle,  senior  lecturer, 
Department  of  Genera! 
Practice,  Nottingham,  said  the 
main  reason  for  his 
presentation  was  to  prove  he  is 
not  a  crank  because  of  his 
belief  in  self-medication. 

"I  am  a  GP  because  I  believe 
that  all  illness  should  be 
addressed  at  the  most  local 
level  possible.  By  local  I  mean 
close  to  the  symptom,  the 
diagnosis  or  the  relationship," 
he  explained,  with  the  most 
local  site  being  the  patient's 
ability  to  cope  with  their 
symptoms  themselves. 

If  symptoms  need  to  be 
"externalised",  the  patient 
should  be  encouraged  to  tap 
into  the  knowledge  of  a 
pharmacist,  along  with  family 
support,  self-medication  and 
social  networks,  said  Dr  Pringle. 

"I  am  all  too  aware  of  the 
dangers  of  patients  ignoring 
important  symptoms,  such  as 
rectal  or  vaginal  bleeding, 
increasing  shortness  of  breath, 
or  unexplained  weight  loss. 
And  so  are  the  pharmacists. 
They  are  in  an  ideal  position  to 
encourage  self-reliance  and 
self-medication  when  it  is  the 
most  appropiate  course  —  and 
with  the  vast  majority  of 
symptoms  experienced  by 
people  during  their  lives,  the 
symptom  is  not  a  signpost  to 
major  illness." 

He  emphasised  patients 
should  of  course  move  up  to 
the  GP  when  they  cannot  cope 
with  self  management. 


Examples  would  be  when 
symptoms  surprise  the  patient; 
where  the  symptom  causes 
anxiety  and  reassurance  is 
required;  where  the  patient 
might  reasonably  expect  the  GP 
to  nelp,  and  when  symptoms 
are  severe. 

At  the  other  extreme,  he 
warned  :  "We  must  be  careful 
not  to  encourage  OTC  solutions 
when  none  are  necessary." 

According  to  Dr  Pringle,  this 
"local"  approach  has  many 
advantages.  Patients  are 
educated  in  an  active  way;  they 
learn  to  see  the  limitations  of 
modern  medicine  as  well  as  the 
advantages.  "I  believe  that 
patients  in  control  of  their  own 
lives  are  better  informed,  more 
fulfilled  and  more  contented." 

Passing  responsibility  back  to 
the  patient  is  also  safer,  Dr 
Pringle  said.  Because  while 
drugs  have  enough  side  effects, 
what  of  the  greatest  drug  of  all 
—  the  doctor. 

He  pointed  out  that  a  patient 
can  become  habituated  on 
"medicine"  itself;  on  the  white 
coats,  stethoscopes,  and  other 
trappings  of  the  profession. 
"Many  doctors,  of  course, 
welcome  the  level  of 
subservience  and  dependency 
that  they  themselves  invoke." 

However  Dr  Pringle  admitted 
that  while  increasing  patient 
self-reliance  is  in  the  interests 
of  patients  and  society,  it  may 
not  be  in  the  interests  of  many 
doctors  outside  the  UK.  "  To 
me,  minor  self-limiting  illness  is 


Consumer  groups  want 
advertising  restrictions  to  go 
further 

While  the  European  Consumers 
Bureau  (BEUC)  welcomes  the 
many  restrictions  on  the 
Advertising  Directive,  they 
would  have  liked  it  to  go 
further  in  some  areas,  director 
Jim  Murray  told  the  conference. 

The  BEUC,  a  federation  of  the 
independent  national  consumer 
organisations  from  all  Member 
States,  would  have  liked  to  see 
some  form  of  pre-vetting  for 
the  advertising  of 
pharmaceuticals.  And  they 
would  also  have  liked  the 
Directive  to  require  that 
advertisers  should  have  to 
substantiate  any  claims  made, 
and  make  them  available  to 
interested  parties,  such  as  GPs. 
"As  a  general  rule  industry  has 
always  accepted  the  principle 
that  advertisers  should  be  able 
to  substantiate  their  advertising 
claims,  but  industry  has  also 
been  curiously  reluctant  to  see 
this  principle  given  concrete 
expression  in  Taw  and 
regulations  relating  to 
advertising, "said  Mr  Murray. 

He  also  said  BEUC  believes 
the  Directives  on  labelling  and 
packaging  has  some 
shortcomings.  "We  think  the 
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BEUC  director  Jim  Murray 
Directive  should  have  required 
that  the  outer  packaging  of  a 
medicine  should  contain 
indications  of  who  it  is  for, 
what  it  is  for  and  who  it  is  not 
for."  He  said  this  requirement 
would  be  particularly  relevant 
to  OTCs,  especially  to  cases 
where  consumers  have  an 
opportunity  to  examine  the 
outer  labelling  before  purchase. 

Mr  Murray  stressed  the  need 
not  only  to  apply  the  technical 
requirements  of  the  Directive, 
but  to  consider  consumers  must 
understand  the  information. 


an  irritant  best  taken  to  a 
pharmacist;  to  doctors  in  a  fee- 
for-consultation  service,  such 
patients  represent  a  ski-ing 
holiday  or  more." 

He  suggested  that  the  most 
logical  way  to  bring  locality 
into  European  healthcare  is  first 
to  educate  patients  to  realise 
that  the  solutions  to  most  of 
their  problems  lies  within  their 
own  grasp  —  but  that  no 
solution  is  instant  or  perfect. 
Education  of  governments  is 
also  important. 

"We  must  return  to  patients 
their  primal  rights  —  their 


freedom  of  action,  their 
freedom  of  choice,  their 
freedom  to  be  healthy." 

Dr  Pringle  said  that  in  his 
capacity  as  medical  advisor  to 
an  FHSA,  one  of  his  tasks  is  to 
spread  the  message  to  GPs. 
They  have  welcomed  being 
given  permission  to  make 
patients  more  self-suff  icent. 

Empowering  patients  and 
governments  to  get  healthcare 
at  the  most  local  level  will  not 
put  GPs  out  of  a  job,  rather  free 
them  to  concentrate  on 
patients  requiring  them,  said  Dr 
Pringle. 


The  consumer  in 
the  year  2000 


Elisabeth  Beck,  director  OTC 
and  integrated  services  IMS 
Germany,  echoed  the  theme  of 
the  conference  when  she  said 
that  the  situation  in  the  year 
2000  will  be  influenced  by  the 
transfer  of  the  EC  Directive  into 
national  legislation,  and  by  the 
changing  behaviour  of  all 
parties  involved  in  the  health 
care  business. 

Particularly  important  is 
teamwork  —  Ms  Beck  stressed 
this  is  the  key  to  self- 
medication  and  cost  savings  in 
the  future. 

"Increasing  willingness  to  self 
medicate  and  a  growing  health 
consciousness  will  characterise 
the  consumer  of  the  future  — 
and  both  promise  a  growing 
European  OTC  market,"  said  Ms 
Beck. 

But  while  the  dominant 
player  in  distribution  of  OTC 
medicine  in  Europe  is  the 
pharmacy,  the  consumer  in  the 
year  2000  does  not  want 
(imitation  and  is  asking  for 
additional  outlets,  said  Ms  Beck. 
"The  more  a  market  is 
consumer  driven  —  and  OTC 
should  be  that  —  the  more 
freedom  of  choice  is 
demanded." 

Despite  NHS  reforms,  there 
appears  no  major  trend 
towards  self-medication.  The 
number  of  consultations  has 
increased  and  also  the  number 
of  prescribed  items.  But 
although  more  prescription  to 
prescription-free  switches  are 
desirable,  a  radical  shift  from 
prescription  to  OTC,  losing 
reimbursement  at  the  same 


time,  is  not  the  best  solution. 
Instead  IMS  promote  a  fluid 
switch,  first  from  prescription  to 
semi-ethicals,  then  to  OTC. 

Switching  or  delisting  does 
not  automatically  mean  growth 
in  OTC:  "We  all  realise  that 
limited  indications,  strength 
and  daily  dosage  will  not 
support  the  autonomy  of 
consumers."  Particularly 
important  is  more  OTC 
indications,  a  conclusion  fully 
supported  by  the  AESGP,  said 
Ms  Beck. 

"The  aim  is  to  bring  new 
consumers  to  the  OTC  sector, 
through  products  like 
hydrocortisone,  for  example;  to 
bring  more  effective  products 
with  less  side  effects,  like 
loperamide  and  terfenadine;  or 
both  at  the  same  time,  as  we 
see  now  in  the  UK  with 
imidazole  products." 

She  also  doubted  the  strategy 
of  the  common  UK  trend  in  the 
80s —  launching  an  OTC  version 
of  a  prescription  product,  with 
a  different  brand  name.  "We 
think  that  if  a  product  has 
proved  its  efficiency  and 
safeness  over  years  of  doctor 
prescribing,  it  should  not  lose 
its  history,  its  prescription 
heritage  and  its  original  well 
known  brand  name,  which  is  an 
endorsement  for  the 
consumer." 

•There  is  no  real  consistency 
across  Europe  with  prescription 
to  OTC  switches.  Out  of  all 
European  markets,  the  UK  has 
been  able  to  deliver  the 
broadest  range  of  OTC  products 
carrying  a  prescription  heritage. 


National  structures  intact? 


Vice-president  of  the  EC 
Commission,  Martin 
Bangemann,  reassured 
delegates  that  a  Single 
Community  does  not  mean 
destroying  national  structure, 
but  creating  opportunity. 

"It  is  not  only  a  question  of 
living  in  a  single  bureaucracy, 


we  also  want  to  harmonise  a  lot 
of  national  bureaucracies,"  he 
said.  The  Commission  was 
trying  to  break  bureaucracies 
while  respecting  national 
systems.  However,  one  single 
country  cannot  be  allowed  to 
impede  the  progress.  "We  all 
have  to  become  Europeans." 
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I  If,  you're  looking  tor  a  cost- 
effective  way  to  deposit  cash, 
Girobank    has    the  answer 
Girobank's    Business  Deposit 
Service. 

Low-cost  deposits. 

Paying  in  cash  together  with 
cheques  and  credit  card 
vouchers  with  Girobank  s 
Business  Deposit  Service  could 
cost  your  company  less  than  it 
does  with  your  present  bank. 
This  is  because,  to  us,  cash  is  a 
valuable  resource,  and  as  it  is 
the  area  of  banking  in  which  we 
specialise,  you  get  a  convenient 
and    above    .ill    cost-el  fective 


Tailored 
to  your  business. 

Girobank  s  Business  Deposit 
Service  is  designed  to  suit  your 
business  with  rates  calculated 
according  to  your  requirements 
and  agreed  with  you. 


ilROBANK  PL!    REGISTER  I  I'  IN  I  Ndl  ANIi  NO  1950 
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How  it  works. 

Girobank  operates  through 
post  offices.  So  we  have  nearly 
20,000  branches  and  they're  all 
open  6  days  a  week.  Depositing 
business  cash  with  Girobank  is 
quick,  efficient  and,  of  course, 
can  save  your  company  money. 


arrangements.  For  example,  you 
can    use    Girobank    solely  to 
deposit     your     takings,  with 
funds   being   transferred  auto- 
matically  to  your   main  bank. 

What  to  do  now. 

It  your  company  would  benefit 
from  a  convenient,  flexible  and 
low-cost  cash  handling  service, 
simply     return     the  coupon 
below  or  telephone 


^  Use  Girobank 


to  handle 


.♦.?*:     vour  business  cash. 


Girobank 
and  your  bank. 

Some  businessmen  wonder  if 
using  Girobank  s  Business 
Deposit  Service  will  affect  the 
relationship  they  have  estab- 
lished with  their  bank.  Many 
customers  have  told  us  that 
ibis  is  not  the  case.  What  is 
certain  is  that  Girobank  s 
Business  Deposit  Service  is  a 
useful  addition  to,  and  works 
well  with,  your  existing  bank 
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and  we'll  send  you  an 
information  pack  straight  away. 
Then,  if  you'd  like  a  quotation, 
we  can  discuss  your  needs  over 
the  telephone,  or,  where  appro- 
priate, send  a  manager  to  talk 
to  you  in  person. 


•j  Girobank 

Business 
Deposit 
Service 

Cash  handling  which 
improves  your  profits. 


I  would  like  to  reduce  mv  bunk  charges. 
Please  send  me  an  information  pack. 
Rcuirn  to.  Girobank  pic,  I  REhPOST  CV  [037. 
Stratford-upon-Avon,  Warwickshire  CV3  7  OBR 
or  phone  0800  444  241.  GBCD/04/07 
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New  Tribe  is  aimed  at  the  "unexploited"  teenage  market 


Ozonic  notes  are  the 
latest  buzzword  in 
the  fragrance  world. 
They  are  included  in 
the  newest 
fragrances  to  create 
a  sense  of  space, 
ewolkoiAig  &b<s  ©eeap 
and  the  great 
outdoors.  Sarah 
PuroeDII  talkies,  the  Bid 
off  the  market 

In  certain  restaurants  in 
America  they  have  a  notice 
which  reads:  "No  dogs.  No 
Giorgio".  For  some,  the  power 
fragrances  of  the  '80s 
overstepped  the  mark;  they 
invaded  the  space  of  others  in 
an  unacceptable  way.  These 
potent  perfumes,  such  as 
Poison,  Obsession,  and  Opium, 
still  have  their  followers,  as  do 
shoulder  pads,  personal 
organisers  and  other  '80s  status 
symbols,  but  the  '90s  has  carved 
a  new  image  for  itself,  and  that 
extends  to  fragrance  fashion. 

In  the  new  decade  people 
have  turned  away  from  the 
materialism  and  the 
superficiality  of  the  previous 
decade,  and  are  focusing  more 
on  the  family,  the  environment 
and  the  quality  of  life.  The 
recession  has  had  a  sobering 
effect  on  people  from  all  walks 
of  life. 

At  Christian  Dior  they  believe 
this  has  manifested  itself  in  a 
renewal  of  interest  in  classic 
fragrances;  a  return  to 
traditional,  trusted  values.  They 
have  seen  a  surge  of  interest  in 
their  first  fragrance,  Miss  Dior, 
created  in  1947,  which  will  be 
the  focus  of  attention  this 
Autumn.  Also  going  back  to 
their  roots,  Aramis  are 
relaunching  their  classic  Aramis 
fragrance  this  Autumn,  with  a 
new  formula  and  packaging. 

Seaside  memories 

Dior's  newest  fragrance,  Dune, 
belongs  to  the  new  era  of  '90s 
fragrances,  which  emanate 
space,  freshness  and  the  sea. 
Why  the  sea? 

Dior  explain  that  the  sea 
symbolises  motherhood,  and  in 
trie  '90s  we  are  seeing  a  return 
of  the  joy  of  motherhood, 
which  many  women  felt  guilty 
about  expressing  in  the  '80s. 
Incidentally,  Poison  still  has 
many  loyal  users,  say  Dior,  and 
is  selling  well  in  America,  Asia 
and  the  Middle  East.  In  the  UK 
research  has  shown  it  to  be 
more  popular  in  the  north  of 
England  than  the  south,  where 
women  are  perhaps  more 
aware  of  changing  trends. 

Oceanic,  green  and  the  new 


"ozonic"  notes  (a  synthetic 
blend  first  used  in  household 
products),  of  course  reflect  the 
pre-occupation  with 
environmental  issues.  At  Estee 
Lauder  Karyn  Khoury,  executive 
director,  corporate  fragrance 
development  worldwide,  says 
the  back  to  nature  trend  has 
had  a  major  impact  on 
fragrances.  "The  consumer  now 
wants  to  give  a  natural 
impression.  There  is  increased 
acceptance  of  some  more 
natural  green  notes.  Fresh 
notes  are  also  making  a 
comeback  and  will  play  an 
important  role  in  new 
fragrances". 

Ms  Khoury  also  mentions  that 
today's  woman  longs  for  escape 
from  the  pressures  of  modern 
life,  which  is  manifest  in  the 
new  fragrances,  namely  New 
West  from  Aramis,  Calvin 
Klein's  Escape,  Davidoff's  Cool 
Water  and  Christian  Dior's 
Dune. 

Dual  trend 

Ms  Khoury  identifies  two  major 
trends  in  fragrances:  the  new 
ozonics,  initiated  by  New  West, 
and  the  florientals,  a  well 
established  sector  and  by  far 
the  largest,  which  is  growing 
rapidly.  Estee  Lauder  will  be 
launching  their  floriental 
Spellbound  in  the  UK  this 
Autumn.  It  is  already  successful 
in  the  States. 

At  Beauty  International, 
which  sell  middle  and  mass 
market  fragrances,  marketing 
manager  David  Allan  endorses 
the  trend  to  florientals.  The 
fragrance  theme  for  the  '90s  is 
"softness  and  romance".  The 
company  is  launching  two 
fragrances  this  Autumn, 
L'Effleur,  a  traditional  floriental 
inspired  by  the  Victorian  age, 
and  Tribe,  a  fruity  floral  with  a 
strong  note  of  apricot,  aimed  at 
the  "previously  unexploited" 
teenage  market. 

At  Yardley  they  also  indentify 


a  trend  towards  florientals  and 
fruity  florals  in  the  middle  and 
mass  markets:-  "Subtle,  natural 
fragrances  with  green  notes, 
that  blend  in  rather  than 
dominate." 

The  total  fragrance  market  is 
worth  £419.4  million  (Nielsen, 
Jan/Feb  '92),  with  the  mass 
market  accounting  for  some 
£96m  of  that.  The  male 
fragrance  market  was  worth 
£218m  in  1991  (Nielsen),  up  4 
per  cent  on  1990.  Fragrances 
account  for  some  60  per  cent  of 
the  male  toiletries  market,  with 
mass  market  sales  taking  20  per 
cent  of  that,  according  to  Elida 
Gibbs. 

Mintel  report  in  their  latest 
review  of  the  fragrance  market 
that  the  premium  sector  grew  6 
per  cent  between  1989  and 
1991  and  the  mass  market 
sector  declined  by  1  per  cent. 
One  explanation  for  this  may 
be  that  during  a  recession 
consumers  treat  themselves  to 
small  luxuries,  such  as  fine 
fragrance,  since  they  cannot 
afford  larger  items. 

Other  contributory  factors  to 
the  growth  of  the  fine  sector 
are  increased  consumer 
awareness  of  the  brands 
through  advertising  and  lower 


prices,  through  duty  free 
outlets  and  stores  such  as  Super 
Drug,  and  new  specialist  stores 
like  Eau  Zone,  which  offer  cut 
price  fragrances  by  obtaining 
stock  directly  from  overseas 
suppliers  at  lower  costs.  The 
fragrance  houses  had  previously 
refused  to  supply  to  such 
outlets. 

Prestige  fragrance  houses  are 
obviousFy  concerned  about  the 
damage  this  price  war  may  be 
doing  to  their  brands,  but  can 
do  nothing  to  stop  it.  They  are 
currently  seeking  a  legal 
loophole  to  prevent  these 
activities. 

The  mass  market  has  also 
suffered  thanks  to  this,  but  its 
decline  is  also  due  to  the 
growth  of  body  sprays,  which 
many  young  consumers  use 
instead  of  fragrance. 

Selling  scent 

As  far  as  distribution  of 
fragrances  goes.  Boots  is  the 
clear  leader,  with  40  per  cent  of 
sales.  According  to  Mintel  in 
1991,  pharmacies  other  than 
Boots  accounted  for  13  per  cent 
of  fragrance  sales.  The  share 
taken  by  grocers  is  still  minimal, 
which  is  because  customers 
prefer  to  buy  luxury  items  in  a 


Beauty  International's  L'Effleur  takes  inspiration  from  the  Victorian  era 
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luxury  environment,  says  the 
report. 

In  the  UK  the  fragrance 
market  is  still  very  much  a 
gift-led  one,  with  some  50  per 
cent  of  sales  taking  place  in 
November  and  December. 
According  to  a  Mintel  survey, 
57  per  cent  of  respondents 
obtained  their  current 
fragrance  as  a  gift,  1 5  per  cent 
bought  a  replacement  bottle 
for  themselves,  while  only  12 
per  cent  bought  a  new 
fragrance  for  themselves  on 
impulse.  The  French  market  is 
much  less  concentrated  on 
Christmas,  with  far  more 
women  buying  fragrances  for 
themselves,  according  to 
Christian  Dior. 

In  the  mass  market, 
self-purchase  is  far  more 
common,  says  David  Allan  of 
Beauty  International. 

Teen  appeal 

A  previously  unexploited  area 
in  the  market,  says  Mr  Allan,  is 
the  teenage  sector.  According 
to  research  carried  out  for 
Beauty  International,  the 
average  16-19  year  old  has  £50 
a  week  disposable  income,  of 
which  25  per  cent  is  spent  on 
drink  and  almost  as  much  on 
clothes  and  accessories.  And  80 
per  cent  of  this  group  wear 
fragrance  regularly.  Beauty 
International's  L'Exclamation 
currently  dominates  the  teen 
mass  market,  and  a  new 
fragrance,  Tribe,  will  be 
launched  in  September  to 
tighten  the  company's  hold  on 
this  sector. 

The  male  market  is  a  fast 
growing  area,  which  has  been 
helped  By  the  trend  for  health 
and  fitness  in  the  '90s, 
according  to  Aramis.  "More  and 
more  men  are  becoming 
comfortable  with  the  idea  of 
wearing  and  buying  fragrance. 
It  has  become  much  more 
acceptable  for  men  to  do  this," 
say  Aramis. 

However,  when  it  comes  to 
new  fragrance  concepts,  men 
are  slower  on  the  uptake, 
according  to  Karyn  Khoury  at 
Estee  Lauder.  "But  you  need  to 
acknowledge  that  men  and 
women  are  buying  products 
differently  now,  in  that  there 
are  less  differences  in  the  two 
areas.  Couples  now  often  share 
their  products."  Although  the 
company  has  recently  added 
New  West  for  Her  in  response 
to  the  male  variant,  there  are 
some  unisex  products  in  the 
range. 

For  the  future  Estee  Lauder 
are  reasonably  optimistic, 
forecasting  a  6-7  per  cent 
growth  in  fine  fragrances  for 
the  next  three  or  four  years,  as 
consumers  continue  to  trade 
up.  According  to  Mintel,  if  price 
discounting  in  the  premium 
sector  continues,  the  mass 
market  can  expect  to  decline 
further  in  value  as  the  price  gap 
between  the  two  sectors 
narrows.  This  will  also  pose  a 
threat  to  independents,  it  says, 
who  will  either  have  to  match 
the  discounted  prices,  or  suffer 
further  loss  of  snare.  However, 
in  the  long  term  there  is  room 
for  growth  in  the  UK,  since  the 
average  consumer  spends  much 
less  than  the  average  European 
on  fragrances. 
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Gifts 


Manufacturers  are  pinning  their  hopes  on  a  more  buoyant 
Christmas  this  year,  with  added  value  packs  containing  useful  gifts 
featuring  in  many  of  the  collections.  Chemist  &  Druggist  takes  a 
look  at  what  the  festive  season  holds  in  store 


.J 


Lentheric's  Fleur,  launched  last 
Summer,  has  a  gift  set  comprising 
parfum  de  toilette  spray,  talc  and 
drawstring  toiletry  bag  decorated 
with  the  Fleur  design  (£12.95) 


Gift  sets  from  Beauty  International 
this  year  include  new  Tribe  10ml 
parfum  de  toilette  with  wallet  key 
ring  (£4.95);  L'Aimant  10ml  eau 
de  toilette  in  cracker  (£2.99),  3GmI 
eau  de  toilette  spray  and  60g 
perfumed  talc  in  a  trinket  casket 
(£6.95):  15ml  parfum  de  toilette 
spray  with  Holly  the  Hippo  toy 
(£7.50) 


IS 


Yardley  Florals  have  a  new  set  comprising  cologne  spray  and  an  address 
book  which  reflects  the  design  of  each  floral  variant  (£5.75) 


The  new  Lynx  variant,  Navada,  has 
a  luxury  gift  set  comprising  100ml 
aftershave,  150ml  body  spray, 
200ml  shower  gel  and  a  travel  bag 
(£11.99) 


Wilkinson  Sword  are  offering  their 
24  carat  gold-plated  Royale  razor, 
with  five  blades,  in  a  festive  set 
(£9.99)  for  Christmas 


For  Hero  fans  there  is  a  set  containing  150ml 
body  spray,  200ml  shower  gel  and  30ml  after 
shave  (£7.75) 


From  Denim  there  is  a  gift  set 
holding  150ml  deodorant,  200ml 
shower  gel  and  lOOg  talc  (£4.95) 
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Montagne  Jeunesse  have  produced 
six  gift  sets  for  Christmas,  priced 
£1.99-£4.99,  some  of  which  in- 
clude soft  toys.  All  packaging  is 
minimal,  says  the  company 


LRC  Products  have  produced  a  line  of  designer  manicure  sets  for  Christ- 
mas. Produced  under  the  US  designer  label  Oleg  Cassini,  shown  here  are 
Ovemighter  (£3.99)  and  Brut  Overnighter  (£4.49) 


Woods  of  Windsor  have  produced  a 
range  of  sets  for  Christmas  which 
come  in  a  choice  of  fragrances. 
Shown  here  are  a  small  box  hold- 
ing lOOg  soap,  150ml  bath  and 
shower  gel  and  lOOg  talc  (£12); 
medium  box  containing  lOOg  soap, 
150ml  bath  and  shower  gel,  250ml 
hand  and  body  lotion,  lOOg  talc 
and  face  cloth  (£17.50);  large  box 
holding  lOOg  soap,  150ml  bath  and 
shower  gel,  100ml  hand  cream, 
lOOg  talc,  2  x  25g  soaps,  100ml 
eau  de  toilette  spray  (£25) 


Celsius  gets  set  for  the  festive  season  with  two  coffrets:  get  wet,  stay  fresh 
contains  250ml  shower  gel  and  200ml  deodorant  spray  (£3.99).  Also 
shown  is  a  coffret  holding  100ml  shower  gel  and  50ml  aftershave  (£5.25). 
Celsius  have  also  produced  a  special  50ml  limited  edition  aftershave  for 
Christmas  (£3.99)  which  comes  with  a  counter  unit 


Potter  &  Moore  have  a  range  of  gift 
sets,  available  in  Chintz,  China 
Blue  and  Rose  fragrances.  Shown 
here  in  Chintz  are:  mini  hamper 
(£3.99),  bath  soak  jar  (£3.99), 
soap  coffret  (£4.99),  rectangular 
basket  (£6.99),  pot  pourri  coffret 
(£5.99),  ceramic  shell  (£7.99), 
handled  basket  (£5.99)  and  trea- 
sure chest  (£8.99) 


Smithkline  Beecham  are  supporting  Brylcreem  Black  this  Christmas,  with 
a  gift  seting  which  includes  a  black  wash  bag,  styling  gel,  shave  foam  and 
shower  gel  (£6.99) 


Wilkinson  Sword  have  produced  specially  designed  festive  packs  of  their 
Skin  Solutions  range  for  Christmas 
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Oris  Beauty  Products  have  introduced  the  Epilady  Body  Brush  (£24.95)  in 
time  for  Christmas.  It  is  cordless  and  waterproof  for  use  in  bath  or 
shower.  It  has  four  interchangeable  heads  —  soft  bristle  brush  for  delicate 
areas:  nylon  brush  for  vigorous  massage:  sponge  for  application  of  lotions: 
bodv  buffer  for  exfoliation 


Creightons  Naturally  have  a  selec- 
tion of  Christmas  gifts.  Shown  are 
soap  trios  (£2.95);  teddy  soap 
i(£0.99)  and  Christmas  soap 
K£0.75);  Christmas  cracker  holding 
four  25g  opaque  soaps  and  four 
translucent  soaps  (£2.49);  presen- 
tation baskets  (£4.99)  holding 
shampoo,  soap  and  bath  gel  in 
three  fragrances;  gift  box  holding 
ppricot  bath  gel.  hand  &  body  lo- 
ion  and  flannel  (£5.99);  clear  wall- 
ts  holding  a  selection  of  body  care 
nd  skin  care  products  (£2.75); 
bath  seeds  (£1.75  for  four  30g 
achetsju** 

   _  


At  Aramis  they  recommend  pharmacists  stock  up  on  popular  fragrances, 
which  always  sell  well  at  Christmas.  Shown  here  are  classic  Aramis,  New 
West  and  Tuscany.  Coffret  sets  are  available 


Potter  &  Moore's  Premier  Collection  of  traditional  pot  pourri  comprises 
three  different  themed  variants:  Jacobean,  Victorian  and  Regency.  Shown 
here  are  refresher  oil  (£3.50),  rectangular  pack  (£5.99),  bumper  cello  bag 
(£7.99),  pillow  pack  (£8.99).  hat  box  (£14.99)  and  trug  basket  (£12.99) 
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Wembley  Exhibition  Centre 

LONDON 
13  and  14  September  1992 

Chemex...  the  unique  opportunity  for  retailers,  buyers  and  specifiers  to 
see,  compare  and  select  new  and  profitable  lines.  The  show  offers  the 
only  chance  to  see  over  250  companies  under  one  roof  exhibiting  over 
2000  products. 

Everything  on  show  in  a  pharmacy  is  on  show  at  Chemex: 
Pharmaceuticals  Toiletries 
Fine  Fragrances       Health  Lines  Babycare 
Computers 
And  much  more... 
Hundreds  of  "Show  Only"  offers  -  competitions  and  prizes. 

NPA  Village  -  all  you  could  want  on  shoplifting  and  pharmacy  planning, 
financial,  legal  and  insurance  matters  in  business  and  personal  affairs, 
pensions,  retail,  business  and  pharmacy  equipment,  together  with 
training  and  information  on  the  NHS,  pharmacy  services  and  retailing. 

Wembley  Exhibition  Centre 

Staged  at  Wembley,  this  superb  centre  is  easily  accessible  by  public  and 
private  transport  with  parking  for  over  5000  cars. 

Today  your  business  must  be  efficient  and  profitable  -  Chemex  offers  you 
that  opportunity. 
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Pharimcyupdate 

A  healthy  heart 

One  in  three  men  in  the  UK  will  eventually  suffer  from  coronary  heart  disease.  Yet,  as  the 
knowledge  of  associated  risk  factors  improves,  more  action  can  be  taken  to  avoid 
premature  death.  Jane  Feely  looks  at  the  current  advice 


The  UK  has  one  of  the  highest 
death  rates  from  coronary  heart 
disease  in  the  world.  Each  year 
180,000  people  die 
prematurely,  and  the  cost,  both 
in  terms  of  NHS  treatment  and 
in  personal  loss,  is  incalculable. 

Even  for  healthcare 
professionals  accustomed  to 
alarming  statistics,  those  for 
coronary  heart  disease  (CHD) 
can  still  shock.  It  accounts  for 
more  than  a  quarter  of  the 
total  deaths  in  men  and 
women. 

And  it's  not  just  a  disease  of 
the  old;  a  heart  attack  is  very 
often  fatal  at  a  comparatively 
young  age.  One  in  five  men 
below  retirement  age  will  fall 
victim  and  one  in  ten  will  die 
because  of  it.  CHD  is  also  an 
increasing  cause  of  death  in 
women. 

So  what  is  CHD?  A  full 
explanation  of  this  condition, 
its  effects  and  treatment,  would 
require  many  articles.  A  simple 
definition  is:  "Obstruction  of 
one  or  more  branches  of  the 
coronary  arteries  that  deprives 
an  area  of  the  heart  muscle  of 
its  blood  supply,  partially  or 
completely." 

With  a  few  exceptions,  such 
as  coronary  embolism,  the 
obstruction  is  due  to  the 
growth  of  plaques  of  atheroma 
within  the  arteries  resulting  in 
atherosclerosis.  These  plaques, 
consisting  mainly  of  cholesterol, 
fibrous  tissue  and  other 
substances,  build  up  slowly  over 
a  long  period  of  time. 

Partial  obstruction  of  vessels 
causes  no  symptoms  until  the 
narrowing  is  severe  enough  to 
render  the  heart  muscle  hypoxic 
during  exercise.  The  result  is  the 
characteristic  pain  of  angina. 

Complete  obstruction  gives 
rise  to  acute  myocardial 
infarction  or  heart  attack. 
Multiple  major  or  minor  infarcts 
causes  extensive  fibrosis  with 
impairment  of  ventricular 
function. 

Risk  factors 

Over  the  years  countless 
medical  studies  have  been 
carried  out  into  heart  disease 
and  the  so  called  risk  factors.  It 
has  been  said  that  there  are  249 
such  risk  factors  although  many 
are  marginal  and  others  not 
controllable. 

The  risk  of  CHD  is  greater  for 
men  than  women  and  increases 
as  we  get  older.  There  is  also  a 
family  link.  If  a  close  relative 


dies  from  a  heart  attack,  then 
the  risk  for  that  particular 
individual  is  increased.  Little 
can  be  done  to  affect  these 
factors  but  others  are  more 
under  our  control. 

There  are  seven  risk  factors  in 
the  so-called  "hit  list",  the 
majority  of  which  can  be 
influenced.  Even  if  an  individual 
knows  they  have  a  family 
history  of  CHD,  recognising  and 
adjusting  the  following  risk 
factors  can  help  reduce  the 
chance  of  an  early  death. 

•  Hypercholesterolemia. 

•  Obesity 

®  Lack  of  exercise 

•  Hypertension 

•  Smoking 


•  Stress 

•  Excessive  alcohol  consumption 

•  Diabetes  mellitus 
Coronary  experts  now  talk 

about  a  person's  "global  risk" 
for  CHD.  They  recognise  that 
the  chance  of  developing  heart 
disease  is  determined  by  the 
interaction  between  a  number 
of  risk  factors,  many  of  which 
are  not  just  present  or  absent, 
but  occur  in  variable  degrees. 

Cholesterol 

Cholesterol,  a  vital  component 
of  all  cell  membranes,  is 
necessary  for  hormone 
production  by  the  ovaries, 
testes  and  adrenal  glands,  and 
for  the  digestion  of  dietary  fat. 


However,  too  much 
cholesterol  circulating  in  the 
blood  leads  to  the  formation  of 
atherosclerotic  plaque  and  a 
narrowing  of  the  arteries. 

Cholesterol  may  be  divided 
into  two  main  categories:-  high 
density  lipoprotein  (HDL)  and 
low  density  lipoprotein  (LDL). 
The  former  is  regarded  as 
beneficial  because  it  transports 
cholesterol  away  from  the 
arteries  towards  the  liver. 

LDL  is  not  such  good  news.  It 
deposits  cholesterol  mostly  on 
the  artery  walls.  A  low  ratio  of 
HDL  to  LDL  (or  total 
cholesterol)  can  therefore 
damage  health. 

With  the  development  of 
small,  affordable  and  easy  to 
use  cholesterol  testing 
machines,  a  number  of 
community  pharmacists  now 
offer  testing  as  a  service. 

Despite  this,  a  recent  survey 
of  half  a  million  patients  in  21 
countries  showed  that  Britain  is 
at  the  bottom  in  the  testing 
league.  In  countries  like 
Portugal  and  Austria,  around  60 
per  cent  of  the  adult 
population  have  had  their 
cholesterol  levels  checked  but 
in  the  UK  the  figure  is  a  dismal 
one  in  ten. 

And  there  is  a  need  for 
screening.  Figures  from  the 
Screening  Resource  Centre  for 
1,600  people  showed  that 
nearly  half  had  cholesterol 
above  the  desirable  level. 

When  a  blood  cholesterol  test 
is  undertaken,  the  result  shows 
the  millimols  of  cholesterol  per 
litre  of  blood.  A  level  below 
5.2mmol/l  is  desirable. 

If  the  level  is  between  5.2  and 
6.5mmol/l  there  is  an  increased 
risk  of  CHD  but  the  presence,  or 
absence,  of  other  risk  factors 
should  be  considered.  It  is 
recommended  that  the  amount 
of  fat  in  the  diet  is  decreased 
and  exercise  increased.  A 
re-check  in  three  months  will 
show  any  improvement. 

Any  figure  above  6.5  mmol/l 
also  needs  reassessment  in 
three  months  together  with 
strict  dietary  measures.  The 
person  should  also  be 
investigated  for  any  underlying 
causes,  such  as  an  under  active 
thyroid  gland  or  diabetes. 
Treatment  with  cholesterol 
lowering  drugs  may  be 
necessary.  Weight  reduction 
will  help  reduce  cholesterol  and 
lower  blood  pressure. 

One  single  reading  is  not 
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always  sufficient  to  give  an 
overall  picture  and  a  test  which 
gives  the  levels  of  HDL,  LDL  and 
triglycerides  may  be  necessary. 
HDL  levels  should  be  greater 
than  1  .Ommol/I,  LDL  less  than 
5mmol/l  and  triglycerides  less 
than  2.3mmol/l. 

UK  coronary  experts  have 
two  theories  about  cholesterol 
screening:-  screen  everyone,  or 
screen  only  those  with  one  or 
more  CHD  risk  factors. 

Although  the  first  approach 
may  be  restricted  by  time  or 
money,  the  second  may  not 
identify  everyone  with  high 
cholesterol. 

Obesity 

Being  overweight  is  probably 
the  most  common  CHD  risk 
factor.  Although  it  sometimes 
seems  that  we  are  a  nation 
obsessed  with  dieting,  the  fact 
is  that  a  large  part  of  the 
population  is  obese  and 
consequently  unhealthy. 

A  study  in  America  showed 
that  about  30  per  cent  of  men 
aged  20  to  29  years  of  age  were 
at  least  10  per  cent  over  their 
desirable  weight  and  this  rose 
to  60  per  cent  in  men  aged  50 
to  59  years.  UK  figures  are 
thought  to  be  similar. 

Obesity  develops  when 
energy  intake,  in  the  form  of 
food,  exceeds  energy  expended 
as  exercise.  The  excess  is  stored 
as  fat.  As  the  body's  weight 
increases,  more  strain  is  put  on 
the  heart  and  joints.  Other 
health  risks  of  obesity  include 
high  blood  pressure,  stroke, 
diabetes  and  gallstones. 

The  key  to  successful  weight 
loss  is  reducing  the  number  of 
calories  ingested,  especially  as 
saturated  tat,  and  increasing 
the  amount  of  calories  burnt 
off  by  exercise.  Crash  diets,  or 
the  use  of  drugs  such  as 
appetite  suppressants  or 
diuretics,  may  bring  short-term 
results  but  are  not  without 
risks.  Losing  weight  is  best 
viewed  as  a  long-term  change 
to  a  more  healthy  lifestyle. 

Exercise 

Physical  activity  helps  the  body 
to  keep  fit  by  improving  muscle 
tone,  circulation  and  oxygen 
uptake  by  the  muscles.  It  also 
helps  raise  levels  of  HDL 
cholesterol  and  promotes 
weight  loss. 

People  who  exercise  regularly 
tend  to  have  lower  body 
weight,  less  fat,  less  tachycardia 
and  to  be  fitter,  generally,  for 
the  demands  of  modern  life. 

Anyone  who  falls  into  one  of 
the  following  categories  should 
consult  their  doctor  before 
taking  up  vigorous  exercise: 

•  over  40  years  of  age 

•  very  overweight 

•  very  unfit 

•  has  not  exercised  recently 

•  has  joint  problems 

•  has  a  specific  medical 
condition  such  as  asthma 

•  drinks  or  smokes  heavily. 

Blood  pressure 

Regular  monitoring  of  blood 
pressure  is  another  area  where 
community  pharmacies  are 
becoming  increasingly  involved, 
both  in  opportunistic  screening, 
and  in  monitoring  patients 
already  on  antihypertensives. 
Blood  pressure  varies 


between  individuals,  with  age, 
and  goes  up  and  down  at 
different  times  of  the  day. 
Problems  arise  when  the 
"resting"  pressure  remains 
constantly  high. 

A  normal,  resting  blood 
pressure  is  between  1 10/70  and 
140/90,  but  measurements 
outside  this  range  are  thought 
normal  for  some  people. 

Obesity,  smoking,  excessive 
drinking  and  stress  are  all 
thought  to  contribute  to  high 
blood  pressure, and  there  is  also 
evidence  of  a  hereditary  link. 

Some  doctors  recommend 
that  anyone  over  the  age  of  35 
years  should  have  three-yearly 
blood  pressure  checks. 

A  high  intake  of  salt  in  the 
diet  is  another  important  factor 
in  hypertension.  Experts  claim 
that  reducing  salt  intake  by  half 
a  teaspoon  a  day  could  save 
40,000  premature  deaths  a 
year. 

Many  food  producers  are 
now  labelling  food  as 
"low-salt"  and  there  is  also  a 
range  of  low-sodium  or  salt 
substitutes  for  those  who  have 
difficulty  re-educating  their 
taste-buds. 

Smoking 

Cigarette  smoke  contains  many 
poisons  that  can  damage  the 
heart  and  blood  vessels. 
Nicotine  makes  the  heart  beat 
faster  and  makes  blood 


pressure  rise  temporarily.  It  also 
increases  the  risk  of  blood  clots. 
Carbon  monoxide  reduces  the 
amount  of  oxygen  the  blood 
can  carry  to  the  heart.  The 
overall  effect  is  that  the  heart 
works  harder  with  less  oxygen. 

Smoking  dramatically 
increases  the  risk  of  lung  cancer 
and  heart  disease.  Some  40  per 
cent  of  smokers  will  die  before 
reaching  retirement  compared 
to  only  1 5  per  cent  of 
non-smokers.  The  incidence  of 
CHD  is  roughly  doubled  in 
moderate  smokers  (15  a  day) 
and  trebled  in  heavy  smokers 
(more  than  30  a  day). 

A  more  detailed  look  at  the 
hazards  of  smoking,  and  advice 
for  those  wanting  to  give  up, 
are  given  in  an  article  in  the 
February/March  issue  of  Over 
the  Counter  (p14). 

Stress 

From  time  to  time  most  of  us 
have  to  cope  with  being  under 


pressure  and  the  stresses  and 
strains  of  everyday  life. 

Mild  stress  is  not  harmful,  but 
an  essential  part  of  everyday 
life.  How  else  would  we  remain 
alert  when  crossing  a  busy  road 
or  driving  along  the  motorway? 

Some  people  can  cope  with 
much  more  stress  than  others 
but  if  a  high  level  of  stress 
continues  over  a  long  period  of 
time,  it  can  damage  health. 

Some  of  the  main  signs  of 
stress  include  muscular  aches, 
twitches,  headaches,  agitation, 
depression,  irritability,  poor 
concentration  and  inability  to 
make  decisions. 

Tackling  stress  can  be  helped 
if  the  sufferer  lists  those 
situations  which  make  them 
tense  up,  for  example  a  late 
train  or  a  neighbour's  dog 
barking.  Once  these  "stress 
triggers"  are  identified  they  can 
be  avoided  or  an  extra  effort 
made  to  relax. 

Simple  relaxation  exercises, 
such  as  deep  breathing  may 
help,  and  placing  tasks  in  order 
of  priority  can  help  with  time 
management.  This  reduces  the 
strain  of  trying  to  do  too  many 
things  at  once. 

Alcohol 

Too  much  alcohol  puts  the 
heart  at  risk  in  a  number  of 
ways.  When  taken  in  excess, 
alcohol  can  contribute  to 
obesity  and  high  blood 
pressure,  two  of  the  other  risk 
factors  for  CHD.  Alcohol  is  a 
source  of  refined  carbohydrate, 
so  anyone  trying  to  lose  weight 
should  reduce  their  alcohol 
intake. 

Men  should  drink  no  more 
than  21  units  a  week,  and 
women  no  more  than  14  units. 
Every  week  should  include  a 
couple  of  alcohol  free  days. 

Diabetes 

Diabetics  are  at  a  higher  risk  of 
CHD  because  of  an  increase  in 
circulatory  problems. 

The  best  advice  is  to  keep  to 
a  low  fat,  high  complex 
carbohydrate  diet,  take  plenty 
of  exercise,  don't  smoke,  keep 
weight  under  control  and 
alcohol  intake  to  a  minimum, 
and  to  monitor  blood  glucose. 

Diet 

Following  an  appropriate, 
healthy  diet  has  an  effect  on 
many  of  the  risk  factors  for  CHD 
including  cholesterol,  obesity 
and  high  blood  pressure. 

British  eating  habits  are 
changing.  There  is  now  a 
greater  variety  of  foods  to 
choose  from  and  the  labels  on 
products  are  also  improving, 
allowing  the  shopper  to  select 
low  calorie  or  low  salt  products. 

In  general,  however,  we  still 
eat  too  much  fat,  sugar,  salt 
and  not  enough  fibre-rich 


starchy  foods  like  pasta,  and 
wholemeal  bread. 

It  is  now  well  understood 
that  a  diet  high  in  fat, 
particularly  saturated  fat,  is  bad 
for  health.  Mono-  and  poly- 
unsaturated fats  are  much 
better. 

Fruit  and  vegetables  are  very 
important  in  a  healthy  diet 
because  they  contain  significant 
amounts  of  soluble  fibre, 
proven  to  help  lower  blood 
cholesterol.  They  are  also  a 
valuable  source  of  various 
vitamins  and  minerals. 

Recent  research  has  focused 
on  certain  chemicals  called  free 
radicals.  These  chemically 
excited  molecules  are  thought 
to  cause  damage  to  the  celTs 
lining  the  walls  of  blood  vessels 
which  can  scar  when  they  heal. 
Cholesterol  in  the  blood  can 
then  attach  to  these  scars  and 
the  arteries  reduce  in  diameter. 

Certain  nutrients  are  known 
to  "quench"  these  chemicals, 
making  them  less  active.  The 
antioxidant  vitamins  A,  C  and  E 
are  most  important  here. 

There  is  some  evidence  that 
allicin,  found  in  garlic,  can 
reduce  blood  cholesterol  and 
triglycerides  and  that  oatbran, 
a  very  rich  source  of  soluble 
fibre,  can  also  help,  provided  it 
is  part  of  a  low  fat  diet. 

Health  advice 

While  it  may  be  easy  enough  to 
list  the  factors  which  increase 
the  risk  of  CHD,  getting  the 
general  public  to  act  on  this 
advice  is  not  so  easy. 

Resistance  to  changes  in 
lifestyle  may  be  due  to  a 
number  of  reasons  but  two 
important  ones  have  been 
identified:-  "Uncle  Jack"  and 
"The  last  person". 

Nearly  everyone  can  tell  of  an 
elderly  relative  ("Uncle  Jack") 
who  smoked  60  a  day,  always 
started  the  day  with  a  fried 
breakfast,  and  never  exercised, 
yet  lived  to  be  98! 

However,  people  also  talk  of 
"the  last  person  you'd  expect  to 
have  a  heart  attack".  Stories 
abound  of  young,  fit  people 
who  eat  muesli  and  cycle  to 
work  every  day,  yet  still 
dropped  dead  at  45. 

Instead  of  taking  health 
education,  literally,  to  their 
hearts,  the  general  public  tends 
to  look  at  these  two  scenarios 
and  conclude  that  fate  is  a 
major  player.  If  they're  going  to 
suffer  heart  trouble  it  will 
happen  whatever  they  do. 

Anyone  involved  in  health 
education  soon  learns  not  to 
expect  that  a  few  pieces  of 
advice  will  cut  the  rate  of  heart 
disease  overnight.  Most  experts 
agree  that  it  is  going  to  be  a 
long,  uphill  struggle  based  on  a 
fundamental  change  of  diet, 
lifestyle  and  attitude. 


Self-help  groups 

There  are  a  number  of  organisations  which  patients  may  contact 
direct  or  which  may  provide  community  pharmacies  with  leaflets 
and  literature: 

•  Family  Heart  Association,  7  High  Street,  Kidlington,  Oxford  OX5 
2DH. 

•  The  Flora  Project  for  Heart  Disease  Prevention,  24-28 
Bloomsbury  Way,  London  WC1 A  2PX. 

•  British  Heart  Foundation,  14  Fitzhardinge  St,  London  W1H  4DH. 

•  Coronary  Prevention  Group,  60  Great  Ormond  St,  London 
WC1N  3HR. 
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Robinsons  quench  the  thirst 
or  Summer  sales 

The  time  is  ripe  for  stepping  up  the  support  behind  seasonal  sales  in  store,  bringing  the  most 
relevant  products  to  the  fore  on  shelf  with  colourful,  appealing  displays.  Baby  drinks  is  one  such 
product  sector  which  can  offer  a  lucrative  uptake  in  sales  as  the  temperatures  continue  to  rise. 


Mothers'  motivations  to  buy  baby 
drinks  are  many  and  varied  in  the 
Summer,  say  Robinsons.  From 
impulse  purchase  for 
consumption  while  out  shopping 
in  the  heat,  to  catering  for  her 
baby  on  days  out,  picnics  and 
holidays. 

Profit  potential 

Although  they  are  a  year-round 
purchase,  the  company  forecasts  a 
good  profit  potential  for  retailers 
based  on  recent  years' 
performance.  As  the  brand  leader 
across  the  total  £28  million  baby 
drinks  market,  their  range  is 
indicative  that  they  understand 
exactly  how  to  fulfil  both  mothers' 
and  babies'  special  needs.  An 
unparalleled  29  per  cent  brand 
share  is  certainly  testament  to 
Robinsons  success  in  matching 


consumer  demand,  which  has 
helped  to  drive  the  market 
forward  at  a  dynamic  rate. 

When  considering  how  to 
rationalise  or  construct  your  baby 
drinks  display  and  which  brands 
to  stock,  the  most  reliable  means 
of  assessment  is  solid  market 
share  data.  Deborah  Wilson, 
marketing  manager  for  Robinsons 
baby  products  advises:  "The 
market  itself  is  clearly  defined  into 
three  sectors:  concentrates 
(<£13m);  ready-to-serve  (£8m)  and 
granules  (£7m),  which  in  itself 
helps  to  simplify  the  shelf  layout 
proposition.  Decisions  on 
allocation  of  space  should  reflect 
this  division  of  sales,  but  be 
flexible  enough  to  adapt  as  and 
when  new  trends  emerge." 

For  example,  although 
concentrates  lead  the  way,  it  is  the 
granulated  drinks  sector  which  is 


the  fastest-growing  and  where 
Robinsons  report  their  strongest 
performance.  Although  their 
brand  share  has  grown 
consistently  across  each  range, 
their  granulated  baby  drinks  have 
made  the  most  notable  brand 
share  increase,  up  by  ten 
percentage  points  to  33.4  per 
cent.  While  Milupa  still  account 
for  60  per  cent  of  granules  sales, 
Robinsons  have  made  gains  at 
their  expense,  showing  a  faster 
rate  of  sale  as  well. 

Within  concentrates,  the  split 
goes  four  ways  -  Cow  &  Gate 
(31.5  per  cent),  Baby  Ribe'na  (32.6 
per  cent)  and  Robinsons  (22.3  per 
cent)  take  the  major  slice,  with 
Boots  collecting  up  the  remainder. 
In  ready-to-serve  baby  drinks, 
there  is  even  greater  clarity  - 
Robinsons  and  Cow  &  Gate  have  a 
combined  share  in  excess  of  82 


per  cent.  So  it  is  clear  which 
brands  will  add  up  to  the  most 
profitable  sales. 

The  ratio  of  brand  sales  across 
each  of  the  baby  drinks  sectors 
illustrates  the  specialist  nature  of 
this  market  by  the  fact  that  it  is 
dominated  by  these  chosen  few. 
Robinsons  sales  director,  Paul 
Pallant,  believes  this  will  not  only 
assist  retailers  but  their  customers 
in  turn,  who  are  often  so 
bewildered  by  the  enormity  of 
choice,  particularly  if  they  are  new 
to  the  babyfeeding  fixture. 
However,  as  he  rightly  points  out, 
the  element  of  choice  here  is  still 
key  to  reaping  the  optimum  sales 
reward.  As  with  baby  foods,  he 
stresses  that  a  balance  of  wet  and 
dry  product  is  essential  in  order  to 
fully  meet  mothers'  requirements. 
Concentrates,  ready-to-serve  and 
granulated  products  should  all 


therefore  be  re-presented 
appropriately. 

All-rounder 
Robinsons 

Robinsons,  of  course  is  the  one 
"all-rounder"  in  baby  drinks, 
offering  a  unique  double  brand 
heritage  with  Robinsons  being 
further  enhanced  by  Delrosa.  As 
Deborah  Wilson  comments:  "We 
provide  a  complete  range  of 
drinks,  covering  all  three  sectors 
of  the  market.  In  doing  this,  we 
have  effectively  covered  all  tastes 
and  usage  occasions  at  the  same 
time.  Mothers  appreciate  the 
Robinsons  heritage  and  the  fact 
that  all  the  drinks  are  tasty  and 
nutntious  for  their  baby,  as  well  as 
being  easy  and  convenient  for 
them  to  use." 

For  today's  lifestyle 

Robinsons  range  is  right  on  target 
for  today's  mother  and  baby 
lifestyle,  matching  each  aspect  of 
a  baby's  development  with  a 
highly  relevant  offering.  Their 
baby  drinks  are  free  from 
preservatives,  artificial  sweeteners 
and  colours,  and  are  ideal  for 
introducing  new  tastes 
throughout  the  weaning  process 
and  beyond.  The  company's 
position  of  trusting  the  finest 
tradition  of  babyfeeding  also 
serves  to  strengthen  their  position 
in  the  market  place,  helping  to 
gain  mothers'  loyalty  as  well  as 
keeping  it.  Their  recipe  for  success 
is  in  satisfying  mothers'  needs  for 
good  nutrition  while  giving  babies 
a  tasty  treat. 

Robinsons  granulated  baby 
drinks  are  a  good  example  of  how 
they  have  combined  the  best  fruit 
flavours  with  herbs,  offering  four 
varieties  that  are  suitable  for  even 


very  young  babies:  Apricot  and 
Fennel,  Apple  and  Fennel,  Orange 
and  Camomile  and  Orange  and 
Elderflower.  The  Robinsons 
formula  is  low  in  acidity  and  easy 
to  digest.  They  are  quick  to 
prepare,  simply  stirring  in 
previously  boiled  water,  and  the 
granules  are  easily  dissolved. 
There  is  no  waste  either  as  the  dry 
granules  stay  fresh  in  the  handy 
air-tight  120g  drum,  and  the 
lightweight  pack  makes  the 
product  an  appealing  choice  for 
taking  on  holidays. 

Also  ideal  for  babies  under 
three  months  are  Robinsons 
ready-to-serve  pure  baby  juices 
which  can  be  easily  diluted, 
following  instructions  on  pack. 
They  are  highly  versatile,  both  in 
their  suitability  for  babies  across  a 
wide  age  range  and  their  flexibility 
in  use.  At  home,  a  mother  can 
pour  the  amount  her  baby 
requires  into  a  feeding  cup,  then 
store  the  remaining  juice  for  up  to 
four  days  in  the  fridge.  When  the 
family  is  out  and  about,  the 
tetrapack  cartons  are  clean  and 
compact  to  carry  with  no 
preparation  needed.  Thanks  to  the 
provision  of  a  bendy  straw,  these 
pure  baby  juices  are  also  safe  and 
easy  for  toddlers  to  handle.  They 
are  low  in  acidity  too  for  easy 
digestion  -  another  consideration 
when  parents  and  baby  are  on  the 
move.  The  choice  of  five  flavour 
combinations  helps  to  avoid  any 
faddiness  or  boredom,  and  each 
variety  contains  added  Vitamin  C, 
from  Apple  &  Blackcurrant,  Apple 
&  Cherry,  and  Apple  &  Orange,  to 
Apple,  Plum  &  Orange  and  Pear  & 
Pineapple. 

Robinsons  range  of 
concentrated  baby  juices  includes 
Delrosa  Apple  &  Orange  with 
rosehip  extract  as  one  of  three 


favourite  fruit  varieties,  alongside 
their  own  Apple  and  Apple  & 
Cherry.  Designed  for  everyday  use, 
the  juices  are  convenient  and 
economical  and  provide  pure 
fruity  goodness  with  a  refreshing 
taste  babies  love,  with  no  added 
sugar.  They  can  be  diluted 
according  to  a  baby's  age  and 
needs  so  there  is  no  wastage.  The 
handy  125ml  bottle  can  be  stored 
in  the  fridge  for  up  to  two  weeks 
which  is  a  major  plus  with 
mothers,  especially  in  the  hot 
weather. 

Buoyant  baby  drinks 

While  the  baby  drinks  market  is 
already  extremely  buoyant, 
penetration  is  still  quite  low. 
Deborah  Wilson  states  that  this  is 
often  due  to  first-time  mothers 
using  boiled  water  for  their  very 
young  offspring.  Another 
common  factor  is  mothers'  early 
rejection  if  her  baby  does  not  like 
the  initial  brand  she  trials. 

However,  Robinsons  highlight 
this  as  being  a  positive  note,  with 
a  huge  potential  as  yet  untapped. 

There  is  plenty  of  room  for 
valuable  growth  as  a  result,  and 
Robinsons  advocate  taking  full 
advantage  of  the  Summer  season 
to  introduce  new  consumers  to 
products  that  will  closely  match 
the  individual  needs  of  each 
mother  and  those  of  her  baby.  The 
most  effective  route,  they  suggest, 
is  by  association  with  a  mother's 
choice  in  babyfoods,  which  will 
reflect  her  attitudes  and  lifestyle. 
This  is  becoming  ever  more 
important,  Robinsons  report,  with 
mothers  increasingly  looking  to 
buy  products  that  combine  to  give 
value  for  money  as  well  as  quality 
of  produce.  And,  knowing  that 
their  baby's  behaviour  will  be 
notoriously  fickle  and  inconsistent 


at  every  weaning  stage,  the 
capacity  for  easy  storage  is  also  a 
vital  consideration. 

Tried  and  tested 

Here,  Robinsons  own  babyfoods 
range  comes  into  its  own,  with  a 
tried-and-tested  formula  that  is 
both  economic  and  versatile. 
Being  dry,  mothers  can 
experiment  freely  with  any  one  of 
their  28  food  varieties  to  learn 
their  baby's  likes,  with  no  wastage. 
They  provide  babies  with  all  kinds 
of  exciting  tastes  and  textures  for 
every  mealtime,  and  each  range 
gives  them  the  best  possible  taste. 
From  Robinsons  First  Foods  in 
the  early  days,  through  to  Junior 
Meals  with  appetizing  little 
chunks  of  food  that  help  to 
encourage  chewing  as  a  baby 
moves  closer  to  family  meals. 
Each  and  every  one  has  been 
formulated  in  line  with  medical 
opinion  to  be  part  of  a  well- 
balanced  diet,  so  that  they  are  as 
nutritious  as  they  are  tasty. 

Paul  Pallant  is  confident  that 
the  company  has  never  been  in  a 
stronger  position  for  trade  and 
consumer  alike.  "In 
recommending  Robinsons  to  your 
customers,  you  can  be  confident 
that  their  products  will  always 
meet  the  various  demands  made 
by  healthcare  professionals  as  well 
as  mothers  themselves  -  even 
those  who  opt  for  a  vegetarian 
diet.  And  you  can  be  equally 
certain  that  the  company  will 
continue  to  assess  and  adapt  their 
range  of  babyfeeding  products,  in 
the  same  way  that  you  review 
your  fixture  to  reflect  market 
dynamics  and  consumer 
purchasing  patterns.  So  that  now, 
and  in  the  future,  you  can  get  the 
very  best  out  of  being  in  the 
babyfeeding  business." 


Busincssnews 


Wellcome  shows  hand  in 
share  sale  campaign 


Wellcome's  advisors  have 
announced  the  provisional  level 
of  shares  the  Wellcome  Trust 
intends  to  sell  in  Wellcome  pic. 
They  have  also  announced  the 
timetable  for  the  offer  and 
published  the  share  offer 
prospectus. 

The  Trust  is  aiming  to  reduce 
its  share  holding  from  73.5  per 
cent  to  just  35.1  per  cent,  and 
expect  to  raise  around  £3  billion 
in  the  process. 

Robert  Fleming,  global 
co-ordinators  for  the  Wellcome 
Trust  for  the  share  sale,  admits 
the  provisional  size  of  the  sale  — 
some  330m  shares  —  has  been 
set  at  a  conservative  level,  but 
says  this  reflects  their  assessment 
of  the  level  of  international 
demand. 

However,  the  Wellcome  Trust 
is  reserving  the  right  to  vary  the 

Creighton  invest 

Creighton's  Naturally,  manu- 
facturers of  natural  toiletries, 
have  purchased  the  freehold  of 
their  production  facilities  at 
Water  Lane,  Storrington,  West 
Sussex  for  £1.8  million. 

Dutch  number  one 

Montis  Medical,  the  Dutch 
subsidiary  of  the  Intercare 
Group,  has  been  informed  by 
the  GMD  Dutch  Health 
Authorities  that  Booster's  Town 
&  Country  III  Scooter  has  been 
awarded  the  number  one 
position  in  its  category 
commencing  October  1, 1992  for 
a  further  12  months. 

Norton  sales  up 

Financial  results  for  Norton 
Healthcare  show  an  increase  in 
total  sales  to  £56.5m  for  the  year 
ending  December  31.  This 
represents  a  growth  of  25  per 
cent.  Profits  (after  tax)  have 
risen  by  14  per  cent  from  £5. 1m 
in  1990  to  £5.8M  in  1991.  The 
group's  generic  sales  and 
marketing  division,  H.  N.  Norton 
&  Co,  achieved  a  32  per  cent 
increase  in  sales  from  £35. 2m  to 
£46.6m  in  the  same  period. 

Network  initiative 

AT81T  Istel  announces  a  joint 
marketing  initiative  with 
Mediphase.  The  aim  is  to 
establish  a  networking  service  in 
the  retail  pharmaceuticaf  sector 
which  the  companies  say  will 
lead  to  the  transmission  of 
prescription  information  from 
the  doctor  to  the  NHS  via  the 
pharmacist,  reducing  the  annual 
drugs  bill  to  the  NHS. 


size  of  the  offer,  depending  on  the 
real  level  of  demand. 

The  offer  is  being  made  on  a 
fully  paid  basis. 

The  Trust  has  given  an 
undertaking  that  after  the  offer  it 
will  not  sell  any  further  ordinary 
shares  before  January  1  next  year 
(except  in  certain  limited 
circumstances). 

In  any  event,  say  Flemings, 
after  the  offer  the  Trust  intends  to 
retain  at  least  214.9m  shares, 
representing  about  25  per  cent  of 
the  current  shares  issued,  as  a 
long  term  investment. 

While  the  majority  of  the 
shares  for  sale  will  be  offered  in 
the  UK  —  some  165m, 
provisionally  —  80m  are  planned 
for  sale  in  the  USA  and  25m  in 
Japan.  The  balance  is  to  be  offered 
in  five  other  regions  around  the 
world. 


The  UK  part  of  the 
international  offer  includes  a 
public  offer  available  to  retail 
investors  in  the  British  Isles. 
£180m  worth  of  shares  have  been 
reserved  for  this. 

To  promote  the  share  sale 
there  will  be  a  series  of 
roadshows.  Two  have  already 
been  held,  in  Edinburgh  and 
London.  Tenders  book-building 
begins  on  Monday  and  Flemings 
are  expecting  to  complete  the 
institutional  part  of  the  offer  on 
July  24. 

The  tender  price  and  the  basis 
of  allocation  will  be  determined 
on  the  weekend  of  July  25/26  and 
will  be  announced  on  July  27, 
though  the  Trust  has  the  option 
to  extend  the  institutional  part  of 
the  offer  if  necessary. 

The  public  offer  in  the  UK 
closes  on  July  21. 


A  delegation  from  the  South  African  pharmaceutical  wholesalers  E.  J. 
Adcock  Beperk  has  been  visiting  the  AAH  Pharmaceuticals  headquarters  at 
Runcorn.  The  visit  is  said  to  be  part  of  the  UK  company's  effort  to  develop 
links  with  wholesalers  worldwide.  Pictured  with  AAH  Pharmaceuticals' 
managing  director  David  Taylor  (left)  and  sales  and  marketing  director 
Alan  Turner  (third  from  left)  are  Lex  Tannenbaum,  chairman  of  E.  J. 
Adcock  Beperk  and  Peter  Friedman  (right),  the  company's  marketing 
director 


Labelling  investment 


Norprint  International  aim  to 
strengthen  their  presence  in  the 
UK  healthcare  labelling  field  by 
investing  in  new  technology  and 
appointing  a  specialist  sales 
manager. 

More  than  £100,000  has  been 
spent  on  expanding  the  range  of 
printing  presses,  which  now 
includes  two  rotary  letterpress 
units,  used  for  healthcare  label 
production. 


Post-inspection  back-printing 
of  sequential  numbers  for  label 
reconciliation  purposes  or  other 
codes  is  now  possible. 

Security  measures  have 
become  more  stringent  in  the 
production  and  inspection  areas 
of  the  Harwich  plant. 

Roger  Childs  has  been 
appointed  as  specialist  national 
accounts  manager  for  the 
healthcare  business. 


Medeva 
takes  a  stab 
at  the  US 
market 

Medeva  have  signed  a  conditional 
agreement  to  buy  the  American 
syringe  manufacturer  Inter- 
national Medication  Systems.  If 
the  deal  goes  through,  the  UK 
vaccines  manufacturer  will  pay 
$24  million  for  the  share  capital 
plus  a  deferred  payment  of  $4.6m 
as  royalty  on  Carbicarb. 

Carbicarb  is  the  company's 
new  alkalinising  agent  for  the 
treatment  of  metabolic  acidosis 
often  associated  with  heart 
attacks. 

IMS  are  credited  with  the 
invention  of  disposable  syringes 
40  years  ago.  Since  then  the 
company  has  developed  a  range  of 
specialised  injectable  delivery 
systems. 

IMS  are  expected  to  complete  a 
£9. 2m  updating  programme  on 
its  manufacturing  facilities  by  the 
end  of  the  year.  Even  with  this 
outlay  and  production 
limitations  associated  with  the 
modernisation,  in  the  last 
financial  year  the  US  company 
had  sales  of  $39m  and  achieved  a 
break-even  result  before  costs. 

Medeva  are  financing  the 
acquisition  and  the  refinancing  of 
IMS's  debts  of  $28.4m  through 
new  US  dollar  borrowings. 

Medeva's  chairman  Bernard 
Taylor  said:  "IMS  is  a  good 
acquisition  for  Medeva.  It  extends 
our  product  range,  but  with 
considerable  overlap  in  one  of  our 
existing  areas  of  concentration". 

In  the  UK  Medeva  have 
announced  another  stage  of 
reorganisation  at  Evans-Kerfoot. 
The  move  follows  the 
amalgamation  of  the  group's  two 
UK  generics  businesses. 

David  Lees,  Medeva's  finance 
director,  told  C&D  that  the 
generics  operation  at  Bardsley 
Vale — expected  to  make  a  loss  of 
between  £lm  and  £2m  this 
year — will  now  be  smaller  than 
originally  envisaged. 

Under  the  guise  of  improved 
operating  efficiencies 
Evans-Kerfoot  plan  to  reduce  the 
work  force  and  contract  out  more 
manufacturing.  It  will  mean 
negotiations  with  the  unions  to 
make  up  to  220  of  the  430  staff 
redundant. 

"We  will  continue  to  make  the 
products  we  are  the  only 
manufacturers  of,"  said  Mr  Lees. 
However,  the  balance  between 
own-manufacture  products  and 
bought-in  products  will  change. 
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Scott  Chemists 
go  to  Unichem 


Unichem  have  bought  the 
Glasgow  pharmacy  chain  Scott 
Chemists  for  £14.5  million.  Ian 
Monachan  and  his  wife,  who  sold 
the  family  business,  have  gone  to 
live  on  Guernsey. 

Asked  if  he  and  Mrs  Monachan 
had  retired  from  retail  pharmacy, 
Mr  Monachan  said:  "Ask  me  in 
two  years  time". 

Scott  Chemists  consists  of  31 
urban  pharmacies  in  the  Glasgow 
area  plus  a  minority  interest  in 
another.  Unichem  are  paying 
£11,644,000  in  cash  plus  an 
interest-bearing  loan  note  of 
£2.9m,  redeemable  in  ten  years. 

"Six  of  the  pharmacies  have  a 
turnover  of  over  £lm  and  the 
average  for  the  group  is  around 
£560,000,"  Unichem's  chief 
executive  Jeff  Harris  told  C&D.  "It 
was  a  deal  we  looked  at  over  a  year 
ago,  but  we  were  uncompetitive 
on  price  at  the  time." 

Unichem  were  already  the  first 


line  wholesaler  for  Scott 
Chemists,  "but  there  is  more 
business  there  for  us  to  take  on". 

Scotts  will  come  straight 
under  the  Moss  team  and  will 
expand  the  retail  chain  to  some 
194  pharmacies.  "This  underlies 
our  commitment  to  build  a 
second  core  business  in  retail 
pharmacy,"  said  Mr  Harris. 

The  cash  element  of  the  deal 
has  come  from  Unichem's 
positive  cash  balance  following 
last  year's  rights  issue.  This,  plus 
the  purchase  of  two  Portuguese 
wholesalers  (C&D  May  9,  p805) 
means  this  cash  balance  is  more 
or  less  spent. 

This  does  not  necessarily  mean 
the  end  of  Unichem's  acquisition 
activity,  however.  While  the 
company  has  no  plans  for  a 
further  rights  issue,  Mr  Harris 
says  he  would  be  happy  to  see 
some  gearing  come  back  into  the 
Unichem     balance     sheet,  if 


Wellcome  warning  on  AZT 


Pharmacists  and  hospitals  in 
Canada  could  face  legal  action 
from  Wellcome  if  they  sell 
zidovudine  in  generic  form. 

Although  Wellcome's  patent 
rights  do  not  run  out  until  2005, 
Canadian-owned  Apotex  have 
recently  received  approval  from 
the  Canadian  regulatory  body  to 
sell  a  cheaper  version  of 
zidovudine  (C&D,  June  6,  pl002). 

In  co-operation  with  ACIC 
(Canada),  Apotex  have  developed 
a  commercial  manufacturing 
process  to  produce  zidovudine 


Correction 

The  ABPI's  Peter  Lumley  would 
like  to  make  it  clear  he  did  not  use 
the  words  which  were  attributed 
to  him  by  API  chairman  John 
Barker  in  an  interview  which  was 
featured  in  C&D  (June  20, 
pi  105). 

John  Barker  says  he  was 
paraphrasing  the  ABPI  position 
when  he  told  C&D:  "Peter  Lumley 
said  in  the  Pharmaceutical 
Journal  recently  that  importers 
'have  to  take  responsibility  for  the 
counterfeiting  which  floods 
Europe'." 

In  fact  the  PJ  item  to  which  Mr 
Barker  refers  stated:  "The  ABPI 
says  that  it  is  concerned  at  the 
inadequate  control  of  imports 
from  third  parties  (those  other 
than  product  licence  holders  or 
manufacturers  of  licenced 
products).  The  lack  of  controls 
allows  entry  of  counterfeit 
products  in  the  distribution 
chain"  (PJ  April  18,  p501).  This 
article  made  no  reference  to  Peter 
Lumley. 


which  they  believe  does  not 
infringe  Wellcome's  patents. 

However,  Wellcome  argue  that 
they  have  a  use  patent  for 
zidovudine  which  "encompasses 
its  use  throughout  HIV 
infection."  A  Wellcome 
spokesman  told  C&D.  "Even  if  a 
company  produces  zidovudine 
using  a  new  manufacturing 
process,  it  is  difficult  to  imagine 
where  it  will  be  used,  as 
Wellcome's  use  patent  for 
zidovudine  prevents  its  use  in 
cases  of  HIV  infection". 

Meanwhile  Apotex  is 
continuing  to  challenge 
Wellcome's  AZT  patent  in  the 
Federal  Court  of  Canada  on  the 
basis  that  the  drug  was  actually 
discovered  26  years  ago  by  a 
scientist  at  the  US  National 
Institute  of  Cancer. 

Under  Canadian  law  Apotex 
can  sell  the  drug  pending  the 
outcome  of  the  case.  Wellcome's 
AZT  patents  are  also  being 
challenged  in  the  United  States. 

Sales  of  the  alternative 
zidovudine  have  been  adversely 
affected  by  a  letter  from 
Wellcome  informing  distributors 
that  they  could  be  held  liable  for 
infringing  the  firm's  exclusive 
rights.  Wellcome's  spokesman 
says  the  letter  is  "purely  an 
information  exercise". 

However,  Apotex  has  now 
agreed  to  pay  the  legal  cost  of  any 
legal  actions  that  Wellcome 
might  bring. 

Mark  Weedon,  president  of 
Wellcome's  Montreal-based 
division,  said  it  was  necessary  to 
use  the  threat  of  court  action  to 
protect  the  companies'  patent 
rights. 


Unichem  chief  executive  Jeff  Harris: 

necessary.  In  the  short  term 
though,  Unichem  will 
consolidate. 

By  contrast,  Unichem  still  have 
less  than  10  pharmacies  in  their 
franchise  scheme.  "We  are  still 
committed  to  franchising,  don't 
doubt  that,"  said  Mr  Harris. 

"There  are  more  in  the 
pipeline,"  he  added.  "The  scheme 


"Important  further  step  in  strategy" 

hasn't  gone  quite  as  quickly  as  I 
expected,  but  there  will  be  a 
steady  trickle  of  new  franchises 
coming  through." 

In  the  year  ended  April  30  this 
year  Scott  Chemists  achieved  a 
pre-tax  profit  of  £458,032  on  a 
turnover  of  £16.51m.  At  that  date 
the  company  had  net  assets  of 
£769,281. 


Stock  split  at  Ares-Serono 


Diagnostics  group  Ares-Serono 
have  announced  a  one  for  six 
rights  issue,  and  plan  to  convert 
the  company's  registered  shares 
into  bearer  shares.  Both  moves 
will  increase  the  Swiss  group's 
share  capital. 

The  company  intends  to  follow 
this  with  a  five  for  one  stock  split, 
to  increase  the  marketability  of 
the  shares. 

All  these  moves  will  follow  the 
enactment  of  Switzerlands'  new 
companies  act  which  will  relax 
traditional  controls  on  share 
dealing  and  foreign  ownership. 

The  company  expects  to  raise 
SF8.7  million  with  the  rights 
issue. 

Two  new  board  members  have 
been  appointed.  Hans  Thierstein 
is  the  new  chairman  and  Fabio 


Proteus 
share  issue 

The  five  for  one  rights  issue 
announced  by  Proteus 
International  at  the  time  of  their 
annual  results  (C&D  May  16, 
p854)  has  achieved  a  98.98  per 
cent  uptake.  The  computer-aided 
molecular  modelling  company 
were  aiming  to  raise  £12.2 
million  of  fresh  capital  following 
a  £2.4m  loss  last  year. 

The  balance  of  45,739  shares 
not  taken  up  has  been  placed  with 
an  institutional  investor  at  £4  per 
share. 


Bertarelli  takes  over  the  position 
of  vice  chairman  and  chief 
executive. 

An  increased  dividend  of  SF30 
has  been  announced,  compared 
to  a  dividend  of  SF25  offered  last 
year. 


Sunday 
trading 
reversal 

The  House  of  Lords  has 
overturned  an  earlier  Appeal 
Court  decision  which  effectively 
prevented  local  authorities 
enforcing  the  Sunday  trading 
laws. 

Councils  can  once  again  take 
out  injunctions  against  retailers 
trading  illegally  on  Sunday 
without  undertaking  to 
compensate  stores  for  any  loss  of 
profits  should  the  English  law  be 
overturned  by  the  European 
Court  of  Justice. 

The  Lords  ruled  in  a  test  case 
appeal  to  the  House  of  Lords  by 
Kirklees  Council  that  the  DIY 
chain  Wickes  would  not  be 
entitled  to  compensation  in  these 
circumstances. 

The  Shopping  Hours  Reform 
Council  was  up  in  arms  at  the 
news,  saying  the  judgement 
"makes  it  utterly  vital  that  the 
Government  keeps  its  manifesto 
promise  to  reform  what  has 
become  a  totally  discredited  law. 
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APPOINTMENTS 


CHEMISTS 

_!  !  I  I  I  


Exciting  recent  developments  within  this  highly  professional 
Company  dedicated  to  the  health  of  the  communities  it  serves 
has  created  vacancies  for  Pharmacist  Managers 

Pharmacists  who  adopt  a  high  profile,  have  first  class 
communication  skills  and  staff  management  should  welcome 
the  opportunity  to  join  our  expanding  Company.  We  offer 
competitive  salaries,  PPP  membership,  pension  scheme  with 
life  assurance  and  good  staff  discount. 

PHARMACY  MANAGERS: 
SUTTON  COLDFIELD  PLYMOUTH 
NUNEATON  DERBY 

Apply  with  full  CV  to  Roger  Cotton,  MRPharmS,  Recruitment 
and  Training  Executive,  Moss  Chemists,  Fern  Grove,  Feltham, 
Middlesex.  TW14  9BD. 

SECOND  PHARMACIST: 
WALKER,  NEWCASTLE 

Required  to  work  Part-time.  Please  telephone  the  Manageress, 
Mrs  C  Wardlaw,  MRPharmS,  on  091-262  3822  for  further  details. 

LOCUM  PHARMACISTS: 
DAGENHAM,  ESSEX 

Cover  is  required  for  annual  leave  during  August:  10th- 15th 
and  September:  14th-26th.  Please  contact  the  Manageress,  Miss 
C  Mulholland  on  081-984  8515  for  further  details. 

LEICESTER 

Cover  required  for  a  regular  evening  per  week  and  alternate 
Saturdays.  For  further  detaifs  please  contact  the  Manageress, 
Mrs  K  Hall  on  0533  826291. 

BE  SELECTIVE  WORK  FOR  MOSS  CHEMISTS 


;d  immediately 

leading  wholesaler  of  cosmetics  and  fragrances 
looking  for  a  Sales  Representative  who 
has  experience  in 
Toiletries  /  Cosmetics  /  Fragrances  fields. 
Salary  negotiable. 
Reply  in  writing  with  full  CV  to:- 

Box  No:  C&D  34-15 


NORTH-WEST  ENGLAND 

Part-time  Pharmacist  required  to  assist  in 
the  running  of  a  long  and  well  established 

modern  pharmacy.  4  days  a  week. 
Present  manager  having  served  20  years 
is  now  looking  to  eventual  retirement. 
Apply  in  writing  to  BOX  C&D  34 1  3 


NO  HAM 

Pharmacist  manager  required  for  large  high  street  pharmacy 
in  very  busy  Nottingham  suburb 

This  position  requires  an  enthusiastic  and  self  mot.vated  pharmacist  with  proven 
managerial  ability  who  is  willing  and  able  to  help  plan  an  imminent  exciting 
refurbishment  and  develop  both  the  professional  and  retail  sides  of  the  business  to  their 
full  potential.' 

Attractive  basic  salary  offered  plus  bonus  scheme  based  on  results 

Apply  in  writing  enclosing  CV  to:  BURROWS  &  CLOSE  LTD 

Unit  5,  Charles  26,  Cinderhill  Road,  Bulwell,  Nottingham    Tel:  0602  277174 


SOUTH  YORKS 

Due  to  recent  further  expansion  the  Weldnck  Group  needs  more  quality  managers  to 
join  our  happy  successful  team. 
WE  OFFER: 

•  The  opportunity  to  earn  the  salary  you  are  worth!  •  Quarterly  bonus  •  Latest 
Richardson  compurer  with  PMR  •  Regular  training/Communication  meetings  •  Full 
back-up  from  business  support  branch  •  Little  paperwork 
APPLICATIONS  ARE  WELCOME  FROM  ALL  PHARMACISTS  WITH  THE 
DESIRE  TO  SUCCEED 
Please  contact  Mrs  Chris  Goddard 
Highfield  House,  11-13  Highfield  Road,  Doncaster  DN1  2LA  Tel:  (daytime)  0302  369121 


ENFIELD  — 
NORTH  LONDON 

We  require  an  experienced/ 
trainee  dispenser  or 
experienced  counter 

assistant.  Full  or  part-time. 
Tel:  081-364  0250 


PUTNEY 

Full-time  dispensing 
technician  required. 

Please  telephone: 
081-788  2431 


PHARMACIST  L0CUMS 


LOCUM-LINK 


Member  of  the  Henry  I.  Perlow  Group 
National  Pharmacy  Locum  Agency 
TELEPHONE  081-907  9894 

Kent/Sussex  Office  0892  510526 

We  invite  Pharmacist  Locums  to  apply  for  registration 
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PHARMACIST  LOCUMS 


Provincial  Pharmacy 
Locum  Services 


SUMMER  LOCUM  SHORTAGES 
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We  have  over  3000 
Pharmacists  Registered! 
plus  experience  of  handling 
over  100,000  bookings 
Nationwide! 

Please  Call  Now! 


EDINBURGH 

031-229  0900 


Our  Business 

Place  your  Locum  problem 

in  the  hands  of  our 
experienced  co-ordinators. 
We  will  inform  you  the 
moment  cover  is  found. 

Your  Business 

We  leave  you  to  get  on  with 
doing  what  you  do  best  — 
Running  your  Business 


NEWCASTLE 
091-233  0506 


MANCHESTER 
061-766  4013 


CARDIFF 
0222 549174 

EXETER 
0392  422244 


SHEFFIELD 

0742-699  937 

 tzt; 

BIRMINGHAM  % 

021-233  0233  / 

LONDON  I 
0892-515  963 


CAPITAL  LOCUMS 

081-500  7465  24  hours  081-421  4227  24  hours 

Locurns  supplied  nationwide 

The  employment  agency  for  Pharmacists  providing  a  first  class 
locum  service  for  London  and  surrounding  counties  and  now 
nationwide.  Retail  and  hospital. 

Pharmacists  are  invited  to  telephone  for  free  registration  —  top 
rates  obtained. 

Registered  Pharmacists  are  request  to  notify  availability  reio/ob 


NORTHERN  LOCUMS 

Agency  (Lie.  No.  YH  1  599) 

Areas  covered: 


Yorkshire,  Newcastle,  Manchester,  Liverpool 
Leeds  Tel  &  Fax  No:  0274  562066 
Manchester  Tel  &  Fax  No:  061  7258063 

OPEN  7  DAYS  UNTIL  1 0PM 


CpC  COMPLETE  PHARMACY  CARE 

epe 
epe 


SCOTLAND'S  ESTABLISHED  INDEPENDENT  LOCUM  AGENCY 

For  straightforward  charges,  no  hidden  extras  and  a  personal  service  call 
the  agency  that  cares.  C. P. C.  invite  potential  locums  and  clients  to  call 

031  441  4445  or  0831  626  427 


ELANS  LOCUM  SERVICES 


Serving  the  West  Midlands  and  surrounding  counties 
Locurns  urgently  required  in  above  areas  and  also  in 
Newcastle  and  Manchester 

Call  (021)  4335164  or  (0831)  407044 
to  book  or  register  now!  24  HOUR  SERVICE 


PROFESSIONAL      RELIABLE*  CARING^  NATIONWIDE  SERVICE 


Licence  No  MS1 13 


LOCUM  AGENCY 

MIDLANDS  021-523  2852 
NORTH  061-448  8423    SOUTH  081-880  3728 
NEWLY  REGISTERED  WELCOME 

APPLY  NOW  FOR  FREE  REGISTRATION  * 

OFFERING  FROM  £1 1  .OO  PER  HOUR  TO  LOCUMS 
LOW  COST  TO  PROPRIETORS 

+  YOU  SIMPLY  CAN  'T  AFFORD  TO  BE  WITHOUT  US  + 


Leaders  in  Pharmacy  placements  since  1965,  we  bring  employers 
and  pharmacy  professionals  together  -  fast.  You'll  trust  our  friendly, 
personal  service. 
Call  Julie  Menghius  -  NOW! 


071-486  3898 

Medical  &  General  Employment  Agency 

6  Paddington  Street  London  W1 M  4BE 

24  hrs.  A'phone:  071  -224  1 897  Fax:  071  -224  4924 


our  wmiim  ■  yom  assumnci 


I  HOSPITAL/COMMUNITY  t 
I   PHARMACY  POSTS  j 


Chemist  &  Druggist  4  July  1  992 


57 


AGENTS 


AGENTS  REQUIRED 

for  innovative,  exciting  Dental  Care  Product, 
lust  have  established  connections  with  retail  pharmacies/drug  stores 

or  other  Retail  outlets. 
Attractive  commission. 
Contact:  Debbie  Pavey 
Dental  Saver  Products  Ltd,  144  High  Street,  Nailsea  BS19  1AP 
Tel:  0275  810291  Fax:  0275  858112 


EXPERIENCED  AGENTS 
REQUIRED 

Do  you  call  on  chemists  and  dental  trades? 

We  are  offering  excellent  commission  rates 
to  introduce  our  new  product  to  a  growing 
market.  All  areas  in  the  UK  required. 

Please  write  to  Box  No.  C&D  3416 


COURSES 


BUSINESS  FOR  SALE 


HENRY  I.  PERLOW  MRPharmS 


LONDON,  W2.  Lock-up  pharmacy.  Annual  turnover  £324,000. 
NHS  items  1800  per  month.  Renewable  lease.  Rent  £12,750p.a. 
Very  busy  area.  Price  £160,000  SAV.  Ref  06273 

UXBRIDGE,  MIDDX.  Pharmacy.  Annual  turnover  £261,000.  NHS 
items  1830  per  month.  New  lease  or  freehold  available.  Owner 
retiring.  Price  £130,000  SAV.  Ref  02215 

TO  BUY  OR  SELL  A  BUSINESS 
TELEPHONE:  081-907  9894 


OXFORD  REGIONAL 
PHARMACY  SERVICES 

STAYING  AHEAD  IN  BUSINESS 

'MANAGING  TIME  IN  THE  PHARMACY" 

If  you  haven't  the  time  for  courses  THIS  is  the  one 
for  you. 

A  value  for  money  day  of  analysing  where  your  time 
goes,  how  you  can  control  it  better  and  release  more 
time  to  say  ahead  in  business.  You  will  come  away 
with  many  new  ideas  for  personal  organisation  and 
a  list  of  priorities  relevant  to  your  own  practice. 

VENUE:  Termpleton  Management  College,  Oxford 
DATE:     Thursday  3rd  September  1992 
COST:    £99  incl.  VAT 

Organised  by  Oxford  Regional  Pharmacy  Services 
for  community  pharmacy  managers/owners. 

Don't  procrastinate  phone  Karen  Morgan  or  Ian 
Harrison  NOW  on  0865  227177  or  fax:  0865  226843 


BUSINESS  FOR  SALE 


ERNEST  J.  GEORGE  AND  CO. 


E1  GREATER  MANCHESTER 

Leasehold  business  situated  close  to  three  doctor  health  centre,  wonderful  opportunity  for  first 
time  buyer  Turnover  £166,000  based  on  1,400  items  per  month  Long  lease  at  current  rental 
ol  E2.500  per  annum  Price  asked  lor  goodwill,  fixtures  and  fittings  £30,000  plus  stock  at 
valuation  £20,000 

E2  MERSEYSIDE 

Long  established  unopposed  freehold  business,  current  turnover  £240.000  based  on  1 ,953 
items  pet  month  Price  asked  for  goodwill,  fixtures  and  fittings  £85.000  plus  freehold  property 
with  two  bedroom  flat  £40,000  plus  stock  at  valuation 

E3  FYLDE  COAST 

Freehold  property,  turnover  £239,643  based  on  2,773  items  per  month  Owner  willing  lo  grant 
a  lease  Price  asked  for  goodwill,  fixtures  and  fittings  in  excess  of  £125,000  plus  slock  at 
valuation 

E4  MERSEYSIDE 

Pleasant  suburban  pharmacy  opened  November  1990,  current  turnover  £101.000  based  on 
1,700  plus  items  per  month  Property  leasehold  at  £3,500  per  annum  Price  asked  £50,000  for 
goodwill,  fixtures  and  fittings  plus  stock  at  valuation,  approximately  £10.000 


E5  DEVON 

Long  established  Ireehold  business  in  beautiful  Devon  market  town,  turnover  £470,000  based 
on  3500/4000  items  per  month  Price  asked  lor  goodwill,  fixtures  and  fillings  £300,000  plus 
freehold  property  with  large  3  bedroom  flat  £1 75,000  (lease  considered)  plus  stock  at  valuation 

E6  SOUTH  WEST  LONDON 

Long  established  leasehold  business  with  large  living  accommodation  Business  situated  fifty 
yards  from  four  doctor  practice  Current  turnover  £250,000  based  on  average  of  2,237  items  per 
month  Price  asked  for  goodwill,  fixtures,  fittings  and  leasehold  mteresl  £130,000  plus  stock  at 
valuation 

E7  SUSSEX 

Long  established  leasehold  business,  current  turnover  £200,000  with  high  gross  profits,  based 
on  1,400  items  per  month,  situated  within  100  yards  of  doctors  surgery,  price  asked  for  goodwill, 
fixtures  and  fittings  £80,000  plus  stock  at  valuation  approximately  £23,000 

E8  WEST  YORKSHIRE 

Long  established  leasehold  business  in  pleasant  area  of  West  Yorkshire  The  business  has  a 
turnover  of  £88,000  but  has  the  benefit  ol  the  Essential  Small  Pharmacy  Scheme,  producing 
gross  profit  ol  over  £36,000  Price  asked  lor  benefit  of  goodwill,  fixtures  and  fillings  £34,000  plus 
stock  al  valuation  approximate  £16,000. 


E  THAN  JUST  A  STOCKTAKING  SERVICE 


Stock  Cottage, 
37  Greek  Street, 
Stockport, 
Cheshire  SK3  8AX. 

Telephone: 
061-477  9045 
Fsx* 

061-480  4684 


M.E.  PHARMACY  CONSULTANTS 

We  have  cash  purchasers  urgently  seeking 
substantial  pharmacies,  both 
FREEHOLD  and  LEASEHOLD,  in  London  and 
the  surrounding  counties. 

For  a  confidential,  personal  service 
and  fast  results  please  telephone 
0923  827962 


ALLIANCE  VALUERS  AND  STOCKTAKERS 

120  Pannal  Ash  Road,  Harrogate  HG2  9AJ 
Telephone:  (0423)  531571 

GREATER  MANCHESTER 

Main  Road  Suburban  Pharmacy, 
T/O  £1 80,000  (mainly  under  locums). 
NHS  items  1,500  per  month.  Net 
profit  to  owner  MRPharmS  approx 


ST.  HELENS  AREA 

Unexpectedly  readvertised. 
Modern  Community  Pharmacy. 
T/O  March  '92  £477,000  NHS 
items  4,750  per  month  and  rising 
New  lease  at  £6,000  p.a. 
Realistically  priced  for  quick  sale 
at  £250,000  for  goodwill  and 
fixtures  plus  SAV. 


£34,000.  Good  potential.  New  lease 
at  £3,500  per  annum  or  freehold 
available.  Offers  around  £65,000  for 
GW/Fix  plus  SAV. 


PHARMACIES  URGENTLY  REQUIRED  NATIONWIDE  FOR  EAGER  PURCHASERS 
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Est.  1846 


KENT  COAST 

Long  eslablished  pharmacy  currenlly  run  bv  day  lo  day  locums  Estimaled  turnover 
30  June  199?  (300,000  based  on  3000  plus  items  per  monlh  Freehold  or  lease 
opnons  Very  easy  hours  Lois  ol  potential  {130,000  goodwill,  hxlnres  and  litlings, 
plus  stock  at  valuation  plus  freehold 
CONTACT  EPPING  OFFICE 
NORTH  WEST  LONDON 

Spacioos  phaimacy  in  busy  main  road  location  Estimated  turnover  August  1992 
[285,000  lex  VATI  based  on  1700  items  pet  month  Rental  [11,000  pet  annum 
Shop  could  benefit  ftom  a  relit  High  gross  profit  [160,000  lot  goodwill,  lease, 
iKlutes  aod  lutings  plus  SAV 
CDNTACT  EPPING  OFFICE 
SORREY 

High  Stteet  Pharmacy  Estimated  T;o  [450,000  based  on  2,400  items  pet  month 
Leashold,  spacioos  unit  Some  potential  Popular  locatioo  Reasooable  Opening 
hours  Puce  asked  [270,000  lor  Goodwill,  Lease,  Futures  I  Fittings  plus  SAV 
CONTACT  EPPING  OFFICE 
BIRMINGHAM 

Near  5  doctor  surgery  Turnover  [246,000  last  yeat  with  gtoss  profit  [73,700 
NHS  items  aveiage  2800  per  month  7  00  pm  closing  Nicely  lilted,  spacious 
double  (tooled  shop  Freehold  [75,000  Olfets  lot  goodwill  [100.000  plus  S&P 
CONTACT  WALSALL  OFFICE 


Turnover  [235  000  NHS  Hems  aveiage  1500  pet  mooth  Easy  houts  Good  paiade 
ot  shops  serviog  large  estate  New  lease  being  negotiated  around  [4,750  per 
annum  Oilers  invited  in  lespect  of  goodwill 
CONTACT  WALSALL  OFFICE 
LEICS 

Shopping  precinct  with  huge  supermarket  Serves  large  expanding  residential  area 
Turnover  [190.000  NHS  items  1 190  pet  monlh  Nice  shop  on  lease  al  [6,500 
per  aooum  Hess  sub  let  Hall  Oilers  around  (50,000  plus  SSE 
CONTACT  WALSALL  OFFICE 
WEST  MIDS 

Turnover  [270,000  NHS  items  aveiage  2000  pei  month  Easy  houts  Halt  day 
Wednesday  E. tensive  premises  nn  lung  lease  al  [15.000  per  annum  to  1996 
Sale  due  lo  illness  Oltets  invited 
CONTACT  WALSALL  OFFICE 


1870      MID  GLAM 

Old  established  Rhondda  phaimacy  Turnover  (230.000  with  28%  gioss  prolrt 
NHS  Hems  2.300  pel  month  Easy  houts.  two  hall  days  closed  Property  (27.000 
or  lease  al  (3.000  per  annum  Oilers  around  (85,000  plus  SAV  Early  viewing 
lecommended  al  this  bargain  price 
CONTACT  WALSALL  OFFICE 


111 ',1 


CHELTENHAM 

Turnover  [300,000  increasing  Good  gross  prolil  aod  low  overheads.  Shows  high 
lelum  to  ownei  pharmacist  NHS  items  2,600  per  month  Old  established,  attractive, 
well  titled  shop  with  room  lo  erpand  Serves  large  residential  atea  Visit  essential 
Oflets  around  [165,000  plus  stock  at  valuation  [20,000 
CONTACT  WALSALL  OFFICE 
DONCASTER  -  SOOTH  YORKSHIRE 

Community  pharmacy  located  on  main  road  in  expanding  and  thriving  village  near 
Ooncaster  Located  m  substaolial  Ireehold  property  with  excellent  accnmmodalron 
and  extensive  gatdens  lo  rear  Sales  year  ending  30  9  91  (375,055  Gross  prohl 
at  24%  (89,766  NHS  aveiage  3700  ftems  per  monlh  Price  lor  goodwill,  (mures 
and  fillings  [220.000  plus  stock  and  Ireehold  al  valuation 
CONTACT  LEEDS  OFFICE 
NORTH  WALES  COAST 

Community  pharmacy  situated  m  pnme  Hading  position  in  popular  North  Wales 
coaslal  resort  Sales  yeat  ended  30  4  92  [450.000  Gross  prolil  at  26  3% 
[118,421 

NHS  monthly  average  2250  items  Tenure  &  leasehold  price  lor  goodwill,  lixtutes 

and  fittings  [285.000  plus  slock  al  valuation 

CONTACT  LEEDS  OFFICE 

NORTH  WALES  -  TOORIST  RESORT 

Family  pharmacy,  mam  street  ol  popular  loorisl  centre  Sales  year  ended  20  4  91 
(256,013  Gross  prolrt  al  26  6%  (68,164  NHS  monthly  aveiage  2175  items 
Tenure  -  leasehold  Price  lor  goodwill,  Itxtures  aod  fit  tings  [110,000  plus  slock 
al  valuation  Freehold  it  preferred  [150,000 
CONTACT  LEEDS  OFFICE 
WIRRAL 

Turnuver  (300,000  NHS  2700  Hems  p  rr 
Price  loi  goodwill,  FSF  [215.000 
CONTACT  LEEDS  OFFICE 


aveiage  Tenure  Ireehold  al  (65,000 


NORTH  WALES  COAST 

Family  phaimacy,  mam  street  location  Sales  yar  coded  313  91  [299,274  Gross 
profit  al  26  7%  (80,089  NHS  monthly  average  3591  itemsl  Tenute  -  freehold 
or  leasehold  Price  loi  goodwill,  lixtutes  and  lutings  (190,000  Inegoliablel  plus 
slock  at  valuation 
CONTACT  LEEDS  OFFICE 
MERSEYSIOE 

Tumovet  (344,550  al  28  4%  NHS  2758  Hems  pm  Tenure  leasehold  Price 
lot  goudwill  F  &  F  [215,000 
CONTACT  LEEDS  OFFICE 
SHEFFIELD 

Community  phaimacy  situated  in  residential  subutb  nt  Shellield  and  located  next 
lo  doclois  surgery  Protected  sales  yeat  endmg  31  3  92  [220,000  Gross  prolil 
al  30  4%  [66,361  NHS  monthly  aveiage  2245  items  Tenure  leasehold,  terms 
negotiable  Prices  loi  goodwill,  lixtutes  and  lutings  (120.000  plus  slock  al 
valuation 

CONTACT  LEEDS  OFFICE 
SHEFFIELD 

Community  phaimacy  situated  on  main  road  in  bosy  shoppmg  atea  ol  Shellield 
Sell  contained  Hat  above  Sales  yeat  ended  31  1  92  [180.404  Gross  profit  at 
30  93%  (55,796  NHS  moolhly  aveiage  1730  Hems  price  lor  freehold,  goodwill 
fixtures  and  fittings  (250.000  plus  stock  al  vaulalion 
CONTACT  LEEOS  OFFICE 
YORK 

Community  phatmacy  located  in  pieslioos  area  ol  York  Double  Ironted  cotoet 
unit  Leasehold  premises  wilh  ample  potential  Protected  sales  yeai  ending  31  7  92 
[319.000  Gross  profit  al  28  5%  [91,143  NHS  average  1700  items  pet  mooth 
Puce  lor  goodwill,  lixtutes  and  littmgs  (197.000  plus  slock  al  valuation 
CONTACT  LEEDS  OFFICE 
YORKSHIREILANCASHIRE  BORDER 

Tumovet  (243,912  al  32  7%  NHS  2000  Hems  p  m  Tenure  Ireehold  al  [35,000 
Puce  tor  good  will  F  &  F  [150,000 
CONTACT  LEEOS  OFFICE 


Please  mention  Chemist  &  Druggist  when  responding  to  this  advertisement 


172  High  Street,  Epping,  Essex  CM  16  4AQ 
Telephone:  0992  576144.  Fax:  0992  574181 

517  Christchurch  Road,  Bournemouth  BH1  4AQ 
Telephone:  0202  395832/396711.  Fax:  0202  303793 


65  Bath  Street,  Glasgow,  G2  2BX 
Telephone:  041  332  7977.  Fax:  041  332  5626 

Tudor  House,  Bridge  Street,  Walsall  WS1  1EZ 
Telephone:  0922  28748.  Fax:  0922  612737 


5  York  Place,  Leeds,  LS1  2DR 
Telephone:  0532  439061.  Fax:  0532  423304 


BUSINESS  OPPORTUNITIES 


BUSINESS  WANTED 


£1000  xN  =  PURE  PROFIT 

PHARMACISTS  SOLVE  THIS  EQUATION! 

N  is  the  number  of  nursing  /  care-homes  you 
serve,  each  could  generate  for  YOU  an 
ADDITIONAL  £1.000  of  PURE  PROFIT! 


with   NO  FINANCIAL  INPUT  BY  YOU! 

This  opportunity  does  not  affect  the  service  you 
already  provide.  It  also  provides  a  strategy  to 
attract  further  homes.  Please  note  this  offer  is 
limited  by  area,  so  apply  now  to  C&D  Box  3414 


BUSINESS  WANTED 


Moss  Chemists  are  a  subsidiary  of  Unichem  P 
Pharmacists  with  a  positive  professional  approach.  We  are 
expanding  rapidly  and  wish  to  hear  of  pharmacies  or  groups 
of  pharmacies  for  sale  throughout  the  UK  with  a  minimum 
turnover  of  £350,000. 
Freeholds  purchased. 
Please  write  or  telephone: 

Mr  M.C.  Bayly,  Acquisitions  and  Franchise  Executive 
!  LLLL  Livid    Moss  Chemists,  Fern  Grove,  Feltham, 

MUhh     Middlesex  TW14  9BD 

CHEMISTS     Tel  No.  081-890  9333 


CHEMIST 
SUNDRIES 
WHOLESALER 

Pharmaceutical  wholesaling 
company  wishes  to  diversify  into 
distribution  of  chemists  sundries 
by  acquisition. 

Reply  in  strictest  confidence 

Box  No.  C&D  3417 


SELLING  YOUR  PHARMACY? 

Lloyds  Chemists  pay  the  best  prices  for  pharmacies 
nationwide.  Confidential  negotiations  and  prompt 
settlements  assured.  Telephone  Dick  Turner  on  (0827) 
26001 1  or  (0543)  262001  evenings. 
Lloyds  Chemists  Pic 
Britannia  House,  Centurion  Park,  Tamworth, 
Staffordshire  B77  5TZ. 
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DENTAL  KITS 


THE  EMERGENCY  DENTIST 

A  SERVICE  EOR  TRAVELLERS! 


ft 


v.  

pi* 

SAFE,  EASY  TO  ADMINISTER, 
DENTAL  REPAIR  KIT 
I*  lost  crowns*fillings*cracked  teeth* 

STOCK  UP  NOW  FOR  THE  HOLIDAY 
DEMAND 


Call  Dental  Saver  Product's 
Tel:  0275  810291 
Fax:  0275  85811 2 


LABELLING 


ING  SYSTEMS  OR 
3E  TOO  HIGH? 


Don't 
end  up 

kicking 
yourself. 


LOOK  AT  THE  NEW  ALCHEMIST  3000 

With  lots  of  new  features  and  still  easy  to  use,  ring  for  details. 

TEL:-  (0772)  622839  FAX:-  (0772)  622879 


r 

5 


aasams  1 


THE  NEW 
PARK  PMR 

The  system  with  more 
features  than  any  other. 


Simply 
the 
best 


Change  your  PMR  to 
the  Park  PMR.  We  can 
transfer  the  Patient 


BEES™ 


PARK  EPOS 

Total  solutions  for 
today's  pharmacy. 


PROMOTED 


Full  demonstration; 

installation, 
trial  and  training. 


PARK  SYSTEMS  LTD 

6  Vulcan  Street 
Liverpool  L3  7BG 

051*298  2233 


i 


MEDICAL  EQUIPMENT 


MEDIPOST  + 


MEDICINE  DISPENSING  SYSTEM 

DRUG  CABINETS  AND  FRIDGES 
MEDICAL  EQUIPMENT  AND  NURSING  SUPPLIES 
NEW  1992  COLOUR  CATALOGUE 

PHONE  0305  760750     FAX  0305  77691 7 

— —  — — — i       Medipost  (UK)  Ltd         i  — 

17  Surrey  Close  I 
Gmnby  Industrial  I 
Estate,  Weymouth  j 
Dorset  DT4  9TY 


100% 

We  oiler  professional  people  100%  unsecured 

loans  to  purchase,  merge  or  re-finance  a 

practice,  so  there  is  no  need  to  mortgage 

your  home  to  raise  capital. 

Various  repaymenl  methods  are  available 

to  suit  individual  requirements  for  terms  ol 

20  years  or  longer.  We  are  willing  to  consider 

partnerships  and  sole  practices. 

To  find  oul  more  call  us  on  071-242-4375 

or  write  to  J.W.  Sleath  &  Co.  Ltd.,  Insurance 

and  Mortgage  Brokers.  58  Theobalds  Road. 

London  WC1X  8SG. 

Specialists  In  Practice  Finance 

1% 

ABOVE  BANK  BASE 

FREEDOMLOANS 


Independent  Finance  for  the  Independent  Pharmacist 
Funds  available  for  Pharmacists  seeking  to: 
*  purchase  *  raise  capital  *  refit 
★  refinance  existing  loans 

FREEDOM  to  buy  stock  as  you  wish 
FREEDOM  to  bank  where  you  want  to 
Call  Doug  MacLeod:  0532  444054  days 
0532  391395  evenings 
2nd  Floor,  Chancellor  Court,  The  Calls,  Leeds, 
West  Yorkshire  LS2  7 EH. 


PHARMACY  COMPUTER  SYSTEMS ' 


PACE  (leta 


"Don't  wait  up  dear,  I've  got  to  re-enter  ALL  the 
data  in  my  computer" 

THIS  PHARMACIST  DIDN'T  CHOOSE  PACE  BETA. 

THE  ONLY  SYSTEM  THAT  GUARANTEES 
COMPLETE  PROTECTION 


LABELLING 
SYSTEMS 

TELEPHONE  061  941  7011 
FOR  DETAILS  AND  A  FREE 
DEMONSTRATION 

★  AVAILABLE  FOR  ONE 
MONTH'S  TRIAL 

★  PERSONAL  INSTALLATION 
AND  TRAINING  GIVEN 

★  MULTI  FEATURE  SYSTEM 
NO  EXTRAS  TO  BUY 

Don't  Settle  for  Less 

37  STAMFORD  NEW  ROAD, 
ALTRINCHAM  WA141EB 


Check  Out 

EPOS 


Rtient  Records 
Interactions 
Labels 
Leaflets 
Stock  Control 


Anna  Butler,  MRPharmS,  Dept  G.B.,  Hadley  Hutt  Computing 
Ltd.  George  Bayliss  Rd,  Droitwich,  Worcs  WR9  9RD. 
Tel:  0905  795335.  Fax:  0905  795345 
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PHARMACY  COMPUTER  SYSTEMS 


S  CAL  VER  T  COMPUTER 
SER  VICES  PRESCRIPTION 
LABELLING  SYSTEMS 


including:- 
•  Patient  records  •  Drug  interactions 

•  Owings  •  Stock  usage 

•  Controlled  dosage  sections  for  (Nomad  etc) 

•  Software  from  £99.00  plus  VAT  to  £249.00 

plus  VAT 

•  Complete  systems  for  less  than 

£1899.00  + VAT 

•  28  day  free  trial  on  all  software 


FOR  MORE  DETAILS,  CONTACT 

S  CALVERT  COMPUTER 
SERVICES  AT  83  PONTEFRACT 
LANE,  LEEDS,  LS9  9HS. 
PHONE  (0532)  484746 


Q.  What's  new  from 

BUSINESS  SYSTEMS? 


A  ORALABEL  PC  PLUS  Ss- 


nm 

A  system  overflowing  with  new  features, 
ORALABEL  PC  PLUS  is  the  ultimate  in  PRM 
Pharmacy  Computerised  Labelling  Systems. 
Now  featuring  a  choice  of  Carehome  options 
compatible  with  Nomad,  Venalink  and 
Manrex,  all  designed  to  dramatically  reduce 
YOUR  time  involved  operating  a  monitored 
dose  cassette  system. 

CALL  0772  561515 
FOR  DETAILS 


John  Richardson  Computers  Ltd 


PMR     EiiT6?92l  EPOS 

JRC  systems  are  renowned  for  their  speed,  ease-of-use 
and  flexibility  -  They  are  the  most  widely  used  in  pharmacy 
today,  are  constantly  updated  and  enjoy  an  enviable  after- 
sales  service.  You  may  think  you  can't  afford  the  best  - 
You'll  be  surprised  . . . 


FOR  MORE  DETAILS,  OR  FREE  EPOS/PMR  VIDEOS,  PHONE  0772  323763 
(FAX  0772  323003)  -   OR  WRITE  TO  JRC  LTD.  FREEPOST.  PR5  6BR 


926)451515 
1926)451967 


;hbrook  Park,  Wc 
CV34  6RS 


COMPUTER  PLANNING 


AFFECTED  BY  BOOTS 
PATIENT  RECORDS? 

I  will  personally  set  up  and  maintain 
on  site  your  patient  medication  and 
record  system.  I  can  also  maintain  all 
your  book-keeping  software  and 
hardware. 

Tel:  JOHN  LEVY 
(081)455  3509  (Daytime) 
(081)203  7279  (Evening) 
Fax:  (081)455  9991 


SHOPFITTING 


Kick  the  recession  and  get  your 
Business  back  on  Target! 

Our  Business  is  improving  your  Business  and  creating 

That  Work 
We  Offer 

A  complete  shop  fitting  &  design  service. 
Specialize  in  continental  dispensary  fittings. 
Quality  you  can  afford.       Attractive  leasing. 

For  further  details 

Tel:  0761  418941  

Monk^f  inn   2a  Hallatrow  Road  Paulton 
rldl  RCLUljH   Bristol  Avon  BS18  5LH  
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SHOPFITTINGS 


THE  PROFESSIONAL  PACKAGE 

FOR  THE 
PROFESSIONAL  PHARMACIST 


NORDIA  PHARMACY  PLANNING 

WITH  OVER  25  YEARS  EXPERIENCE 


DESIGN  SERVICE 


APPROVED 
COMPLETE  PACKAGE 


SIIOPFITTKRS  LTD., 
NORDIA  HOI  8K 

SKACROIT  IM)LSTRIAL  KSTATK 
COAL  ROAD 
LEEDS  LS14  2AW 

Tel:  0532  323478  Fax:  0532  323348 
■    NATIONWIDE  SERVICE 


FROM  LOW  COST  PERIMETER  SHELVING 
TO  UPMARKET  PERFUMERY  SHOWCASES 
TRADITIONAL  OR  CONTINENTAL 
DISPENSARIES 


6]_|0PriJ[lNc7 

WILL  CARRY  OUT  PART  OR  TOTAL  REFIT 
TO  SUIT  YOUR  BUDGET. 

CONTACT  MARTIN  BAGG  FOR  A 
COMPLETE  SHOPFITTING  SERVICE  FOR 
THE  PHARMACIST 

0392-216606 

23  Parkland  Drive, 
Exeter  EX2  5RX 


STOCK  FOR  SALE 


0626  ■  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 

KING  CHARLES  BUSINESS  PARK,  OLD  NEWTON  ROAD, 
HEATHFIELD,  DEVON,  TQ1  2  6UT 


JULY 

SPECIAL  OFFERS 
INCLUDING: 


*  CAREFULLY  SELECTED  EC  IMPORTED  PHARMACEUTICALS 

*  PRODUCT  LIABILITY  INSURANCE 

*  OUROWN 'EC  QUALIFIED  PERSON  TO 
SUPERVISE  QUALITY  CONTROL 

*  DISTRIBUTION  THROUGHOUT  UK  incl.  N.  IRELAND 

*  ONE  OF  THE  LARGEST  PURCHASERS  OF  Pi's  IN 
EUROPE 

*  HELPFUL  ADVICE  GIVEN  TO  UPDATE  THE 
PHARMACIST 

*  COMPETITIVE  PRICES  AND  REGULAR  MONTHLY 
OFFERS 

*  MEMBEROF  THE  ASSOCIATION  OF 
PHARMACEUTICAL  IMPORTERS 


E  URIMPHARM  LTD 


UNIT  A6,  83  COPERS  COPE  ROAD, 
BECKENHAM,  KENT,  BR3  1NR. 
TELEPHONE:  081-658  2255 
TELEX: 263832;  FAX: 081-658  8680 


Calcium 
Leucovorin 

Tablets  1 5mg 
& 

Ready  to  Use 
Soluti  on 

CALL  DEL 


Tel:  (0926)  451515 
Fax:  (0926)  451967 

Tachbrook  Paik  Warwick 


To  advertise 
in  this 
section 
please 
contact  Joe 
Doveton  on 
0732  364422 
Ext.  2468 
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LADIES  FRAGRANCE  OFFERS 


F 

R 

1  E  1  E 

1  M  1  A 

N 

P  H 

ARMACE 

U  T  1  C  A  L  S 

LIBRA  DISTRIBUTORS 

WHOLESALERS  OF  FRAGRANCES 
PHOTOGRAPHIC  FILMS  &  BATTERIES 
TEL:  081-445  4164     FAX:  081-445  1399 

"GET  THE  RIGHT  PICTURE" 

FILMS  AT  BEST  PRICES 

NEW  KODAK  GOLD  II  GR  100  SPEED  12exp  £1  42  20%  off  trade 
NEW  KODAK  GOLD  II  GR  100  SPEED  24exp  £1.69  25%  off  trade 
NEW  KODAK  GOLD  II  GR  100  SPEED  36exp  £2.15  22%  oft  trade 
GA  100  SPEED  36exp  Eng  /Arabic  £1  79  37%  off  trade 
GS  200  SPEED  1 2exp  £1  53  20%  off  trade 
GS  200  SPEED  24exp  £1  92  20%  off  trade 
GS  200  SPEED  36exp  £2  37  20%  off  trade 
FUJI 

100  SPEED  24exp  £1  30  40%  off  trade 
100  SPEED  36exp  £1 .60  40%  off  trade 
We  stock  a  wide  range  of  films,  batteries,  also  Lithium  batteries  and  branded 
fragrances.  Feel  free  to  call  for  a  price  list  on  081-445  4164 
Nationwide  Delivery  Next  Day. 
30  DAYS  CREDIT  ON  ALL  ORDERS  OVER  £350 
■  ALL  PRICES  ARE  EXCLUSIVE  OF  VAT 


Al  SPECIAL  OFFERS 


★  ORAL  SYRINGES  (DRUG  TARIFF) 

★  ANTI-SMOKING  MINI-FILTERS  &  LOZENGES 

★  B  D  U100  MICROFINE  IV  SYRINGES  1  ml  and  5ml 

★  AFFORDABLE  WEEKLY  &  DAILY  COMPLIANCE  AIDS 

★  STERILE  DRESSING  PACKS,  SWABS  +  CREPE  BANDAGES 

★  ELECTRONIC  BLOOD  PRESSURE  MONITORS  +  NEBULISERS 


Discount/Bonus 

4  +  4  FREE 
4+  1  FREE 
Up  to  20% 


33%-40% 


Ring  in  your  order  at  our  expense  on  — 

FREEPHONE  0800-252049 

Special  quotations  for  large  quantities  (Contact  Gary) 


Item 

A  ASHLEY  MUSK  lOOml  SPRAY 
ANAIS  50ml  EDT  SPRAY 
AROMA  TICS  45ml  SPRAY 
BEAUTIFUL  15ml  EDP  SPRAY 
BEAUTIFUL  30ml  EDP  SPRAY 
BLACK  VELVET  50ml  COL  SPRAY 
BYZANCE  50ml  EOT  SPRAY 
CINNABAR  15ml  EDP  SPRAY 
CINNABAR  50ml  EDP  SPRAY 
DIORELLA  50ml  EDT  SPRAY 
DIORISSIMO  50ml  EDT  SPRAY 
DIORESSENCE  50ml  EDT  SPRAY 
ESTEE  15gm  EDP  SPRAY 
ESTEE  30gm  EDP  SPRAY 
FIJI  25ml  EDT  SPRAY 
FIRST  60ml  EDT  SPRAY 
FLAIR  TALC 

FLAIR  (YARDLEYS)  15ml  SPRAY 

GIORGIO  90ml  EDT  SPRAY 

INTIMATE  28gm  SPRAY 

JOY  45ml  EDT  SPRAY 

JE  REVIENS  (WORTH)  30ml  EDT  SPR 

KNOWING  30ml  EDP  SPRAY 

L  AIR  DU  TEMPS  50ml  SPRAY 

ENGLISH  LAVENDER  SOAP  —  SINGLE 

LUMIERE  25ml  EDP  SPRAY 

MA  GRIFFE  30ml  PDT  SPRAY 

MISS  DIOR  50ml  EDT  SPRAY 

MOON  DROPS  SPRA  Y 

NARCISSE  —  Chloe  50ml  EDT  SPRAY 

NINA  50ml  EDT  SPRAY 

OSCAR  DE  L  RENTA  30ml  SPRAY 

PAGAN  PERFUME  1.5ml 

PAGAN  25ml  COLOGNE  SPRAY 

PANACHE  25ml  PDT  SPRAY 

PARIS  30ml  EDT  SPRAY 

POISON  50ml  ED  T  SPRA  Y 

PRIVATE  COLLECT  15ml  SPRAY 

RAF  I  NEE  15ml  EDP  SPRAY 

RED  BY  GIORGIO  50ml  SPRAY 

RED  BY  GIORGIO  90ml  SPRAY 

RIVE  GAUCHE  25ml  EDT  SPRAY 

RIVE  GAUCHE  50ml  EDT  SPRAY 

ROMA  BAGIOTTI  50ml  EDT  SPRAY 

SALVADOR  DALI  30ml  PDT  SPRAY 

SHALIMAR  50ml  EDT  SPRAY 

SPECTACULAR  100ml  EDT  SPRAY 

VANDERBILT  15ml  EDT  SPRAY 

VANDERBILT  50ml  EDT  SPRAY 

WHITE  LINNEN  15ml  EDP  SPRAY 

WRAPPINGS  50ml  EDP  SPRAY 

XI A  XIANG  25ml  NAT  SPRAY 

YOUTH  DEW  15ml  EDP  SPRAY 

YOUTH  DEW  65ml  EDP  SPRAY 

YSATIS  25ml  EDT  SPRAY 


R.R  P  Cost 

16  95    6.95 

24.00   73.99 

35.00    22.00 

20  00   13  99 

30.00   21.50 

9  45    3.99 

27  50   75.95 

74  50   70.95 

30  00    78.95 

28,50   7  6.95 

28.50   7  6.95 

31.00   77.95 

75  00    70.50 

22  00   7  4.95 

22.00    9.95 

29.95   75.95 

3.05    7.99 

2.99    7.95 

46.00   23.00 

9.50    4.50 

35  50   7  9  95 

6.95    3.25 

34.00   27  50 

27.00   72.95 

7.50    0.95 

72.95    7.50 

6  95    3.25 

28  50    7  6.95 

70.95    6.95 

22  95  7  6.25 

24.00   73.99 

79.95    70.50 

3.95    2.65 

4.95    3.30 

8.50    3.95 

76.50    70  50 

36  00   7  9.95 

22.00   7  4.50 

7  5.00    5.95 

32.00   7  9.50 

48.00    ..  .  24.00 

14  00    8.99 

79.50   72  99 

37  00    79  95 

20  50   7  7  .90 

26.50   75.95 

25.00    5.95 

6.95    3.95 

7  7.95    8.95 

76.50    7  7.50 

40  00   25  00 

7  7.95    8  95 

70  00    7.50 

2  7.00   74.99 

2  7  00    7  2.95 


Order 


FRAGRANCES' 

MINIMUM  ORDER 
QUANTITY  1  PER  LINE 
CARRIAGE  PAID 
ORDERS  £200 
(EXCL.  V.A.T.) 


PAYMENT  TERMS 


V2  POST  DATED  CHEQUE 

1st  SEPT.  '92 
Vi  IMMEDIATE  PAYMENT 


HOW  TO  ORDER 

Iff   Tel:  021  477  4646 
Fax'  021  476  8225 

E*3  Freepost: 

KNIGHTS  FRAGRANCES 
FREEPOST  (BM4536) 
BIRMINGHAM  B31  1BR 


MENS  FRAGRANCE  OFFERS 


Item 

A  RAM  IS  60ml  AFTERSHAVE 
ARMANI  A/S  75ml 
AZZARO  75ml  AFTERSHAVE 
BLUE  STRATOS  A/SHV  100ml 
BOSS  AFTERSHAVE  50ml 
BOSS  AFTERSHAVE  125ml 
CACHEREL  FOR  MEN  A/S  100ml 
C  ACHE  RE  L  50ml  EDT  SPRAY 
DRAKKAR  NOIR  A/S  50ml 
DRAKKAR  50ml  EDT  SPRAY 
FAHRENHEIT  A/SHAVE  100ml 
GIVENCHY  A/SHAVE  109ml 
GOLD  AFTERSHAVE  75ml 
GREY  FLANNEL  A/SHV  120ml 
INSIGNIA  100ml  COLOGNE 
JAZZ  AFTERSHAVE  50ml 
KOUROS  50ml  A/SHAVE 
LACOSTE  AFTERSHAVE  50ml 
MANDATE  AFTERSHAVE  100ml 
NEW  WEST  50ml  A/S  SPRAY 
NOIR  A/S  SPRA  Y  75ml 
PACO  RABANE  A/SHAVE  75ml 
PACO  RABANE  A/SHAVE  125ml 
PIERRE  CARDIN  A/SHAVE  60ml 
POLO  AFTERSHAVE  50ml 
QUORUM  30ml  A/S  SPRAY 
QUORUM  A/SHA  VE  50ml 
QUORUM  A/SHAVE  100ml 
RAPPORT  50ml  A/SHAVE 
RAPPORT  50ml  EDT  SPLASH 
TABAC  100ml  AFTERSHAVE 
TUSCANY  AFTERSHAVE  50ml 


R.R  P  Cost 

17  00    9.50 

25  00    7  2.50 

76  00    9  95 

6  25    2  95 

7  7  00    9  99 

25.50    73  95 

25  50    ..    .  74  95 

27  00   72.95 

78  50    9.95 

27.50  ...  7  7.95 

26  00  .  7  4.95 
27.75    72.75 

4  95  .  .  2.95 
2  7  50    9  99 

4  95    7  95 

75  00    9.99 

75  50    7.95 

73  50  .  .  8  99 
7  7  25  5.50 

27.50   72  99 

14  95    7.95 

78.75    8.95 

25.50    7  2.95 

9,95    4  95 

27  00   72.95 

9  95    4  95 

75  50    7  95 

27  25  70.95 

70  50    5  25 

70  95    3.99 

9.45    5.95 

7  9  00    7  7  99 


Order 


THANK  YOU  FOR  CHOOSING  KNIGHTS 
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STOCK  FOR  SALE 


1MMER  SPECIAL  PROMOTIONS 
JUST  ARRIVED 


M.R.P. 

0.59 
1.99 
1.10 


Head  &  Shoulders  2  in  1  Trial  Size  40ml 
Flex  Gel  Pump  Dispenser  100ml  Firm  Gel 
Vidal  Sassoon  Wash  n'  Go  100ml  Shampoo 
(Normal/Greasy) 


OUR  PRICE 

4.00/12  (0.33p) 
5.80/12  (0.48p) 
6.50/12  (0  54p) 


Graphic  Twist  n'  Curl  (100ml  Styling  Spray 
40  Graphic  Keys)  


2  10 


10.95  Badedas  (Green)  750ml  3.50 

0.75  Wondra  Hand  Cream  75ml  2.40/12  (0 

1.49  Wondra  Hand  Cream  180ml  4.80/12  (0 

1.55  Soft  &  Gentle  (Blue)  150ml  9.80/12  (0 

1  55  Soft  &  Gentle  (Pink)  150ml  9.80/12  (0 

1.55  Soft  &  Gentle  (Peach)  150ml  9.80/12  (0 

2.25  Oil  of  Ulay  75ml  1.35 

0.99  Maws  Sterilizing  Tablets  24's  3.50/12 

1  70  Maws  Sterilizing  Tablets  56's  7.50/12 

1.49  Henara  Shampoo  Fair  250ml  3  60/12 

149  Henara  Shampoo  Dark  250ml  3  60/12 

0.69  Crest  Toothpaste  50ml  Regular  4.50/12 

1.25  Alrwlck  Magic  Mushroom  (Citrls,  Honeysuckle 

&  Tropical)  0  50 

3  49  Max  Factor  Erase  Stick  Display  Tray  7.20/12 


20p) 
40p) 
82p) 
82p) 
82p) 


1  89 

Finesse  Hairspray  Ex  Hold 

8  40/12 

1  89 

Finesse  Hairspray  Natural  Hold 

8.40/12 

1  99 

Finesse  Hairspray  Pump  Ex.  Hold 

8  40/12 

1.75 

Finesse  Shampoo  Perm/Coloured 

6  95/12 

2.25 

Finesse  Spritz  Styling  Spray 

8.40/12 

GLISS  COROMIST 

2.25 

Perm  Restructurant  150ml 

5  85/10  (58  5p) 

1  99 

Hairspray  Extra  Body  250ml 

4  00/5  (80p) 

1  99 

Styling  Mousse  150ml 

2  75/5  (55p) 

2.95 

Intensive  Conditioner  150ml 

4.65/6  (77  5p) 

1.99 

Pump  Hairspray 

3.00/5  (60p) 

M.R.P 

★  STAR  BUY  * 

Our  Price 

1  75 

Supersoft  Hairspray  300ml  Normal  (Old  Pk) 

7  60/12  (63p) 

1  .75 

Supersoft  Hairspray  300ml  +  45ml  Extra  Free, 

Extra  Firm  (Old  Pk) 

7  60/12  (63p) 

SUGGESTED  SELLING  PRICE  0  99p 

D.E.  Pharmaceuticals 


DERWENT  HOUSE,  PRUDHOE  STATION,  PRUDHOE-ON-TYNE, 
NORTHUMBERLAND,  NE42  6NP 
ORDERS:  TEL:  0661  835755.  FAX:  0661  835839 
ADMINISTRATION:  TEL:  0661  852253 
FAX:  0661-853986 


Perfumes/ 
Aftershaves 


All  main  brands  in  stock 
including  Estee  Lauder, 
Channel  and  many  more!! 

Free  delivery  nationwide. 

For  a  price  list 
telephone:  081-422  3269 
Fax:  081-907  8323 


DIRECTLY  IMPORTED  EEC  ETHICALS 
THIS  MONTHS  SPECIAL  OFFERS  INCLUDE 


AZANTAC 
OPTICROM 
ADALAT  AR  20mq 
ZOVIRAX  CREAM 


TAGAMET  400mg 
ADALAT 10mg 

TIMOPTOLS 
PROZAC  20mg 


PLUS  MANY  SPECIALS  INCLUDING  PI'S 
OVER  100  PARALLEL  IMPORTS  STOCKED 


DISCOUNT 

PERFUMES 

RRP 

3 

ANAIS 

EDIT 

30ML. 

SP 

17.95 

8.75 

BEAUTIFUL 

EDP 

15ML 

SP 

20.40 

14.00 

GIORGIO 

EDT 

5DML 

SP 

30.00 

15.60 

RAFINEE 

EDP 

15  ML 

SP 

22.00 

3.95 

ARAMIS 

ASL 

60ML 

17.00 

8.99 

JAZZ 

ASL 

50ML 

16.00 

9.25 

PLUS  MANY  OTHER  SPECIAL  OFFERS 
STOCK  WANTED:  CHANEL,  SAMSARA, 
CALVIN  KLEIN  TO  PROP  UP  OUR  STOCK  LEVELS 


KODAK  GOLD  TO  30%  OFF  NEW  GOLD  II  TO  25%  OFF 


FOR  A  COMPREHENSIVE  RANGE  OF 

★  KODAK,  FUJI,  POLAROID  FILMS 

★  PARALLEL  IMPORTS 
PERFUMES  &  AFTERSHAVES 

r  DURACELL  &  GILLETTE  PRODUCTS 

★  SUN  TAN  LOTIONS 

RING  081  908  0124  or  904  0177  FOR  A  FULL  PRICE  LIST 
NATIONWIDE  DELIVERY 

CHEMILINES 
PHARMACEUTICALS 

UNIT  3P,  BUILDING  B,  WEMBLEY  COMMERCIAL  CENTRE 
80  EAST  LANE,  NORTH  WEMBLEY,  MIDDLESEX  HA9  7NL 
TEL:  081  908  0124/081  904  0177.  FAX:  081  904  0942 


LIQUIDATED  STOCK 

OF 

FASHION  HAIR 

ACCESSORIES 

+  SCRUNCHIES  *  BULLDOG  CLIPS 
*  ALICE  BANDS  *  FRENCH  CLIPS  &  BOWS 
*  BANDANAS  &  MUCH  MORE! 

ALL  TO  BE  SOLD  AT  5p  PER  ITEM 

TEL:  081-965  4727 
FAX:  081-963  1060 


STOCK  WANTEL 


SHOPFITTINGS 


OLD  SHOP 
FITTINGS  WANTED 

Particularly  bow  end  display 
cabinets,  drug  runs,  wall  fittings 
Complete  shop  interiors 
purchased 
Will  dismantle  and  remove 

CASH  PAID 
Phone:  0533  515460 


STOCK 
WANTED 

Old  Chemist  Bottles  & 
Utensils,  Drug  runs, 
Cabinets,  fitting  etc. 
Cash  paid.  Removed 
and  collected,  all  UK. 

Tel:  0372  373791 


Jala  ram 
Imports 
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Businesslink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


PHARMACIST  MANAGERS 

HALESOWEN  -  Long  term  locum  phar- 
macy manager  required  for  easily  run 
pharmacy  from  September  onwards.  Tel: 
Mrs  Modi,  (1384  69443. 

N.  LONDON  -  Pharmacist  manager  re- 
quired. Newly  registered  considered. 
Telephone  081-886  6087. 

LONDON  SW  -  Pharmacist  manager 
required  for  a  small,  busy  pharmacy. 
Must  he  self-motivated  to  develop  fur- 
ther both  NHS  and  OTC,  Saturday 
Vi-day.  Accommodation  available. 
Attractive  salary.  Please  telephone  081- 
656  9816  after  7pm  and  weekends. 


 LOCUMS  

GRAVESEND,  KENT  -  Pull  time  or  part 
time  pharmacist  required.  Tel:  0474 
365140  (day)  or  0474  357252  (eve). 

W1CKFORD,  ESSEX  -  Locum  required 
for  1st  week  in  August.  Please  ring  0376 
328983  (day)  or  0371  840913  (eve). 

SHEPHERDS  BUSH  -  Locum  pharmacist 
required  lor  one  week  commencing 
August  3rd.  Tel:  081-743  1230. 

MIDDLETON,  MANCHESTER  (3  min- 
utes Junction  19  on  M62).  Locum 
required  for  Saturday  mornings  9-lpm. 
Tel:  061-643  2384  Mr  Hindocha. 

NEW  MALDEN,  SURREY  -  Locum  re- 
quired to  work  afternoons  only,  possibly 
2'/:  afternoons.  If  interested,  ring  081- 
942  0311. 

SUNDERLAND  AREA  -  Locum  required 
for  one  week  beginning  August  17th. 
Tel:  091-534  2698. 

SOUTH  EAST  LONDON  -  Long  or  short 
term  full  time  locum  required  from 
August.  Newly  registered  considered. 
Good  supporting  staff.  Flat  available.  Tel: 
081-854  8045 

S.E.  LONDON  -  Long  term  locum/ 
manager  required  for  easily  run  phar- 
macy in  S.F.  Ijondon.  Minimum  paper- 
work Salary  negotiable.  For  futher 
details  please  ring  081-857  6696. 

CANTERBURY,  KENT  -  Pharmacist 
required  tor  modem  in-store  pharmacy 
Regular  half-davs  and  or  evenings.  Tel: 
0227  459770. 


DISPOSING  TECHNICIANS 

NORTH  LONDON  /  ENFIELD  Dis- 
penser /  or  trainee  /  or  experienced 
counter  assistant  required  full  time  or 
part  time.  Tel:  081-364  0250. 

PUTNEY  -  Dispensing  technician,  full 
time.  081-788  2431. 


SITUATIONS  WANTED 

EXPERIENCED,  ETHICAL  Pharmacy 
manager  requiring  extra  employment  on 
Sundays  in  or  around  London.  Tel:  081- 
684  9896. 

EDINBURGH,  KIKE  BORDERS  -  Work 
ing  too  much?  Take  some  time  off. 
Highly  experienced,  dependable  locum 
Is  seeking  regular  working  days  to  make- 
up fortnightly  rota.  Tel:  031-229  3716, 

SUFFOLK  /  ESSEX  /  LONDON 
Community  pharmacist  available  Satur- 
days (£12/hour)  and  Sundays  (£20/ 
hour)  Peterences  available  Please 
phone  0255  672845  (work)  or  081-989 
4371  (home). 

TYNE  &  WEAR  -  Reliable,  experienced 
lady  pharmacist  available  for  one  week 
locum  July  27th  to  August  1st  inclusive. 
Whole  week  preferred.  Phone  evenings 
091-281  8313. 

NORTH  LONDON  /  NW  LONDON  /  S. 

HERTS  -  Experienced  lady  pharmacist 


available  mornings  and  Saturdays.  Tel: 
Mrs.  Hirsch  on  081-953  0088. 


BUSINESSES  FOR  SALE 


EAST  LONDON  -  Leasehold  pharmacy, 
T/O  £175K,  CP  £55K.  50%  NHS.  Coun- 
ter NHS  items  are  1350.  Rent  £4,250. 
Open  to  offers.  SAV.  Tel:  081-554 
8354. 

NORTH   LINCS   PHARMACY   -  T/O 

£220,000.  One  third  dispensing.  Ideal  for 
young  pharmacist  with  limited  capital. 
Financial  paackage  offered.  Write:  101 
North  End  Road,  London  NW11. 
EALING  W5  -  Long  established.  T  O 
290+.  NHS  1,200  items,  plenty  private 
RX.  A  must  to  be  seen.  Other  business 
commitments  forces  sale.  Phone  081- 
997  5713. 


EXCESS  STOCK 


BENORAL  TABS  100  (Aug  92),  2  x  28 
Emcor  LS,  200  Fenbid  (Nov  92).  100 
Ludiomil  25mg,  100  Ludiomil  50mg.  100 
Motrin  800mg,  50  Olbetam.  50%  cost  + 
VAT  +  postage.  Tel:  0942  883949. 

TRADE  LESS  50%  -  100  Porlodel  caps 
5mg  (op),  exp  1/93;  1  x  56  Orudis 
lOOmg.  exp  3/96:  Coloplast  filtrodor 
carbon  filters  (50).  Tel:  0272  511694. 

69  VANCOCIN  MATRIGEL  capsules 
125mg,  expires  Nov  '93.  Trade  less  35%  + 
VAT.  Tel:  0232  602500. 

15  METRODIN  INJECTIONS,  exp  Dec 
92,  1  x  10  Gestone  injections  100ml,  exp 
Aug  92.  Trade  less  40%  +  postage  +  VAT. 
0883  712266. 

TRADE  LESS  50%  +  VAT  +  POSTAGE  - 
Convatec  S354  2  x  5,  Convatec  S363  2  x 
5,  Accuseal  S500  1  x  5.  Tel:  0787 
247284. 

TRADE  LESS  40%  +  VAT  +  POSTAGE  - 

2  x  100  Sinemet  Plus,  1  x  60  Lodine 
20()mg,  2  x  Pulmadil  inhaler.  500 
Pancrex  V.  56  Securon  120.  Tel:  0509 
506564. 

NUK  TEATS  -  Assorted  Offers  please.  Tel: 
081-886  0917. 

TRADE  LESS  50%  +  VAT  -  1  x  300ml 
Zantac  syrup,  exp  Jul  92:  3  x  100  Eshatal 
50mg  tabs.  Tel:  0702  544104. 

MAX  FACTOR  -  36  Panstick,  .36  Sheer 
Genius,  9  Erace,  18  Mascara.  Trade  less 
50%.  £107  +  VAT  +  postage.  Tel:  0742 
644455. 

TRADE  LESS  50%  +  VAT  -  100  Epihm 
500  enteric  coated;  200  Serenace  0.5mg 
caps;  150Trental  400;  56Tildiem  90.  Tel: 
081-764  4812. 

TRADE  LESS  25%  -  Sandimmun  cap- 
sules 9  x  30  x  lOOmg  and  3  x  30 
Sandimmun  caps  3  x  30  x  25mg.  Contact 
Harrisons  Chemists,  Slough.  Tel:  075.3 
520872. 

300  NOZINAN  25MG,  100  Systac  lllmg, 
70  Tntace  1.25mg,  30  Anapolon  5()mg, 
60  Symmetrel  lOOmg,  MOMexitil  50mg 
+  others.  Trade  less  40%.  Tel:  0443 
772183. 

FAX  YOUR  EXCESS  STOCK  LISTS  (081 
340  9769)  and  I  will  fax  you  ours,  or 
telephone  same  no.  081-340  9769. 

BROMOCRIPTINE  2.5MG  10  x  100.  £14 
+  VAT  +  post  per  100.  Dated  4/94.  Tel: 
0708  743341. 

TRADE  LESS  50%  +  VAT  +  POSTAGE 
Uriplan  leg  bags,  Isoil  1  x  10,  Hard 
Continence  aid  size  3,  .3  x  30  Convatec 
drainage  system  S320,  1  box;  Simcare.30 
EC1  colo:  44mm,  12  boxes;  38mm,  1  box. 
Tel:  071-385  9156. 

EAU  ARPEGE  PARFUM  by  Unvin  Paris, 
size  120ml.  Normal  price  £35.  trade  £1 1 . 
Available  in  multiples  of  12.  Tel:  081-977 
5509. 

CALCIUM  IJiUKOVORIN  10  x  10  Trade 


less  50%.  Expiry  August  1996.  Tel:  0761 
434687. 

INTRON  A  INJ3  million  iu  x  10.  exp  06 

93,  £100. 1  x  500ml  Martmdale  Isoniazid 
mixture  5()mg/5ml,  exp  1/8/93,  £20. 
Ring  Steve  Abramson,  061-7923284. 

VITAMINS  Bl  AND  B2  AND  C  -  1500mg 
Will  exchange  for  B6,  B-Complex  etc 
tablets.  Phone  0707  328118. 

50%  OFF  -  2  x  100  Equagesic,  .3  x  28 
Visken  15mg,  80  tabs  Lasix  500mg,  13  x 
10  x  1ml  Heparin  5000  unit/ml,  10 
boxes  Convatec  S354,  2  boxes  Bncanol 
respules.  Phone  071-387  9585. 

TRADE  LESS  50%  PLUS  VAT  -  Asendis 
25mg,  Zarontin  250mg.  Froben  lOOmg 
Tel:  091-536  4640. 

TRADE  LESS  30%  +  VAT  +  POSTAGE  - 
2  x  Ilube  eye  drops.  8  x  Myocrisin  50mg 
amps,  9  x  Konakion  lOmg  amps,  5  x 
Redeptin  6mg  amps,  2  x  90  Exirel  lOmg 
caps,  7x5  Lasix  amps.  Tel:  0604  20008. 

8  VARIDASE  COMBI  PACK  -  1  x  100 
Sandok,  24  Becotide  Nebuliser  suspen- 
sion, 1  x  100  Coracten.  1  x  200  Maxepa 
caps,  2  x  30  Sandocal  lOOO.Trade  less 
50%  +  VAT  +  postage.  Tel:  051-931 
3333. 


FOR  SALE 

VAUXHALL  NOVA  1300CL  -  Blue.  42,000 
miles,  1988,  5  door,  Mol  lune  1993,  tax 
March  1993.  £2,999  ono.  Tel:  0708 
743341. 

NORDIA  FITTINGS  -  Wooden  and  glass 
shelving  and  cupboards.  Offers  to  0539 
720461. 

CONTINENTAL  DRAWERS  suitable  for 


dispensary  use.  Gramcrown  Ltd,  phone 
061-624  1229. 
COMPAQ  LAPTOP  COMPUTER  -  SET 

286.  40mb  hard  drive,  battery  portable 
with  case  etc.  Nearly  brand  new.  £700  no 
offers.  Tel:  081-808  2740. 


 WANTED  

STOCK  WANTED  -  Particularly  Provera 
100  mils,  Fabrol,  Eldepryl  and  many 
other  items.  No  quantity  too  large  or  too 
small.  Please  phone  081-882  1646. 


ACCOMMODATION  TO  LET 

ONE  DOUBLE  BEDROOMED  self  con 
tained  partly  furnished  flat  to  let.  For 
further   details    telephone  Tonbndge 
(0732)  355956. 


HOLIDAY  ACCOMMODATION 

COSTA  DEL  SOL,  FUENGIROLA  -  Three 
bedroomed  Pueblo  house,  fully  furn- 
ished, pool,  reataurant.  From  £75  per 
week.  Phone  071-272  2713  before  7pm. 

LAKE  DISTRICT  -  Take  a  break  near  Lake 
Windermere  in  our  small,  friendly  guest 
house  offering  an  ideal  base  for  your 
holiday.  Tel:  (05394)  43724. 

TENERIFE,  COLF  DEL  SUR  -  Lovely 
one  bedroomed  apartment  with  balcony 
overlooking  golf  school  and  Atlantic.  27 
holes  golf,  pool.  £125  weekly.  Tel:  081- 
458  2084. 


To:  Business  Link,  Chemist  &  Druggist,  Benn  House,  Sovereign  Way, 
Tonbndge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 

Surname  

First  name  


rsonal  RPSGB  Registration  Number 


Telephone  number  

Proposed  advertisement  copy  (maximum  30  words) 


To  be  included  under  section  heading  

Signed   Date. 


Free  entries  in  "Business  Link"  (maximum  30  words)  are 
accepted  at  the  discretion  of  the  publishers  and  depend  upon 
space  being  available.  Send  proposed  wording  to  "Business 
Link",  Chemist  &  Druggist,  Benn  House,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1RW.  Include  your  name,  the  full  name 
and  address  of  your  pharmacy,  or  your  personal  registration 
number,  and  a  day-time  telephone  number.  Alternatively,  leave 
the  details  on  our  answering  service. 

PHONE  24  HOURS  ON  0732  359725 
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Aboutpeople 


Pharmacy 
students  win 
retail  award 

The  Safeway  "Award  for 
Excellence"  has  been  won  by  two 
newly-qualified  pharmacy 
graduates  for  outstanding 
achievement  in  their  final  year  of 
study. 

Sita  Patel  from  Kings  College 
London  and  Thomas  Kelly  from 
Bradford  University  each  received 
a  cheque  for  £100  and  an 
engraved  glass  trophy. 

The  awards  were  launched  last 
year  to  reward  outstanding 
achievement  by  students  on 
food-related  courses. 

Safeway  identified  a  number  of 
degrees  they  felt  would  provide 
them  with  the  types  of  graduates 
they  needed  and  asked  course 
tutors  to  decide  which  students 
should  win  the  award.  This  year, 
19  colleges  and  universities  put 
forward  nominations. 

Ms  Patel  was  nominated  for  her 
feasibility  study  on  student-run 
health  screening  and  Mr  Kelly 
was  nominated  for  excellence  in 
pharmacy  practice. 

Safeway's  superintendent 
pharmacist  Julian  Ashley  said  he 
was  encouraged  to  see  two  of  the 
awards  go  to  pharmacy  students. 

"It  is  very  important  that  we 
acknowledge  the  part  that 
educational  establishments  play 
in  training  potential  pharmacy 
personnel  for  the  future,"  he  said. 

Safeway,  who  currently  have 
54  pharmacies  nationwide,  are 
developing  closer  links  with 
colleges  and  universities  to 
enable  pharmacy  students  to  gain 
more  information  on  careers 
within  the  community  sector,  Mr 
Ashley  added. 


Angela  Cowdell,  pharmacy  sales  assistant  at  the  Pharmacy  in  Swineshead,  Boston,  recently  completed  the 
National  Pharmaceutical  Association's  staff  training  course  and  was  chosen  as  Marion  Merrell  Dow's  "Student  of 
the  month."  She  is  pictured  here  receiving  a  framed  certificate  from  ex-NPA  Board  member,  Don  Ross(left).  Also 
included  in  the  picture  is  her  employer,  pharmacist  Mr  J.  Wilson 


APPOINTMENTS 


\M\MB:  m§w 
chairman 

Miriam  Polunin,  the  author  of  a 
number  of  books  on  natural 
medicines,  has  taken  over  as 
chairman  of  the  Natural 
Medicines  Society.  She  was  editor 
of  Here's  Health  magazine  from 
1975  to  1982,  and  succeeds 
Maurice  Hanssen. 


Mr  J.M.  Richards  of  Coupar 
Angus  has  been  co-opted  onto  the 
Executive  of  the  Scottish 
Department  of  the  Royal 
Pharmaceutical    Society,  until 


Pharmacists  wanted  in 
Sheffield  for  'Lung  Run' 


Pharmacists  in  the  Sheffield  area 
are  invited  to  take  part  in  the 
British  Lung  Foundation's  "Lung 
Run"  to  raise  money  for  the 
charity  (C&D  June20).  The  5km 
event  will  start  at  5.30pm  on  July 
9  at  Weston  Park. 

Previously  the  run  has  only 
been  open  to  doctors  specialising 
in  respiratory  medicine. 

This  year  all  Sheffield-based 
health  professionals,  including 
pharmacists,  are  encouraged  to 


take  part.  Sarah  Woolf,  assistant 
director  of  the  charity  says:" 
We've  already  had  an  excellent 
response  with  local  health 
professionals  and  we  hope  that 
even  more  will  sign  up  to  put 
their  best  foot  forward  on  the 
day." 

Pharmacists  can  register 
beforehand  with  the  British  Lung 
Foundation  on  071  371  7704,  or 
on  the  day  at  4.30pm  at  the 
Mappin  Art  Gallery. 


June  1994.  This  follows  the 
election  of  Christine  Glover  to 
Council:  she  is  now  ex  officio  on 
the  Scottish  Executive. 

Former  national  sales  manager  of 
Revlon  and  UK  sales  director  of 
Rimmel,  Fraser  Littlewood,  has 
been  appointed  sales  manager  of 
Newcastle  upon  Tyne-based  Lion 
Brush  Ltd. 

Michael  Peet  has  taken  over  the 
post  of  managing  director  of  the 
Health  and  Diet  Company, 
Kearsley,  Manchester,  from  his 
father,  John  Peet  who  still  retains 
his  position  as  chairman  and 
chief  executive. 

Kim  Bayley  is  leaving  his  post  as 
UK  marketing  manager  for  Vichy 
at  the  end  of  July  to  take  up  the 
position  of  general  manager, 
Bourjois  Cosmetics. 


Sir  Jesse 
Boot  on 
Radio  4 

Sir  Jesse  Boot,  founder  of  Boots 
the  Chemist,  is  one  of  the  famous 
names  of  the  High  Street  to 
feature  in  a  new  series  on  Radio  4. 

Writer  and  broadcaster  Ray 
Gosling  will  take  a  personal  look 
at  four  famous  High  Street 
traders  who  combined  profits 
with  principles.  The  new  series  — 
"Gosling  on  the  High  Street"  — 
will  start  on  July  10  at  10.02am. 

In  the  first  programme  Arnold 
Burton  talks  about  his  father,  Sir 
Montague  Burton,  who  believed 
that  every  British  working  man 
should  have  a  suit  so  that  no  one 
could  tell  his  class  by  looking. 

Albert  Gubay  of  Kwiksave  and 
Peter  Yates  of  Yates'  Wine  Lodges 
are  also  to  feature  in  the  series. 


Harris  award  goes  to  Davies 


The  1991  recipient  of  the  John  M. 
Harris  Research  Award  is  Graham 
Davies,  regional  principal 
pharmacist  at  South  East  Thames 
RHA  and  a  senior  lecturer  in 
clinical  pharmacy  at  Brighton 
Polytechnic. 

This  is  the  first  year  that  the 
award  has  been  made.  It  is 


intended  to  facilitate  research 
into  clinical  pharmacy  and 
pharmacology. 

The  College  of  Pharmacy 
Practice  has  been  appointed  to 
administer  the  Award  annually 
on  behalf  of  the  trustees  and  is 
now  considering  applications  for 
the  1992  award. 
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Total 


DISINFECTION  SOLUTION  FOR  GAS  PERMEABLE  AND  HARD  CONTACT  LENSES 


WITH  A  30%  MARKET  SHARE  TOTAL  IS  TWICE  THE  SIZE  OF  ITS  NEAREST  RIVAU 


MARKET  LEADING 

CONTACT  LENS  CARE  FROM 

^  ALLERCAM  OPTICAL  3 

EYE  CARE  -  WE  CARE 


REFERENCES  1  Nielsen  Research  Mar /Apr  1991    2  Nielsen  Research  Mar  /Apr  1 992. 
3  Allergan  Optical  is  the  market  leader  in  contact  lens  care  products  in  the  Pharmacy  sector  Source  Nielsen  Research  Mar  /Apr  1  992 


NEW  PACKS 


SOI  ijf  i  f  fv-SN       ,  if? 


The  United  Kingdom's  number 
one  soluble  general  pain  killer  is 
being  re-launched  on  television. 
Backed  with  a  one  million  pound 
advertising  spend. 

And  as  if  that  wasn't  enough  to 
give  our  competitors  a  headache, 
Disprin  now  has  an  improved  taste. 

Solmin  is  also  being  re-launched 


as  Disprin  Direct,  a  unique  chewable 
tablet  you  can  take  without  water. 

So  now  would  be  a  good  time 
to  stock  up  with  the  Disprin  range. 

Because  a  new  television  ad 
from  us  is  going  to  produce  new 
customers  for  you. 

RECKITTiciCOLMAN 


PRODUCTS 


DISPRIN  AND  THE  SWORD  AND  CIRCLE  ARE  REGISTERED  TRADEMARKS. 


